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Tém tit: Pé tai “Tang cwong hoat dong Digital Marketing nham qudng bd thuong hiéu
Vascara tai Phan Thiét trong thoi dai $6” duoc thuc hién véi muc dich xdc dinh cac hoat
déng Digital Marketing trong viéc qudang ba thirong hiéu nham gia tang sw nhdn biét thirong
hiéu Vascara tai Phan Thiét. Nghién citu sie dung phwong phdp dinh tinh va dinh lwong dé
hodn thién thang do va kiém dinh méi quan hé giita cdc nhdn t6. Nhém tdc gid tién hanh
khdo sat 185 dép vién tai thanh phé Phan Thiét dé thiec hién phdn tich thong ké mé ta div
liéu khdo sat, kiém dinh chat heong thang do, phdn tich nhan t6 kham phd va cudi cing la
kiém dinh mé hinh Iy thuyét théng qua mé hinh phén tich héi quy. Két qua nghién ciru cho
thdy ¢6 ba yéu t6 anh hudng dén sie nhdn biét thwong hiéu cia Vascara tai Phan Thiét trong
thoi dai so thong qua cac hoat dong Digital Marketzng muec do tac dong theo thir ty manh
nhdt t6i thap nhat nhie sau: (1) Cong cu tim kiém (CCTK); (2) Webszte (WEB) va (3) Truyen
thong mang xd hoi (MXH) Duea trén két qua nghién civu, mot s6 ham y quan tri dwoce dé xudt
nham duy tri, thiic tién va phat huy mét cach hiéu qua hoat dong qudng bd thwong hiéu thoi
trang Vascara tai Phan Thiét.

Tir khéa: Cong cu tim kiém, Website, Truyén thong mang xd héi, thwong hiéu Vascara, Phan
Thiét.
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Abstract: The topic “Enhancing Digital Marketing Activities to Promote Vascara Brand in
Phan Thiet in the Digital Age” was carried out with the aim of identifing sigital marketing
activities in brand promotion to increase Vascara brand awareness in Phan Thiet. The study
uses qualitative and quantitative methods to complete the scale and test the relationship
between factors. The authors conducted a survey of 185 respondents in Phan Thiet City to
perform descriptive statistical analysis of the survey data, verify the quality of the scale,
analyze the exploratory factors and finally test the theoretical model through the regression
analysis model. The research results show that there are three factors affecting the brand
awareness of Vascara in Phan Thiet in the digital age through digital marketing activities, the
level of impact is in order of strongest to lowest, as follows: (1) search engine (CCTK), (2)
website (WEB) and (3) social media (MXH). Based on the research results, some managerial
implications are proposed to maintain and effectively promote Vascara brand in Phan Thiet.

Keywords: Search engine, Website, Social media, Vascara brand, Phan Thiet.
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1. GIOI THIEU

Sy két horp gilta quang ba thuong hi¢u
thong qua tiép thi ky thuat s0 s& gitp doanh
nghiép dé dang tiép can khach hang hon bao
gid hét didc biét 1a trong thoi dai cong nghé
4.0. Bé ning cao nhan biét thuong hiéu,
trong thoi gian qua, Vascara da thuc hién cac
hoat dong quang ba san pham va thuong hi¢u
trén céc nén tang k¥ thuat s nham gia ting
su nhan biét thuong hi¢u dén khach hang.
Tir nam 2017, Vascara di thay doi hudng di
bang cach gia ting cac hoat dong cong nghé
dua vao kinh doanh cling nhu gia tang kinh
doanh tryc tuyén, diéu nay di gitp cai thién
rat nhidu cho thuong hiéu nhung so véi cac
thé hé genY, genZ hién nay thi doi hoi nhiéu
yéu cau hon ddi v6i mot thuong hiéu thoi
trang ntr.

Tuy nhién, han ché trong cac hoat dong
mang tinh chit quang ba thwong hiéu cua
Vascara van ton dong nhiéu, chua thuc su
ndi troi, chua thu hat nhiéu sy quan tam
trong viéc gia tang sy nhan dién thuong
hiéu cua khach hang tai Phan Thiét. Do do,
nghién ctru nay duoc thuc hién véi muc dich
xay dung va kiém dinh mé hinh biéu thi méi
quan hé gitta cac hoat dong trong Digital
Marketing va su nhan biét thwong hiéu trong
viéc quang ba thuong hi¢u thoi trang Vascara
tai Phan Thiét. Trén co s& do, nhom tac gia
dua ra mot s6 ham y quan tri nham thuc day
cac hoat dong Digital Marketing tang cuong
quang ba thuong hi€u trong thoi gian tdi tai
Phan Thiét.

2. TONG QUAN CO SO LY THUYET
VA PHUONG PHAP NGHIEN CcUU

2.1. Co s6 Iy thuyét va khung phén tich

Philip Kotler (2007) cho rang “Digitlal
Marketing 1a quéa trinh 1ap ké hoach sin
pham, phan phdi va xtc tién san pham, dich
vu va ¥ tuong dé dp tng nhu cau cua to chirc
va ca nhan dya trén cac phuong tién dién tur
va Internet”. Thuong hiéu sd 1a mot thuat
ngilr trong hoat dong quan tri thuong hiéu, 1a

su két hop giita thwong hiéu va truyén thong
s6, cu thé 1a hoat dong quang ba thuong hiéu
dugc thyc hién thong qua Internet, cong
nghé s va cac kénh k¥ thuat so.

Chuyén gia thuong hi¢u tai My - David
Aaker dd cong bd nghién ctru vé mo hinh
nhadn dién thuong hi¢u Brand Identity
Planning Model vao ndm 1996, nham muc
dich gitip cac chuyén gia thuong hiéu va cac
doanh nghiép hiéu rd cac yéu té khac nhau
cua thuong hi¢u dé tao nén su khac biét
trong viéc nhén di¢n thuong hi¢u so vdi cac
thuwong hi¢u ddi thu.

Vao nam 1993, Keller xay dung mo hinh
gia tri thuong hi¢u ngu’orl tiéu dung, Ong da
dua ra quan diém rang gia tri thuong hiéu
dua trén nguoi tiéu dung la cac hi¢u Ung
khac nhau ma kién thirc vé thuong hiéu d6
tac dong 1én sy dap ing cia nguoi ti€u dung
dbi véi viée tiép thi thuong hiéu d6. Theo
Keller, mot thuong hi¢u dugc cho 1a c6 gia
tri thwong hiéu ddi véi nguoi tiéu dung theo
hudng tich cue néu ngudi tiéu dung ¢ nhitng
phan tmg c6 loi cho viéc tiép thi ctia thuong
hi¢u d6, nguoc lai mot thuong hi€u s€ tro
nén tiéu cuc thong qua su phan utng mang
tinh khong c6 loi ddi vai viée tiép thi thuong
hi¢u trong hoan canh tuong ty. Nhirng hi¢u
ung nay khéac nhau dya trén sy lién tudng
dén thuong hiéu d6 s& khoi ddy mot cach
thich tha, manh mé va ddc ddo trong tam tri
nguoi tiéu dung.

Cho dén nay dd c6 nhidu nghién ctu
trong nudc dugc thuc hién nhim xéac dinh
nhan t6 anh huong dén su nhan biét thuong
hiéu trén phuong tién truyén thong xi hoi,
dién hinh c6 cac nghién ctru cua Pham Thi
Lién (2015), Nguyén Thi Huong Giang &
Phan Thuy Duong (2018), Nguyén Ngoc
Anh (2018) va Tran Thi Thinh & L& Thuy
Huong (2018).

Cin cir vao co so 1y thuyét va dua trén ké
thtra c6 chon loc cac nghién ctru lién quan,
mo hinh nghién ctru duoc nhoém tac gia dé
xuét nhu sau:
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Truyén théng qua ngwdri
J5 61

0 strc anh hwong

Truyén théng H.
mang xa héi
H;
Cong cu tim kiém

Hinh 1. M6 hinh nghién ctru dé xuét
2.2. PHUONG PHAP NGHIEN CUU

Phuong phap nghién ctru dinh tinh va dinh
luong duoc st dung dé hoan thién thang do
va kiém dinh mbi quan h¢ gitra cac nhan td.
Nghién ctru dinh tinh 12 nhim hiéu chinh cac
thang do dugc téng hop tir cac nghién ctru
trude, sau do, xay dyng bang cau hoi phu
hop v6i bdi canh nghién ctru. Nghién ciru
dinh lugng duoc thuc hién

Sir nhédn biét

thwong hiéu

3. KET QUA VA THAO LUAN
3.1. Két qua nghién ciru

3.1.1. Théng ké mé td dic diém ciia mébu
quan sat

Vé gi6i tinh, két qua cho thdy su chénh
1€ch gilta nam va nit, cu thé nit chiem 70,3%
va nam chiém 29,7%.

Vé d6 tudi, da s6 d6i twong dugc khio
sat chii yéu tir 18 dén 25 tudi chiém 78,9%,
tir 25 dén 30 tudi 1a dbi tuong chiém ty 1¢
13,5%, dudi 18 tudi chiém 5,9%, tir 30 dén
40 tudi chiém 1,6% va cudi cung 1a khong
d6i tuong nao nam trong khoang tudi trén
40 tuoi.

Vé thoi luong truy cdp Internet trong
ngay, thoi lugng truy cap trén 1gio/ngay cua
cac doi tuong khao sat chiém ti 18 cao 98,4%
va dudi 1 gio/ngay chiém 1,6%.

Bang 2. Két qua kiém dinh thang do

nham danh gi4 thang do vira

Bién A X

duoc xdy dung va kiém dinh | STT| Thangdo | Ky hiéu | quan sat Zﬁ);‘; Két luan
mo hinh ly thuyéet. Nhom tac bi loai
gia su dung phuong phap Truyen thong Chét lwong
thong ké m6 ta, kiém dinh | 1 fdua neuot €0 TINAH | khong | 9,926 bt
chat luong thang, phan tich STuC an huong

A tA . roA A ruyén thong £
n’han Eo kham phfl va phén | , MXH | Khong 0.938 Chat luong
tich hoi quy da bien. mang x3 hoi tot

Theo Hair & Cong su | 3 li‘:f cutim —f cotKk | khong | 0,862 Chatt(})‘t“"ng
(2006), doi voi mo hinh v
phan tich nhan t6 khdm ph4, | 4 | Website WEB | khong | 0,899 atté‘tfﬁ’ng

SR SV Iy S 2 i i

c0 man t6i thiéy 5¥22 (tong s |swmhanviee [ 0800 | Chat luong
sO bién quan sat cia mo thuong hiéu ong ; Wt

hinh do luong) = 110. Nhém
tac gia da tién hanh khao
sat 201 khach hang tai Phan Thiét va thu vé
185 phiéu khao sat hop 1& dugc sir dung dé
lam dit liéu cho nghién ctru. Cac phat biéu
trong bang cau hoi duoc thiét ké theo thang
do Likert voi 5 muc do (Hoan toan khong
ddng y, Khong dong ¥, Binh thudong/Trung
lap, Dong ¥, Hoan toan dong ¥). Dit liéu sau
khi thu thap duoc phan tich bang phan mém
SPSS.

(Nguén: Phan tich tir dit liéu nghién ciru ciia nhom téc gia)

3.1.2. Két qua kiém dinh dp tin cdy ciia
thang do

Sau khi kiém dinh thang do bang phuong
phap hé sb tin cdy Cronbach’s Alpha (Bang
2) cho thay khong c6 bién nao bi loai. Mirc
dd hoi tu cua cac bién quan sat dbi voi cac
thanh phan nghién ctru tiép tuc duoc danh
gia thong qua phuong phdp phan tich nhan
t6 kham pha (EFA).
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3.1.3. Phén tich nhén t6 khdm phd (EFA)

Két qua EFA (bang 3) d01 v6i cac bién
doc 1ap cho thiy c6 4 nhan té duoc trich tai
Eigenvalue c6 gia trila 1,212 (>1) va phuong

ai trich dat yéu cau 76,410 (>50%) voi chi
s6 KMO 13 0,904 va Sig.=0, OOO (<0,05). Két
qua ma tran xoay cho thay tat ca cac bién
quan sat déu c6 hé sb tai nhan t§ Factor
Loading 16n hon 0,55 ngoai trir bién CCTK2
nén bi loai ra khoi thang do. Phan tich EFA
tuong tu voi bién phu thude cling cho théy,
két qua phu hop vai tiéu chuan danh gia cta
phuong phap phén tich yéu t5. Vi thé, két
qua EFA 1a dang tin cdy va c6 thé sir dung
cho phan tich hdi quy & bude tiép theo.

Dua vao két qua phan tich nhan t6 kham
pha EFA, 4 nhan t6 trich ra dat yéu cau vé
gia trj thong ké va do tin cdy. Cac nhan tb
duoc dit tén lai dé dam bao yéu ciu

Véi Bk: 1a hé s6 hoi quy; ei: 1a s6 du
(Residual)

Két qua bang 4 cho thay, tat ca cac bién
déu c6 Sig.< 0,05 ngoai trir bién TTNAH.
Nhu vdy, 3 bién MXH, CCTK va WEB
twong quan c6 y nghia voi bién phu thudc
v6i do tin cay 95%. Phuong trinh hdi quy
nhu sau:

SNBTH 0,852 + 0,341CCTK +
0,318WEB + 0,266TTNAH

Trong Bang 5, R2 hi¢u chinh = 0,563
(Kiém dinh F, Sig. < 0,01). Nhu vay: 56,3%
thay d6i cta bién phu thudc duogc giai thich
boi cac bién doc lap va dam bao co ¥ nghia
v&i muc tin cdy trén 99%.

Gia tri thong ké Durbin - Watson d=
1,839 (1< d < 3) nén két luan: Cac phan du

Bang 3. Két qua EFA

phan tich trudc khi phan tich hdi ) )
quy da bi én: Bién Cac bién dgc 1ap Bién phu thugc
- Website (WEB), gdbm 4 bién: quan sat 1 2 3 4 1
WEBI1, WEB2 WEB3, WEB4; WEB3 | 856 SNBTHI | 880
- Mang xi hoi (MXH), gobm | WEB2 |,832 SNBTH2 | ,868
5 bién: MXHI, MXH2, MXH3, | wEB4 |.747 SNBTH3 | ,864
MXH4, MXHS; WEBI [,738 SNBTH4 | ,855
- Truyén thong qua ngudi co sic [ _MXH4 839
anh huong (TTNAH), gdm 5 bién: | MXH3 815
TTNAHI1, TTNAH2, TTNAHS3, MXHS5 ;7199
TTNAH4, TTNAHS; MXHI ;756
- Cong cu tim kiém (CCTK), —aXH2 130
gdm 3 bién: CCTKI, CCTK3, |LNAHI ,853
CCTKA. TTNAH4 ,795
. ] TTNAHS5 767
3.1.4. Phan tich hoi quy tuyén TTNAH2 761
tinh boi TTNAH3 735
Viéc xem xét cac yéu td ndo that | CCTK4 774
su tdc dong dén bién phu thuéec mét | CCTK3 711
cach truc tiép s€ duoc thuc hién | CCTKI ,599
bang phuong trinh hdi quy tuyén |Heé sé KMO ,904 ,767
tinh da bién: Sig. 0,000 0,000
QD =p0 + p1F1 + p2F2 + p3F3 | Eigenvalue 1,212 3,006
+ p4F4 + B5SF5 + P6F6 + ei Phwong sai trich 76,410 75,138

(Nguon: Phan tich tir dit liéu nghién ciru ciia nhom tdc gia)
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Béng 4. Két qua phan tich hoi quy

He s6
Hé sb hoi quy chua | hoi quy ., £ A A £
chuin hoa chuén o Mu’ch Thong ké cong tuyen
hoa Giatrit ng}na
Sai s6 (Sig)
B 2 Beta Tolerance VIF
chuan
(Constant) 0,852 0,211 4,033 ,000
TTNAH 0,030 0,055 0,039 0,539 0,591 0,443 2,259
MXH 0,266 0,073 0,280 2,036 0,002 0,394 2,540
CCTK 0,341 0,088 0,376 3,870 0,000 0,252 3,973
WEB 0,318 0,082 0,328 3,859 0,000 0,328 3,047
Bing 5. Tém tt mé hinh (Nguon: Phan tich tir dit liéu nghién ciru ciia nhzm tzic gjd)
- — - - — trang Vascara Phan Thiét s€ tang
Mo R R2 R%hiéu | Udc luqng d6 | Durbin- thém 0318 diém
hinh chinh l1éch chuan Watson ’ )
1 0,757 | 0,572 0,563 0,506 1,839 Bién TTMXH c¢6 hé so 0,266

(Nguon: Phan tich tiv dit liéu nghién ciru ciia
1a doc 1ap v6i nhau va tinh doc 1ap cua phan
du da duogc bao dam. Khong co6 hién tuong
tu twong quan trong phan du.

nhém tdc gia) quan hé ctng chiéu voi su nhan
bict thuong hi¢u (SNBTH). Khi
khéach hang danh gid yéu to “Truyén thong

Bang 6. Muc d¢ tac dong cua cac bién doc lap

Tir két qua bang 6 cho thay, Gi# trj Beta ] Vi tri anh
mirc dg tac fiong ,theo thtr ty manh chuin héa %o huéng
r{hat dﬁH thap nhat la: (}) Cong cu MXH 0.280 28.5 3
tim kiém (CCTK) chiém 38,2%,

(2) Website(WEB) chiém 33,3% [ CCTK 0,376 38,2 1
va cu01~cuﬂr%g la (3) Tr.uA’yen thong WEB 0.328 333 )
mang xa hdi (MXH) chiém 28,5%. -

Tong 0,984 100%

3.2. Thao luin két qua

Trong bang 4, hé sb hoi quy
chua chuan hoa:

Bién CCTK c6 hé sb 0,341 quan hé
cung chiéu véi sy nhan biét thuong hiéu
(SNBTH). Khi khach hang d4nh gia yéu t6
“Cong cy tim kiém” ting thém 1 diém thi sy
nhan biét thuong hiéu cta khach hang dbi
v6i viée quang ba thuong hi¢u ctua thuong
hiéu thoi trang Vascara Phan Thiét s& ting
thém 0,341 diém.

Bién WEB c6 hé sb 0,318 quan hé
cung chiéu véi sy nhan biét thuong hiéu
(SNBTH). Khi khach hang danh gia yéu td
“Website” tang thém 1 diém thi sy nhan biét
thuong hiéu cua khach hang ddi véi viée
quang ba thuong hi¢u cua thuong hi¢u thoi

(Nguén: Phan tich tir dit liéu nghién ciru ciia nhém tac gida)

trén mang xa hoi” ting thém 1 diém thi su
nhan biét thuong hiéu cta khach hang dbi
véi vige quang ba thuong hi¢u cua thuong
hiéu thoi trang Vascara Phan Thiét s& ting
thém 0,266 dieém.

4. KET LUAN VA HAM Y QUAN TRI
4.1. Két luan

Két qua nghién ctru cho thay c6 méi quan
hé twong quan giita 3 yéu té trong Digital
Marketing voi su nhan biét thuong hicu
ctia khach hang ddi véi hoat dong quang ba
thuong hi€u cua Vascara tai Phan Thiét, murc
do tac dong theo thu tu tor manh nhét dén
thap nhat: (1) Cong cu tim kiém (CCTK); (2)
Website (WEB) va (3) Truyén théng mang
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xa hoi (MXH). Dong thoi két qua cho ra la
¢6 su khac biét va c¢6 y nghia thong ké cta
dap vién c6 gidi tinh khac nhau va khong co
su khac biét c6 y nghia gilta cac dap vién
trong cac do tudi khic nhau va thoi lugng
truy cdp Internet trung binh trén ngay.

4.2. Ham y quan tri

Duya trén két qua nghién ctru cia dé tai,
nhém tac gia dé xuat mot s ham ¥y quan
tri nham tang cuong cic hoat dong Digital
Marketing tic dong dén sy nhan biét thuong
hiéu ciia khach hang dbi véi viéc quang ba
thuong hi¢u Vascara tai Phan Thiét nhu sau:
4.2.1. Céng cu tim kiém

Pé dam bao cho hoat dong quang ba
thuong hiéu ngay cang dat nhiéu két qua
t6t, ngoai nhitng gi4 tri ma Vascara tao dung
trong thoi gian qua. Vascara tai Phan Thiét
trong thoi gian téi can thuc hién mot s6 van
dé co ban dé ning cao cong cu tim kiém cho
hoat dong quang ba thuong hi€u cia minh
d6i voi sy nhan biét thwong hiéu cia khach
hang cy thé nhu sau: da dang quang cao trén
cac cong cu tim kiém, dé tiép can duoc nhidu
khéach hang hon, thuc hién tdi wu hoa cong
cu tim kiém bang cach xay dung ndi dung
cac bai quang cdo dam bao dugc su thu hut
cua khach hang, quang cdo c6 tra phi cho
cong cu tim kiém dé quang céo cua Vascara
xuét hién trong két qua tim kiém co tir khoa
lién quan cua khéach hang, xay dung va nang
cao d6i ngii Marketing chuyén nghiép, nim
bét dugc xu hudng phat trién cua thi truong.
4.2.2. Website

Yéu t6 Website dung vi tri thir hai tac
dong dén sy nhan biét thuong hi¢u cua
khach hang ddi véi viéc quang ba thuong
hiéu Vascara tai Phan Thiét. Dé gia ting su

TAI LIEU THAM KHAO

nhan biét thuong hiéu cua khach hang déi
v6i thuong hiéu Vascara tai Phan Thiét thi
can chi trong dén viéc mé rong quang ba
trang Web: xdy dung khao sat ¥ kién khach
hang, m¢ rong chuyén muc vé kién thic
thoi trang trén Website hay néi cach khac 1a
tao dung Blog vé kién thirc thoi trang, ting
cuong lién két Website voi cac nén tang ki
thuat s6 khac, vi Website s& gitip khach hang
nam dugc chi tiét hon vé ndi dung cap nhat,
dé dang tim kiém duoc nhitng yéu té khac
ctua doanh nghié¢p ma khong chi 1a ndi dung
duogc dé cap.

4.2.3. Truyén thong trén mang xa hji

Nhan tb cudi cung c6 tac dong dén sunhan
biét thuong hiéu 14 truyén thong trén mang
xa hoi. Mang xa hdi la nén tang da dang va
pho bién nhét hién nay véi luot ngudi ding
16m, kéo theo 1a hoat dong truyen thong trén
mang x3 hoi ciing trd nén rit phat trién,
hudng di nay giup tang nhan thuc cua khach
hang vé thuong hiéu va quang ba dugc san
pham dén khach hang. Vascara tai Phan Thiét
nén dau tu cac video vé thoi trang nhu gidi
thiéu bo siéu tdp moi, cach phdi do phu hop,
review san pham,... dic biét 1a van giir mau
sdc riéng trén cac mang xa hdi nhu Tiktok,
Facebook, Instagram va Youtube. Pac biét
1a Tiktok, xu hudng véi nén tang video ngan
gitip ngudi xem dé& dang nam bat duoc noi
dung va tiét kiém thoi gian. Ngoai ra, dé ting
nhan biét thuong hiéu thi viéc chim soéc va
thai do tuong tac v6i khach hang ciing rat
quan trong, khach hang s¢ c6 thién cam va
nhé dén thuong hiéu vi su tir té va nhiét tinh
ctia nhan vién. Viéc tra 161 tin nhin dé hd tro
khach hang, tra 101 binh luan dé giai dap thic
mic cling 14 mdt phan quan trong gitip cho
thuong hiéu duogc yéu quy va dugc khach
hang d6n nhan nhiéu hon.
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