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THUNGO

inh gui Quy nha khoa hoc, Chuyén gia, Tac gia va Quy doc gi4

Trudce hét, Truong Pai hoc Phan Thiét xin guri 101 chuc stre khoe va 101
am on chan thanh dén Quy vi.

Dua trén Quyét dinh s6 275/GP-BTTTT do B6 truong Bo Thong tin va Truyén
thong ky ngay 04/08/2023, Truong Pai hoc Phan Thiét xin han hanh gidi thiéu Tap
chi Khoa hoc Trudng Dai hoc Phan Thiét (the University of Phan Thiet Journal of
Science - UPTJS). Tap chi 14 noi ddng tai nhitng cong trinh nghién ctru bang tiéng
Viét va tiéng Anh chua duoc cong bd trén cac an pham khac.

Tap chi UPTIJS (p- ISSN 3030-444X and e-ISSN 3030-4105) tiép nhan da dang
cac bai viét, bao gdbm bai bao khoa hoc (scientific papers), bai nghién ctru ngan
(research letters), bai thong tin ngin (short communications) va bai diém bao
(perspective reviews) vé cac linh vire lién quan dén kinh té, xa hoi, k¥ thuat-cong
ngh¢ va khoa hoc sturc khoé.

Céc bai viét déu duoc tuyén chon boi Hoi déng Bién tap 1a cac chuyén gia ciing
nhu cac nha nghién ctru hang dau, trai qua qua trinh binh duyét k¥ ludng bang cach
gtri dén cac chuyén gia phan bién uy tin trong linh vuc twong Gng dé dam bao chat
luong cac bai viét duoc dang trén Tap chi. Nhim khuyén khich viéc chia sé cac
cong trinh nghién ctru cta cac nha khoa hoc, Tap chi khong thu bat cir khoan phi
nao ddi véi cac tac gia co bai dugc chip nhan ding.

Tap chi rit mong tiép tuc nhan duoc bai viét cho s Tap 2 - S6 5 (du kién phat hanh
vao ngdy 20/12/2024) va cac sd Tap chi tiép theo. Thé 18 viét bai duoc quy dinh
trong mau bai viét (ca tiéng Viét va tiéng Anh). Quy vi c6 thé tham khao trén trang
web: https://tapchikhoahocupt.vn/.

Chung t6i mong doi dén nhan duoc su dong gop va hd trg tir Quy vi dé nang cao
chat lugng va uy tin ctia Tap chi Khoa hoc Truong Pai hoc Phan Thiét. Moi y kién
dong gop, vui long gui vé Ban Bién tap.

Tran trong! '
Hi¢u truong

PGS. TS. V5 Khic Thudng







CALL FOR PAPERS

ear Researchers and Scholars,

First, University of Phan Thiet would like to send our best wishes and
sincere thanks to you all.

We are pleased to introduce the University of Phan Thiet Journal of Science (UPTJS)
in accordance with Decision No. 275/GP-BTTTT, which the Minister of Information
and Communications signed on August 4, 2023. UPTIJS (p-ISSN 3030-444X and
e-ISSN 3030-4105) was established with the aim of being a platform for publishing
valuable scientific research in both Vietnamese and English that has not been
published elsewhere.

UPTIS accepts a variety of articles, including scientific papers, research letters, short
communications, and reviews in areas related to economics, society, engineering
and technology, and health sciences. All articles are selected for publication by the
Editorial Board, which consists of experts and leading researchers after undergoing
a rigorous peer-review process with reputable reviewers in the corresponding field
to ensure the quality of the articles published in UPTJS. To encourage the sharing of
research works by scientists, the Journal does not charge any fees for authors whose
papers are approved for publication.

The Journal looks forward to receiving submissions for Volume 2 - Issue 5 (expected
to be published on December 20, 2024), and subsequent issues.

Policy as well as rules for article presentation are specified in the article template
(both in Vietnamese and English) and can be accessed on the website: https://
tapchikhoahocupt.vn/.

We look forward to receiving your contributions and support to enhance the quality
and reputation of UPTJS. For any comments or suggestions, please send them to the
Editorial Board of UPTIJS.

Best regards,
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Editorial Letter
A COMPREHENSIVE REVIEW OF OPEN ACCESS

IN SCHOLARLY PUBLISHING
Nguyen Le Uyen Minh', Nguyen Minh Tam?*

'Faculty of Foreign Languages, University of Phan Thiet, Phan Thiet City, Binh Thuan
Province, Vietnam

’Faculty of Basic Sciences, University of Phan Thiet, Phan Thiet City, Binh Thuan Province,
Vietnam

Abstract: This thorough review explores the landscape of open access (OA) in scholarly
publishing, covering its origins, development, and current status. The study offers a deep
understanding of OA, its paradigms, and how it differs from traditional subscription models.
1t delves into the advantages and downsides of OA publishing, highlighting variations across
different academic disciplines and regions. The authors also analyzes current trends and
possibilities for OA, emphasizing the importance of a comprehensive understanding for all
stakeholders in scholarly publishing, including policymakers, publishers, research sponsors,
governments, libraries, and intellectual societies. This is crucial for navigating the complex
nature of OA and adapting to the changing landscape of academic communication.

Key words: open access, scholarly publishing, research dissemination, academic journals,

scientific communication

1. INTRODUCTION

Curcic (2023) reports that since 1996,
there have been over 64 million academic
journals worldwide, with a projected
increase in this number. These publications
cover a wide range of subjects and areas of
study (Zul, 2023). The world of scholarly
publishing, which has historically been
defined by restricted access and limited
distribution via subscription models, is now
seeing a substantial shift propelled by the
open access (OA) movement. According to
Kim and Park’s (2021) statistics, over 90%
of the publications, which amount to over 2
million, are published globally annually as
OA. Leading publishers, including Springer,
Elsevier, Wiley, RSC, MDPI, BMC, PLoS,
Frontiers, and Hindawi', produce over
10,000 OA publications annually. This shift
significantly improves the ease of access to

research, expedites scientific progress, and
promotes international cooperation.

However, the transition to OA is not
without its complexities, raising important
issues regarding funding, scientific quality
control of publications, and the potential
impact on different disciplines. Through
an analysis of its historical background,
fundamental principles, and profound effects,
we can acquire a deeper understanding of its
pivotal role in transforming the distribution of
knowledge. As a result, this review examines
the benefits and difficulties associated with
OA, including funding, quality control, and
the impact on various stakeholders, such
as legislators, publishers, study sponsors,
governments, libraries, and intellectual
societies. Understanding the concept of OA
is essential for comprehending its impact on
the future of scientific research dissemination

'Tn December 2023, Wiley Publishing, which acquired Hindawi in 2021, announced that it would stop using the Hindawi
brand. The decision was made "to mitigate against systematic manipulation of the publishing process."
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and publishing.
2. SCHOLARLY
ACTIVITY

2.1. A Brief Overview and the Commonly
Used Related Terms

PUBLISHING

Scholarly publishing is critical for a
faculty member’s progress in an educational
institution, spreading academic research
to a broader academic community and the
public. By producing scholarly output, an
author asserts their intellectual primacy over
initiative and creates a lasting mental record.
Publication empowers the researcher to claim
creative ownership of an idea and protects
it from duplication by others. Additionally,
it ensures the enduring conservation of
academic concepts and discoveries for further
application. It entails the dissemination of
research results, articles, books, and other
intellectual works wvia scientific journals,
conference proceedings, etc.

According to Park and Shim (2011), as
for its aims, “scholarly publishing plays a
critical role in promotion, tenure, scholarly
recognition, and certification of research
quality at academic institutions.” In fact, it is
essential for the advancement of knowledge,
the sharing of research achievements, and
the promotion of academic discussion and
cooperation across different areas of study.
Publishers and journals typically use a peer-
review procedure to ensure the quality and
validity of the published study (Elsevier,
2024; Wiley, 2024a).

These days, the Internet has brought about
a significant transformation in scholarly
communication and publication methods
within the global academic community. The
advent of digital transformation has not only
revolutionized research dissemination, but it
has also facilitated the emergence of novel
modes of academic writing and collaboration.
This shift has gradually replaced conventional
print-based publications with electronic
platforms (Robert, 1999).

10

Aprominent aspect of academic publishing
involves the provision of the International
Standard Serial Number (ISSN) to academic
journals and the International Standard
Book Number (ISBN) to books and other
scholarly publications. ISSN and ISBN are
distinct alphanumeric identifiers that facilitate
the identification and monitoring of journals
and books in the academic publishing realm,
thereby simplifying information management
and retrieval (ALA, 2022). Besides, a Digital
Object Identifier (DOI) is a widely accepted
standard for uniquely and permanently
identifying and connecting online material
on the Internet. The International DOI
Foundation serves as a registration agency,
responsible for assigning and managing
these alphanumeric strings, thereby creating
a unique identifier for each online document.
Since 2000, the International DOI Foundation
has been developing this system (Morris,
1998; Surprenant, Blake, & Warwick, 1998;
Schroeder, 1998; Simmonds, 1999; Mooney,
2001, as cited in Gorraiz et al., 2016). Using
DOIs in citations provides more reliable
connections to referenced works and has the
potential to decrease the occurrence of broken
links in academic writing (Gorraiz et al.,
2016). Crossref is a non-profit organization
that operates the DOI registration agency
for scientific publications, holding a leading
position in this field. In collaboration with
publishers, Crossref is responsible for
assigning DOI numbers to documents and
verifying the accuracy and currency of the
information linked to each DOI number
(Crossref, 2021).

In the 1960s and 1970s, the advent of
information technology and computers
led to the digitization of bibliographic
databases (DBs), resulting in quicker and
more convenient access to and retrieval
of information. Imagine DBs as a gigantic
digital library that houses vast amounts
of information on numerous scientific
publications. This encompasses details like
author names, abstracts, and the frequency
at which other studies reference the work.
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Researchers extensively use this information
to evaluate the quality of research, rank
universities, and determine research funding.
Globally, researchers have created numerous
bibliographic databases encompassing various
disciplines such as the natural sciences, social
sciences, humanities, and arts. Frequently
employed databases include PubMed, Web of
Science, Scopus, and Google Scholar. These
databases include four key research metrics:
(1) number of publications; (2) citations?;
(3) h-index?; and (4) annual h-index* (Patra,
2017).

One of the first bibliographic databases in
the electronic field was PubMed, developed
by the National Library of Medicine (USA) in
1997 (National Library of Medicine, 1997).
Eugene Garfield established the Institute
for Scientific Information (ISI) and later
developed the Web of Knowledge platform,
which gradually underwent changes and
eventually acquired its present designation,
Web of Science, commonly abbreviated
as WoS (Pranckut, 2021). ISI also created
the Science Citation Index (SCI) in 1964
(Haddow, 2018). In addition to contributing
to the WosS, ISI has several prominent tools
such as journal citation reports for evaluating
scientific production. Every year, this tool
updates the Journal Impact Factor (JIF)
of all indexed journals. The next database is
SCOPUS of Elsevier, with roughly 21,500
publications, 131,000 books, and over 7.5
million conference proceedings in its index
(Ayman, 2019). The SCOPUS database
also employs its own metric for assessing
influence, known as CiteScore, which is
designed to rival JIF (Trinh Thi Phuong Thao
et. al., 2019). Google Inc. introduced Google
Scholar, an extensively acknowledged and
commonly used academic search engine, in
2004 (Gusenbauer, 2019). Google Scholar
provides a thorough and cost-free search

engine, enabling users to easily locate and
retrieve scholarly information (Noruzi, 2005).

To evaluate the scientific quality of
scholars’ work, the two databases, WoS and
SCOPUS, use quartile ranking as a criterion.
Quartile ranking is a method of ranking the
best journals based on their research output
and disciplinary value. Generally, experts
recommend submitting research articles to
journals ranked in the WoS or SCOPUS
quartile because of their recognition in
the author’s field. Journals determine their
quartile rankings based on citations and
reputation in each category (for instance, the
Journal Impact Factor ranking determines
the WoS quartile rankings, while CiteScore
is used to evaluate SCOPUS). Therefore, we
classify the top 25% of scientific journals in
any field as Q1 journals, which are the highest-
quality publications that provide valuable
insights and receive significant citations.
ns. Following them, the 25-50% group falls
into the Q2 category, encompassing journals
that provide detailed viewpoints on a range
of subjects. @3 journals, accounting for 50-
75% of the rankings, specialize in specific
topics and provide a specific research
perspective. Lastly, the remaining 75—-100%
are considered Q4 journals, often utilized by
new authors. Based on individual expertise
and subject, scholars can choose a quartile
ranking to publish their scientific research
paper (Clarivate, 2022).

2.2. The Cost of Scholarly Publishing and
the Traditional Publishing Model

It is important to note that maintaining
academic publishing activities in scientific
journals to be effective, continuous, and
sustainable over time is a very difficult and
expensivetask.Forexample,theMassachusetts
Medical Society owns and publishes the New
England Journal of Medicine (NEJM), a

2 The total number of times an author’s publications are cited reflects the influence and importance of their research work

(Patra, 2017).

A h-index is a numerical indicator that represents a scholar’s accomplishment of publishing a minimum of ‘h’ publications,

each of which has received at least ‘h’ citations (Hirsch, 2005)

“An annual h-index helps users evaluate research performance over a specific period of time (Patra, 2017)
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prestigious and long-standing journal known
as the “bible of medicine.” Founded in 1812,
NEJM continues to thrive today, publishing
52 issues weekly (The New England Journal
of Medicine, 2024). Similarly, the American
Physical Society founded Physical Review
Letters (PRL) in 1958, making it the most
prestigious journal in the field of physics with
numerous publications that have won the
Nobel Prize in Physics (American Physical
Society, 2024). To maintain their operations
and prestige, both of these journals require a
large budget from their publishers.

Typically, a publisher’s scholarly
publishing costs include journal development,
commissioning content, manuscript
processing, peer review administration,
editing and proofreading, typesetting and
formatting, distribution and promotion, online
platform hosting and maintenance, software
and tool licensing and subscription fees,
marketing and advertising costs, customer
service, as well as staff salaries and overhead
(Nature, 2020; RSC, 2024). These costs can
add up quickly and have a significant impact
on a publisher’s overall budget. This issue,
however, raises the important question of
who pays for these costs.

To address the above question, the
subscription-based model was adopted and
is still widely used today. The subscription-
based model in scholarly publishing refers
to requiring individuals or organizations,
such as universities and research institutes,
to pay a fee to access academic research
and publications. The scholarly publishing
industry has traditionally adopted this model,
charging readers fees to access content
through individual article purchases, journal
subscriptions, or purchase access to database
collections. This model is a source of revenue
that allows publishers to cover the costs of
proofreading, editing, and disseminating
research. However, these fees can be quite
expensive, especially for organizations
with limited budgets. As a result, the model
has faced mounting criticism for limiting

12

access to valuable research and knowledge,
particularly for those who cannot afford it.

3. OPEN ACCESS
PUBLISHING

3.1 Open Access Concepts

IN SCHOLARLY

Subscription-based models dominated
scientific publishing in the late 19th and early
20th centuries, but they began to face more
challenges. As more scholars and institutions
emerged, the cost of accessing scientific
publications became too high for many
researchers and the general public. This led
to the start of the early 2000s Open Access
(OA) movement, which focused on making
research more accessible and affordable
and sharing findings more broadly. The OA
movement closely links to the growth of
the internet, facilitating universal access to
information.

OA refers to the process of providing
academic information to the public without
any restrictions, such as financial, legal,
or technological obstacles. This approach
is different from the traditional way of
accessing research, where people need to pay
for subscriptions to journals or individual
articles. This means that only those who
can afford to pay can access the research.
Peter Suber, a strong advocate for the OA
movement, defines it as the ability for anyone
with internet access to freely read, download,
and share research publications (Suber,
2012). The Budapest Open Access Initiative
(2002) defines OA as making research results
freely available on the internet without
restrictions. It emphasizes that Open Access
allows anyone to freely access, download,
copy, distribute, print, search, or link to the
full text of these publications. OA increases
author visibility and access to research
papers, resulting in faster scientific progress
and improved international collaboration.

Traditional academic publishing often
restricts access to research behind expensive
paywalls, charging fees to individual
readers or their institutions. The OA model
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transfers these costs to researchers who
submit their scientific work to OA journals
via article processing charges (APCs).
Essentially, governments or research funding
organizations source these costs, directly
supporting scientists in their research projects.
In other words, a portion of the funding
already includes open access publishing.
These fees, paid upon manuscript acceptance,
cover a range of publishing services.

After discussing the OA concepts, we
explore the practical application of licensing
frameworks for this type. Creative Commons
(2023) asserts that the shared objective
of fostering broader dissemination and
availability of knowledge intricately links OA
to Creative Commons (CC) licenses. Creative
Commons licenses provide a uniform standard
for individuals and organizations to authorize
the public to use their creative work within
the limits of copyright regulations. Creative
Commons has six primary license categories,
each accompanied by its own specific set of
authorizations and limitations.

* CC BY (Attribution) license provides
permission to use, duplicate, share, and
adapt the work on the condition that the user
acknowledges the original authors. Self -
archived papers often utilize this license.

J CC BY-NC (Attribution -
NonCommercial) license is comparable to
the CC BY license, but it explicitly forbids
any form of commercial use.

e CC BY-SA (Attribution-ShareAlike)
requires that others share their new creations
under the same license terms in exchange for
the rights mentioned on the CC BY license.

e (CC BY-NC-SA (Attribution -
NonCommercial-ShareAlike) is similar to
CC BY-NC, but it also requires that others
share their new creations under the same
license terms.

* CC BY-ND (Attribution - NoDerivatives)
allows others to use and share your work, but
they cannot adapt or modify it in any way.

* CCO (No rights reserved) offers full
freedom from copyright and associated
rights, enabling people to access your work
without any limitations or obligations for
acknowledgment.

3.2 Paradigms of Open Access Publication

Suber’s Open Access (2012) provides a
comprehensive overview of several categories
of OA publication modes, including Gold OA
(publishing in OA journals), Green OA (self-
archiving in repositories), and Hybrid OA (OA
articles in subscription journals). Besides,
Bronze OA was first proposed by Piwowar
et al. (2018), or Diamond OA exemplified by
Scipost journals (Scipost, 2024).

3.2.1 Gold Open Access

Gold OA refers to papers that are
readily accessible to the public without any
restrictions as soon as they are published.
These papers are usually published in
journals that follow an OA model, where
the expenses are funded through APCs paid
by authors or their institutions, or by other
means of financial support. For example, the
publishers, including MDPI, BMC, PLoS,
Frontiers, and Hindawi, contribute a larger
share of these publications in the gold OA
format.

3.2.2 Green Open Access

The practice of authors freely sharing
their work by depositing it in repositories,
such as institutional or subject-specific
libraries, after publication in a journal that
requires a subscription is known as Green
OA. Authors need to understand how to use
repository platforms, including techniques for
uploading documents, filling in information,
and being aware of the copyright terms of
the journal where the work is published, to
ensure that self-archiving does not violate
any regulations. Journals may permit authors
to self-archive manuscripts, preprints, and
published articles, but they might impose
an embargo period before allowing them to
publicly share a copy on the repository. There
are specialized repositories for specific fields,

13
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such as bioRxiv for biology and SSRN for
social sciences.

3.2.3 Hybrid Open Access

The system operates based on a hybrid
0OA model, providing authors with flexibility
in choosing their publishing method. For
instance, authors submitting research articles
to Nature can choose between two publishing
models: the traditional subscription model,
which allows readers to access articles
through subscriptions or individual purchases,
and the Gold OA model, where authors or
their funders pay an article processing charge
(APC) to make the article freely accessible
to everyone (Nature, 2020). Publisher Wiley
also offers authors options in how they wish
to publish their research while supporting the
transition from traditional publishing to OA
(Wiley, 2024b).

Gold OA grants unrestricted access to all
research publications, whereas Hybrid OA
only offers free access to specific OA articles
within a journal that primarily operates under
the traditional access paradigm. Hybrid OA
offers authors a more adaptable choice, but it
has faced criticism for engaging in “double
dipping” by charging both authors (via APC)
and readers (through membership fees) for
the same publication.

3.2.4 Bronze Open Access

Bronze OA pertains to papers that are
freely accessible to readers, as provided by
publishers, without any explicit reference to
an OA license. According to Garcia, Costas,
and Leeuwen (2020), this OA publication
fails to meet the copyright requirements
necessary for its classification as OA, thereby
not ensuring perpetual free access. Consider
the example of arXiv.org for Bronze OA,
where researchers self-archive preprints in a
freely accessible repository.

Green OA and Bronze OA may seem
similar in that both allow people to read
articles for free. The key difference is that
Green OA encourages researchers to self-

archive their articles and usually has explicit
14

permission from publishers or journals
to reuse the content. IOn the other hands,
Bronze OA is where authors self-upload
without going through a review process, so
the reuse of information may be limited. In
other words, Green OA is a reliable, long-
lasting, and high-standard paradigm, whereas
Bronze OA is an informal method of sharing
with restrictions on quality and authenticity.

3.2.5 Diamond Open Access

Diamond OA, also known as Platinum
OA, is a publishing model that waives fees
for both the publication process and material
access for writers and readers. Institutions,
research consortia, or government funding
typically support this model. Diamond OA
publications do not impose APCs, which
enhances fairness, particularly for researchers
hailing from economically disadvantaged
areas. SciPost and the Open Library of
Humanities are two examples of Diamond
OA platforms. Academic institutions and
organizations oversee the SciPost journals
and provide complete financial support. This
guarantees that there are no expenses for
authors or readers (Scipost, 2024).

3.3 Distribution of OA paradigms

Garcia, Costas, and Leeuwen (2020)
conducted an analysis on different publication
records, focusing on the OA availability
of research outputs from 963 universities
worldwide. The analysis recognized
1,881,193 out of the 4,620,666 published
records as OA. Table 1 and Fig. 1 present the
distribution of OA publications classified into
various categories. The number of green OA
articles was 1,479,111, followed by 623,577
gold OA, 374,867 bronze OA, and 301,758
hybrid OA publications. Nevertheless, there
is a significant overlap between each of these
aforementioned forms of OA and green OA.
45% of Bronze OA are also available in
green OA, while for hybrid publications, the
proportion that is also green OA is 63%. As
for gold OA, 81% of all gold OA papers fall
into this category.
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Table 1: OA Publication Distribution by Paradigm (Garcia, Costas & Leeuwen, 2020).

OA Paradigm Number of Publications Percentag(eo/(:)f Total OA | Overlap w(l:/l: )Green 0A
Green OA 1,479,111 77 -
Gold OA 623,577 33 81
Bronze OA 374,867 20 45
Hybrid OA 301,758 16 63

Note: The "Overlap with Green OA" column displays the proportion of each OA type that

falls under the Green OA classification.

Green
OA

Gold
OA

Hybrid
OA

Figure 1. OA Paradigm Distribution Breakdown (Garcia, Costas & Leeuwen, 2020)

There is a significant rise in the quantity
of articles published in Gold OA journals,
escalating from 340,130 in 2011 to 834,134
in 2018, denoting a 145% surge over the span
of 8 years (Garcia, Costas & Leeuwen, 2020).

3.4 The Evolution of Open Access
Publishing

The late 19th and early 20th centuries
saw a notable surge in the number of
scholars and academic institutions, resulting
in regulations in the scientific publishing
landscape. Fyfe et al. (2017) assert that until
the early 1960s, the conventional paradigm
primarily relied on reader subscriptions;
academic institutions released most scientific
journals, while individuals and organizations
purchased subscriptions for access to
print and, subsequently, digital editions
of publications (Suber, 2012). Scientific
journals were most often subscribed to
by universities, research institutes, and
libraries. Scientists, researchers, and other
interested users have the option to purchase

personal journal subscriptions, which are
typically more expensive than institutional
subscriptions (Tenopir & King, 2000). Non-
subscribers had the option to buy individual
items separately, typically at expensive rates
(Bjork & Solomon, 2013). It is important to
acknowledge that the scientific publishing
industry has undergone significant changes
in recent years due to the emergence of new
publishing models and digital distribution.
Nevertheless, numerous conventional means
of accessing information persist alongside
contemporary, more inclusive methods of
sharing scientific knowledge.

In the aftermath, the OA movement gained
traction in the early 2000s due to increasing
expenses and restricted availability of
traditional publishing (Budapest Open
Access Initiative, 2002), and the OA scholarly
publishing trend was inherently connected
to the growth of the Internet (Laakso et al.,
2011). The timing of this occurrence was
not accidental, as the Internet provided the
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necessary framework for OAtobecome viable.
Accordingto Noorden (2014), Paul Ginsparg’s
1991 founding of arXiv.org, widely regarded
as a groundbreaking initiative in the open
distribution of research, marked the origin
of OA. However, publishing in OA journals
faces many challenges, primarily related to
copyright disputes and the quality of articles.
The subsequent decade saw a significant
increase in OA journals, exemplified by
the launch of the Directory of Open Access
Journals (DOAJ) in 2003 (Bjork, 2011).
Funding agencies and organizations began
requiring researchers to publish their research
findings in open access journals in the 2010s
(Lariviere et al., 2018).

The movement accelerated further with
mitiatives like Plan S in 2018, which aimed
for full and immediate OA (Else, 2018).
Most recently, the COVID-19 pandemic
has demonstrated the importance of sharing
research quickly and openly, leading to
increased support for OA (Tavernier, 2020).
This progression reflects a fundamental
shift in trend of scholarly communication,
emphasizing accessibility, transparency, and
the democratization of knowledge. In 2023,
Gold OA published 38% of all worldwide
journal articles, reviews, and conference
papers, or approximately 12.54 million
papers, as Versions of Record, making them
instantly available and publicly accessible
(STM Association, 2024).

The evolution of the ‘“author pays”
model in Open Access (OA) publishing,
particularly through the widespread adoption
of Article Processing Charges (APCs), has
led to significant challenges in the academic
publishing landscape. “Predatory publishers/
journals,” who prioritize profit over academic
integrity and offer little to no peer review or
editorial oversight, have exploited this model,
initially intended to support unrestricted
access to scholarly work (Beall, 2012). This
deviation from the original philosophy of OA
represents a troubling turn in the evolution
of scholarly communication. Furthermore,
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the emergence of “fake journals,”often based
in countries such as India, Bangladesh, and
Pakistan, charge minimal APCs and provide
inadequate academic scrutiny, leading to the
proliferation of substandard research (Shen
& Bjork, 2015). These low-cost publication
options, often predatory journals or fake
journals, attract researchers from developing
countries where funding for research is often
limited. This development is a malignant
mutation of the OA model, and addressing
it is crucial to preserving the integrity of
academic publishing.

3.5 Positive and negative aspects of the
Open Access publishing models

3.5.1 Positive Aspects of Open-Access
Publishing Models

a. Advanced, and

cooperation

swift  availability,

OA significantly enhances the accessibility
of scholarly research by removing obstacles
such as subscription costs and APCs, allowing
free access to research findings for anyone
with an Internet connection. This technique
promotes equitable access to information,
enabling broader dissemination of research
among diverse institutions and geographical
regions (Suber, 2012). Conversely, traditional
publishing methods might often restrict
access to only those who are subscribers or
have the financial resources to buy journal
subscriptions or individual publications.
The limited accessibility of information
may present challenges for researchers and
the general public, particularly scientists
or organizations with limited budgets. By
promptly making articles available to the
public after publication, OA facilitates the
swift dissemination of research findings. This
timeliness can accelerate the dissemination of
ideas and drive scientific progress (Budapest
Open Access Initiative, 2002). Moreover,
OA facilitates global collaboration by
offering unfettered access to scholars from
many institutions, especially those with
modest financial resources, to engage in and
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contribute to global scientific discourse by
removing barriers to access (Suber, 2012).

b. Improved increased

influence

visibility and

OA publications typically have greater
visibility and impact because they are readily
available to everyone without charge. Studies
show that OA papers receive more reads
and citations than those accessed through
paywalls. This heightened exposure and
influence can potentially lead to greater
recognition and impact within the academic
community (Piwowar et al., 2018). In contrast
to research articles published in subscription-
based journals, OA papers may have improved
visibility, readership, and citations. Open
access journals publish articles that are easier
to find, attract a larger readership, and receive
more citations than subscription-based
journals. This means that open-access articles
are better known and have a greater impact
within the academic community. In contrast,
articles in subscription-based journals may
have limited visibility and influence. When
a journal’s discoverability decreases, it can
affect its impact factor and standing within
the academic community (Elsevier, 2021).

3.5.2 Negative Aspects of Open Access
a. APCs Barriers

The reliance of OA on APCs paid by
authors or their institutions is a significant
challenge. The application of these fees can
create a substantial financial burden and
may hinder the ability of researchers who
lack sufficient financial resources to publish
high-quality scientific work in prestigious
publishers or journals (Piwowar et al., 2018).

b. Quality Concerns

There are also acknowledged problems,
such as the possible financial burden of
APCs and apprehensions over the quality of
some OA journals (Piwowar et al., 2018).
The emergence of OA has unquestionably
democratized scientific publishing,
facilitating wider access to research and

promoting  international  collaboration.
Nevertheless, this change has also exposed
a troubling problem: the rise of “predatory
publishers/journals.” These publishers
and journals, which frequently engage in
unethical behaviors and misuse the OA
paradigm for monetary advantage, pose a risk
to the credibility of published research. These
journals, sometimes even demanding upfront
payments for “processing” or ‘“publication
fees,” lack stringent peer-review procedures
or just formalize cursory peer review. As a
result, they may disseminate substandard or
fraudulent research, which could compromise
the integrity of the scientific literature.
The proliferation of predatory journals has
eroded trust in the OA system. This can
make it difficult for researchers to distinguish
between reputable OA and predatory
journals, leading to wasted time and resources
(Anderson, 2023). A researcher’s credibility
may suffer if they submit an article to a
predatory publisher, especially if the study
proves to be untrustworthy. Researchers may
incur financial losses as a result of paying
publishing fees for works that ultimately do
not get indexed in a database or cited.

¢. Challenges related to financial support
and long-term viability

An important issue pertaining to the
enduring maintenance and stability of OA
publications is that OA journals, especially
those operating on a smaller scale or dependent
on APCs, may encounter difficulties in
guaranteeing long-term existence, unlike
traditional subscription-based journals that
typically have established infrastructure
and financial support from large publishers.
This can lead to a significant number of
OA publishers’ closures, leaving articles
inaccessible after a certain period.

3.6 Disparities in Open Access publishing
across disciplines and different regions

The landscape of OA publication varies
significantly among different academic fields,
ranging from the social-economic sciences

17



Tap chi Khoa hoc Truong Dai hoc Phan Thiét (UPTJS) - Tap 2, S6 4 Thang 09/2024. ISSN: 3030-444X (17 trang)

to the natural sciences. This section delves into the disparities in OA publishing procedures
across disciplines, examining factors such as the number of journals and publishers in two
decades from 2000 to 2019, geographical features, and other relevant aspects.

3.6.1 Disparities in Open Access publishing across disciplines

Table 2 provides a detailed distribution of OA journals by discipline between 2000 and
2019, revealing the varying levels of OA adoption across different fields.

Table 2. Distribution of OA Journals by Discipline between 2000 and 2019 (extracted from

Kim and Park, 2021)
Disciplines 2000 2010 2019

Social sciences 5.6% 10.4% 19.9%
Arts and humanities 4.8% 8.3% 17.6%
Business, management, and accounting 2.5% 5.6% 12.4%
Economics 2.8% 3.0% 17.3%
Psychology 2.2% 8.5% 15.6%
Neuroscience 20.5% 20.5% 26.5%
Physics and astronomy 8.8% 8.8% 14.1%
Engineering 4.6% 4.6% 11.9%
Computer science 4.1% 2.6% 9.2%

Total 4.3% 6.4% 15.5%

To further illuminate these trends, a
bar chart has been constructed to visually
represent the data, allowing for a comparative
analysis of OA journal prevalence and growth
over time. The bar chart (Fig. 2) depicts
the trend in OA publishing across various
academic disciplines in three different years.
Each bar represents a different discipline, and
its length correlates with the percentage of
OA publications within that discipline for the
given year. The use of solid colors signifies
social scientific subjects, while patterned
hues symbolize natural science fields.

Overall, the trend indicates a significant
increase in OA publishing across disciplines
over time, with the nature disciplines
generally exhibiting a higher adoption rate
compared to the economic-social disciplines
during the 2000-2019 period.

In 2000, the overall proportion of OA
publication in economic-social disciplines
was quite low; for instance, psychology had
a 2.2% OA publishing rate. In 2019, there
was a substantial increase in these figures,
with social sciences rising from 5.6% in 2000
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to 19.9% and psychology rising to 15.6%
after twenty years. Nature disciplines, on
the other hand, had a higher starting point
for OA publication compared to economic-
social fields. For example, the percentage
of neuroscience in 2000 and 2010 was
20.5% and increased to 26.5% by 2019.
The proportion of physics and astronomy
increased nearly twofold from 8.8% in the
first ten years of the period to 14.1% in 2019,
demonstrating the field’s swift adjustment to
OA publication. Computer science started
at 4.1% before decreasing to 2.6% ten years
later and increasing to 9.2% in 2019, showing
a relatively large fluctuation compared to
other natural sciences disciplines.

3.6.2 Disparities in Open Access publishing
across different regions

Figure 3 presents the geographical
distribution of OA papers across three
reference years and nine aforementioned
academic fields. There is a consistent rising
trend in all categories, which suggests a
growing acceptance of OA publications. Latin
America leads the way with consistently high
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OA adoption (87% by 2019), while Africa
shows the most rapid growth (from 52% in
2000 to 78% by 2019). The Middle East also
exhibits a steady increase. Eastern Europe
and Asia show moderate but positive trends,
while Western Europe and North America

I S5
I 5%
15%
I 15
2000 | 2.5%
- 20,51
mmmmm\mmmm 8.8%

I ¢ 5
2010 I S5

demonstrate slower adoption, albeit with
consistent growth. Overall, the data indicates
a global shift towards OA publishing, though
the rate of adoption varies across different
regions.

Economic- Social Disciplines ~ Nature Disciplines

W Social sciences & Neuroscience

W Arts and humanities ¥ Physics and astronomy
Economics & Engineering

B Psychology R Computer science

B Business, management and accounting

RN 20.5%

\mmmmmmmm 8.8%

2019 | 12.4%

N 2655
wmmmmmm&mmmm 14.1%

Figure 2. Trends in OA Publishing by Disciplines (2000-2019)

4. THE CURRENT TRENDS AND
FUTURE OUTLOOK OF OPEN
ACCESS

A growing number of universities
are now making doctorate dissertations
available in electronic form, and many of
them have established arrangements with
their publishing providers to assure prompt
publication in institutional repositories.

Publication = agreements enhance the
visibility and competitiveness of researchers
(Cordon-Garcia et al., 2013). Many funding
organizations now require that research they
support must be published in an OA format
to ensure that the results are accessible to the
public (Piwowar et al., 2018). This criterion
aligns with the goal of maximizing the
dissemination and spreading the influence
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Figure 3. The overall breakdown of OA papers in different global areas from 2000 to 2019
(extracted from Kim and Park, 2021)

of publicly funded research. Traditional
publishing methods frequently fall short
in achieving these goals, thereby affecting
researchers' competitive ability to get future
funding or comply with grant requirements
(Suber, 2012).

In recent years, there has been a notable
change in the funding and dissemination
of academic research, specifically in terms
of publishing fees. The fees for prestigious
international publications and conferences
might be exorbitant (Laakso & Bjork, 2012).
This has posed a hindrance for scientists and
research institutes in nations with minimal
resources. In order to ensure widespread
availability of scientific research, several
organizations, such as research institutes,
educational institutions, enterprises, and
sponsors, have created funds to provide
financial support for the publication fees of
OA journals.

Academic funding organizations in
Vietnam are actively encouraging both
fundamental and applied scientific research,
with a specific focus on fostering the
development of young researchers. Apart from
prominent domestic organizations, including

NAFOSTED (National Foundation for
20

Science and Technology Development) and
VAST (Vietnam Academy of Science and
Technology), there are also foreign funding
sources, such as the Newton Fund (UK),
the Aus4Innovation Fund (Australia), the
Japan International Cooperation Agency
(JICA - Japan), and Marie Skiodowska-
Curie Actions (EU). One approach they are
using is to offer funds to defray the APCs
associated with publishing research findings
in prestigious journals. Vuong Quan Hoang
(2019) states that numerous Vietnamese
institutions have established incentive
programs for international publications,
specifically those that are indexed in WoS and
SCOPUS. Ho Manh Tung et. al. (2021) stated
that while some institutional rewards exceed
the usual APC cost, others provide a portion,
leaving authors to cover the remainder.

Numerous respected academic journals
and publishers have established programs
to provide assistance to researchers from
economically disadvantaged, war-affected,
or disaster-prone nations or those focusing
on significant subjects, particularly in times
of worldwide emergencies. These policies
frequently incorporate waivers or reductions
in APCs. For example, Research4Life, a
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public-private partnership between United
Nations organizations, offers institutions
the opportunity to enhance the quality of
education and scientific investigation in the
fields of health, agriculture, the environment,
and various other disciplines (Research4Life,
2023). PLOS (2023) also announces that
“publication in any PLOS journal is free for
authors whose research is funded primarily
(50% or more of the work contained within
the article) by an institution located in
Research4Life Group A countries,” while the
publication price for all other journals will be
decreased to $800 for Research4Life Group B
countries, including Vietnam. In exceptional
circumstances, such as the recent COVID-19
pandemic, a number of publishers, including
Springer Nature, the New England Journal
of Medicine, Elsevier, and Wiley, issued
temporary waivers of APCs. These waivers
aimed to support researchers and facilitate
the dissemination of crucial pandemic-related
information.

Another notable point is that academic
publishers and some lawmakers are opposing
the Nelson Memo, a White House directive
that mandates the immediate wide availability
of government-funded research. They
are concerned that this move will impact
copyright, disrupt the publishing industry,
and cause financial harm to the $19 billion
academic publishing industry. However,
the Nelson Memo is also receiving support
from advocates of TCM rights and libraries.
Expected to take effect in 2026, the Nelson
Memo will eliminate the current 12-month
embargo period* after the completion of a
study dissemination (Palmer, 2024).

Notably, analarming trend is the conversion
of formerly reputable OA publications into
predatory ones after a few years of operation.
These journals often start by following strict
peer-review procedures and upholding ethical
publication norms in order to build reputations
and recruit contributors. Over time, it is

possible that they will begin to prioritize
maximising profits over maintaining high
standards of quality and integrity. This could
lead to a decline in standards and damage
to the scientific community. Wiley acquired
Hindawi, an OA publisher, in 2021, providing
a pertinent example. While Hindawi initially
gained recognition for its commitment to OA
and rigorous peer review, concerns regarding
its publishing practices emerged in recent
years. Investigations revealed instances of
compromised peer review, including the
manipulation of the editorial process and
the acceptance of low-quality articles. This
ultimately led to Wiley’s decision to stop
using the Hindawi brand (Wiley & Sons,
2021) and shut down its 19 academic journals
due to an issue with Al “paper mills”, using
Al technology to write articles and create
inaccurate 1illustrations from a scientific
standpoint, and integrity violations (Claburn,
2024).

The transformation of a publication
from respectable to pre-predatory could
perplex the assessment of earlier-published
content. Being published in a publication
that subsequently becomes predatory may
have an influence on a scientist’s reputation,
however the degree of damage depends on
many factors. When a researcher published
their findings in a prestigious publication
without knowing about its later downfall, the
scientific community frequently considers
this historical situation with sympathy.

5. CONCLUSION

Shaw and Barker (2023) discussed how OA
publishing, once perceived as a specialized
activity that faced opposition from several
researchers, has now gained widespread
acceptance as a routine component of
the research process. Researchers are
increasingly opting to publish OA articles due
to their personal interest, rather than feeling
compelled to do so, suggesting a growing

“Current 12-month embargo period allows publishers to choose not to make government-funded research publications

publicly available for a year
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trend towards positive involvement.

It is critical to keep in mind that not all
OA journals are predatory journals with
poor scientific quality. Many OA journals
are reputable and contribute significantly to
the scientific community. Researchers may
protect themselves and improve the reliability
of scientific papers by recognizing the
challenges posed by predatory journals and
opting for reputable OA publishers. When
submitting a research manuscript, authors
should minimize any harm to their scientific
reputations by distancing themselves from
these journals and publishers and persisting
in publishing their work through trustworthy
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channels. Engaging in proactive transparency
on the problem can lead to rewards down the
road.

OA’s actual measure 1is its concrete
influence on the world. OA should result in
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challenges that our planet is experiencing.
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academic world.
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BAN DICH

TRUY CAP MO TRONG XUAT BAN HQC THUAT
Nguyén Lé Uyén Minh', Nguyén Minh Tam?,*
'Khoa Ngoai ngit, Truong Dai hoc Phan Thiét, tinh Binh Thudn, Viét Nam
’Khoa Co ban, Truong Pai hoc Phan Thiét, tinh Binh Thudn, Viét Nam

Tém tit: Bai viét kham phd béi canh ciia truy cdp mo (Open Access - OA) bao gom nguon goc,
sw phdt trién va tinh trang hién nay trong xudt ban hoc thudt. Nghién ciru dem dén cdi nhin
sdu sdc vé OA, cdc thé loai va sw khdc biét ciia OA so véi cde mé hinh dang ky tra phi truyén
thong. Bai viét di sdu vao nhitng wu diém va nhwoc diém cia xudt ban OA, dong thoi néu bt
cdc khac biét vé ti 1é OA gma cac nganh va khu vuc dia ly khac nhau. Nhom tac gia ciing phan
tich cac xu huwong va tzem nang ciia OA; nhdn manh viéc tdt ca cdc bén lién quan trong xudt
ban hoc thudt, bao gom cdc nha hoach dinh chinh sdch, nha xudt ban, nha tai tro nghién cutu,
chinh phii, thu vién va cdc hiép héi tri thirc... hiéu mét cach toan dién vé OA la rdt quan trong.
Diéu chinh bdn chdt phu'c tap ciia OA va thich iing véi sw thay doi cia khuynh huéng giao tiép
hoc thudt la vo cung can thiét.

Tir khéa: truy cdp mo, xudt ban hoc thudt, phé bién nghién ciwu, tap chi hoc thudt, truyén

thong khoa hoc

1. GIOI THIEU

Curcic (2023) ghi nhan c6 hon 64 triéu
tap chi hoc thuét trén toan thé giéi ké tir nim
1996, Va con sb nay du klen s& tlep tuc tang
Nhitng 4n phdm nay bao gdm nhiéu chu dé va
linh vuc nghlen cuu khéac nhau (Zul 2023).
Thé gi6i xuit ban hoc thuat, von trudc day
duoc dinh hinh boi sy han ché truy cap va
phan phdi thong qua cac mé hinh tra phi ding
ky, hién dang chung kién sy thay d6i dang
ké nho vao phong trao Truy cdp Mé (Open
Access - OA). Theo sb liéu théng ké cua Kim
va Park (2021), hon 90% céc 4n pham (tlIO‘Ilg
duong hon 2 triéu 4n pham) duoc xuét ban
hang nam trén toan cau dudi dang OA. Cac
nha xuit ban hang dau, bao gdm Springer,
Elsevier, Wiley, RSC, MDPI, BMC, PLoS,
Frontiers, va Hindawi', xuit ban hon 10.000
an pham OA hang nim. Sy thay d6i nay cai
thién dang ké kha nang tiép can nghién ctru,
day nhanh tién bo khoa hoc va thiic day hop
tac qudc té.

Tuy nhién, viéc chuyén doi sang OA khong
heé dé dang vi n6 dat ra nhiéu van dé quan

trong nhu ngudn vén tai trg, kha ning dam
bao chit lugng khoa hoc ctia cac 4n pham va
nhitng anh huéng tiém an tdi cac linh vuc
khoa hoc khic. Trén co s¢ tim hiéu vé lich
str, cac nguyén tic co ban va tic dong sau
rong cua OA, ching ta c6 thé nhan thic o
hon vai trd quan trong cua nd trong vi¢c thay
d6i cach thirc chia sé kién thirc. Vi vay, bai
viét ndy s& phan tich nhitng loi ich va thach
thire lién quan dén OA, bao gém ngudn tai
tro, viée kiém soat chat luong va su tac dong
dén céc bén lién quan nhu cac nha hoach dinh
chinh sach, nha xuét ban, nha tai trg nghién
cuu, chinh phu, thu vién va cac hi¢p hoi hoc
thuat... Hiéu rd khéi niém OA la diéu can
thiét dé nim bat duoc tac dong cua no ddi
v6i xu hudng cong bd va xuit ban nghién ciru
khoa hoc hién nay cling nhu trong tuong lai.

2. HOAT PONG XUAT BAN HOQC
THUAT
2.1. Nhitng thuat ngit lién quan thwong
dung

Cong bd hoc thuét dong vai tro then chdt
doi voi su tien by cua mdt nha nghién cuu

'Vao thang 12 nam 2023, Wiley Publishing, cong ty da mua lai Hindawi vao nam 2021, thong bao rang ho s& ngimg sir
dung thuong hi¢u Hindawi. Quyét dinh nay dugc dua ra “dé giam thicu su thao ting c6 hé thong trong qua trinh xuat ban

cua Hindawi”.
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trong co s gido duc, dong thoi lan toa cac
cong trinh nghién ctru khoa hoc dén véi cong
dong hoc thuat va cong ching. Bang viéc
cho ra doi cac san pham hoc thuat, tac gia
khang dinh quyen sO hiru tri ‘tug cua minh d6i
véi sang klen va dé lai du a an tri tué lau bén.
Cong tac xuat ban trao quyén cho nha nghlen
clru tuyén bd quyén s& hiru sang tao dbi véi
mdt y tudng va bao v¢ nd khoi viéc bi sao
chép boi nguoi khac. Ngoai ra, xut ban hoc
thuat con dam bao viéc bao ton lau dai cac
kha1 niém va kham pha khoa hoc dé img dung
vé sau, chang han nhu viéc pho bién két qua
nghién ciru, bai béo, sach va san pham tri tué
khac théng qua céc tap chi khoa hoc, ky yéu
hdi thao, .
Theo Park va Shim (2011), vé& muc dlch
“xudt bdan hoc thuat dong vai tro cot yéu
trong viéc thang tién, bé nhiém, cong nhdn va
chitng nhén chat lwong nghién ciru tai cdc co
s6 gido duc”. Thyc té, day 13 yéu té can thiét
cho su phat trién cua tri thirc, chia sé thanh
tuu nghién ctu va thic day thao luan, hop
tac hoc thuat trén nhiéu linh vuc khac nhau.
Céac nha xuat ban va tap chi thuong st dung
quy trinh binh duyét dé dam bao chat luong
va tinh hop 18 ctia nghién ctiru dugce cong bd
(Elsevier, 2024; Wiley, 2024a).

Ngay nay, internet dd mang lai sy thay doi
dang ké trong cach thirc giao tiép va xuat ban
hoc thuit cia cong dong khoa hoc toan ciu.
Su xuét hién cta chuyén ddi sb khong chi
cach mang hoa viéc phd bién nghién ciru, ma
con tao diéu kién cho sy ra doi cua cac hinh
thirc hop tac hoc thuat moi. Sy chuyén dbi
sang cac nén tang dién tir da dan thay thé cac
an pham in 4n truyén thong (Robert, 1999).

Mot dic diém ndi bat cta xuét ban hoc
thuat 1a viéc cap Ma sé tiéu chudn quéc
té danh cho xudt bin phdm nhiéu ky
(International Standard Serial Number
- ISSN) cho cac tap chi khoa hoc va Ma
sé tiéu chuin quéc té danh cho sdch
(International Standard Book Number -
ISBN) va cac an phém hoc thuat khac. ISSN
va ISBN 1a cidc ma dinh danh chit sd va chix
céi riéng biét gitp xac dinh dong thoi theo doi

cac tap chi va sach, qua do don gian hoa viéc
quan 1y va truy xuat thong tin (ALA, 2022).
Bén canh d6, Ma dinh danh déi twong so
(Digital Object Identifier - DOI) dugc xem la
tiéu chuan phd blen dé nhén dién va llen két
duy nhat, vinh vién cac tai liéu truc tuyen trén
internet. Tir nam 2000, t6 chic Québc t& DOI
14 mot co quan dang ky, chiu trach nhiém cép
phat va quan 1y cac chudi ky tu chit va sd nay,
tao ra mOt ma dinh danh duy nhét cho mdi
tai liéu truc tuyén (Morris, 1998; Surprenant,
Blake, & Warwick, 1998; Schroeder, 1998;
Simmonds, 1999; Mooney, 2001, trich dan
trong Gorraiz et al., 2016). Viéc st dung ma
s6 DOI trong trich dan gitip tao ra cac két ndi
dang tin cdy hon dan ngudn t6i cac tai lidu
tham khao va c6 thé giam thiéu tinh trang
hong lién két trong cac bai viét hoc thuat
(Gorraiz et al., 2016). Crossref 1a mot to chirc
phi loi nhuan diéu hanh co quan dang ky DOI
cho cac 4n phém khoa hoc, gitr vi tri hang dau
trong linh vuc nay. Hop tac véi cac nha xuat
ban, Crossref ddm nhan vi¢c phan bd mi sb
DOI cho tai liéu va kiém chimg tinh chinh
xac, tinh cap nhat ctia thong tin lién két voi
ting ma sé DOI nay (Crossref, 2021).

Vao nhitng nam 1960 va 1970, su ra doi
cua cong nghe thong tin va mday tinh da dan
dén viéc sb hoa cac co so dir liéu (CSDL)
dang thu muc, tr d6 tao diéu kién truy cap va
truy xuét thong tin nhanh chong, thuan tién
hon. Hay hinh dung CSDL nhu mdt thu vién
s6 khong 16 luu trit lugng 16n théng tin vé vo
s6 an pham khoa hoc. Diéu nay bao gém cac
chi tiét nhu tén tac gia, phan tom tit va tan
suit cac nghién ciru khac tham khéo tir cong
trinh d6. Céc nha nghién ctru st dung rong rai
thong tin nay dé danh gia chit luong nghién
cuu, xép hang cac truong dai hoc va tim kiém
ngudn kinh phi nghién ctru. Trén toan cau, cac
nha nghién ctru da tao ra nhidu CSDL dang
thu muc & cac nganh khac nhau nhu khoa
hoc tu nhién, khoa hoc xa hdi, nhan van va
ngh¢ thuat. Cac CSDL thuong duogc sir dung
pho bién bao gom PubMed, Web of Science
(WoS), SCOPUS va Google Scholar. Nhiing
CSDL nay thuong bao gdm bon chi sé nghién
ctru chinh: (1) sé lwong bai bdo; (2) sé lin
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trich din®; (3) chi so h*; va (4) chi sé h hang
nam* (Patra, 2017).

Mot trong nhitng CSDL thu muc dau tién
trong linh vuc dién t 1a PubMed, duoc phat
trién boi Thu vién Y khoa Quéc gia (M¥) vao
nam 1997 (National Library of Medicine,
1997). Eugene Garfield da thanh lap Vién
Thong tin Khoa hoc (Institute for Scientific
Information - ISI) va sau d6 phat trién nén
tang Web of Knowledge, nén tang nay da
trai qua nhiéu thay doi va cudi cing cé tén
goi nhu hién nay 1a Web of Science, thuong
duoc viét tat 1a WoS (Pranckut, 2021). ISI
cling da tao ra Chi so Trich déin Khoa hoc
(Science Citation Index - SCI) vao nam 1964
(Haddow, 2018).

Ngoal viéc dong g6p cho WoS, ISI con cé
mot 86 cong cu nodi bat nhu bao cdo trich dan
tap chi dé danh gia nang suat nghién ctru khoa
hoc. Mdinam, cong cu nay cap nhat Hé sé Tdc
dong cua tap chi (Journal Impact Factor -
JIF, thuong goi tat la IF) cua tat ca cac tap
chi duoc 1ap chi muc. Co sé dir liéu tiép theo
12 SCOPUS cua nha xuat ban Elsevier, véi
khoang 21.500 an pham, 131.000 sach va hon
7,5 triéu ky yéu hoi thao duoc lap chi muc
(Ayman, 2019). CSDL SCOPUS ciing st
dung chi s riéng ciia minh dé danh gia tim
anh huong, duoc goi 1a CiteScore, duoc thiét
ké dé canh tranh vé6i JIF (Trinh Thi Phuong
Thao va cong su, 2019). Vao nam 2004, cong
ty Google Inc. da gidi thicu CSDL Google
Scholar, mot cong cu tim kiém hoc thuat toan
dién dugc cong nhan va su dung rong rai cho
phép ngudi dung dé dang tim kiém va truy
xuat thong tin hoc thuat (Gusenbauer, 2019;
Noruzi, 2005).

Pé danh gia chét luong khoa hoc ctia cong
trinh nghién ctru, hai co s¢ dir 1iéu WoS va
SCOPUS str dung tiéu chi xép hang theo tir
phén vi (quartile ranking). Xép hang theo tir
phan vi 1a mdt phuong phép danh gid va phan
biét cac tap chi hang dau dua trén sd lugng

nghién ctru va gia tri hoc thudt cua chung.
Noi chung, cac chuyén gia khuyén nguoi [am
nghién ctru nén gui cong trinh nghién ctru cuia
minh dén cac tap chi dugc xép hang trong tir
phan vi cia WoS hodc SCOPUS dé cac cong
trinh nay c6 dugc su cong nhan trong linh vuc
chuyén mon cua tac gid. Cac tap chi dugc xac
dinh xép hang theo tir phan vi ctia minh duya
trén s lan trich dan va uy tin trong moi danh
muc (vi du, Hé s6 tac dong cua Tap chi quyét
dinh th{r hang t& phan vi cua CSDL WoS, con
CiteScore thi diung dé danh gia SCOPUS).
Do do, chiing ta phan loai 25% tap chi khoa
hoc hang dau trong mdt linh vuc nao do la
cac tap chi Q1. Day la nhiing 4n pham chét
lwong cao nhat cung cip nhiing tri thirc gia tri
va nhan duoc nhiéu lan trich dan. Theo sau,
nhém tir 25-50% roi vao danh muc Q2, bao
gdm cac tap chi cung cip quan diém chi tiét
vé nhiéu chu d& khac nhau. Cac tap chi 03,
chiém 50-75% trong bang Xep hang, chuyen
sdu vao cac linh vuc cu thé va cung cap goc
nhin nghién ctru dic thi. Cudi ciing, phan con
lai trong khoang 75-100% la cac tap chi 04,
thuong dugc cac tac gid madi lam nghién clru
quan tam. Dya trén chuyén mon c4 nhan va
chu dé quan tim, cac nha nghién ctru c6 thé
chon mot tap chi c6 xép hang theo ti phan vi
thich hop dé xuat ban cong trinh khoa hoc ciia
minh (Clarivate, 2022).

2.2. Chi phi ciia viéc xuit ban hoc thuat va
mo hinh xuat ban truyeén thong

Can luu y rang viéc duy tri cac hoat dong
xuét ban hoc thuét trén cac tap chi khoa hoc
sao cho hi€u qua, lién tuc va bén virng theo
thoi gian 1a mot nhiém vy rat khé khan va ton
kém. Vi duy, Ho1 Y Khoa Massachusetts so
hitu va xuét ban The New England Journal
of Medicine (NEJM), mot tap chi danh tiéng
va lau doi duoc biét dén nhu “kinh théanh ctia
nganh y hoc”. Pugc thanh 1ap nam 1812, Tap
chi NEJM van phat trién manh mé& cho dén
ngdy nay, xuat ban 52 s6 mdi tuan (The New

2Téng sb 1an bai bio cua tac gia dwgc trich din, phan anh tim anh huéng va tim quan trong ctia céng trinh nghién ctru (Patra,

2017).

3Chi sb h thé hién thanh tyu ciia mot hoc gia qua viée xuét ban ti thiéu ‘h’ sé 4n phérn, mbi 4n phém trong s6 d6 nhan duoc

it nhat ‘h’ s6 1an trich dan (Hirsch, 2005).

“Chi sb h hang nam gitup nguoi dung CSDL d4nh gia hi¢u sut nghién ctru trong mot khoang thoi gian cu thé (Patra, 2017).

28



The University of Phan Thiet Journal of Science (UPT]S) - Vol.2, Issue 4 September 2024. ISSN: 3030-444X (14 pages)

England Journal of Medicine, 2024). Tuong
tu, HOo1 Vat Ly Hoa Ky da thanh 1ap tap chi
Physical Review Letters (PRL) nam 1958 va
bién no6 thanh tap chi uy tin nhat trong linh vuc
vat 1y véi rat nhidu cong trinh dugc xuét ban
vé sau da doat giai Nobel Vat Ly (American
Physical Society, 2024). DBé duy tri hoat dong
va uy tin ctia minh, ca hai tap chi nay déu can
ngudn ngan sach khong 16 tir nha xuét ban.

Thong thuong, chi phi hoat dong ctia mot
nha xuit ban hoc thuat bao gém ngan sach
phat trién tap chi, ty thac ndi dung, xir Iy ban
thao, diéu phdi quy trinh binh duyét, chinh
stra, kiém tra ban in, danh may, dinh dang,
phan phdi, duy tri hoat dong trang chu, bao tri
nén tang tryc tuyén, xin gidy phép cho phan
mém, cong cuy, phi ding ky, chi phi tiép thi,
quang b4, dich vu khach hang, trad lwvong nhan
vién va chi phi quan ly (Nature, 2020; RSC,
2024). Nhiing chi phi nay c6 thé ting nhanh
va chi phdi dang ké dén ngan sach tong thé
ctia nha xuét ban. Tuy nhién, mot vin dé quan
trong dugc dat ra 1a ai s€ 1a nguoi chi tra.

Dé tra 101 cau hoi trén, mo hinh dang ky
tra phi da duoc 4p dung va van dugc sir dung
rong rii cho dén ngay nay. Trong xuét ban hoc
thuat, mo hinh nay dé cap dén viéc yéu clu cé
nhan hodc td chirc, nhu cac truong dai hoc
va vién nghién ctru, phai tra mdt khoan phi
dé co thé truy cap vao cac an pham. Nganh
cong nghiép xuat ban hoc thuat truyén théng
da ap dung mo hinh nay, thu phi tor nguoi doc
mudn truy cip ndi dung thong qua viéc mua
bai bao riéng 1¢, dang ky tap chi dai han, hoac
mua luot truy cap vao cac kho co so dir ligu.
Day la ngudn thu nhap gitp cac nha xuat ban
bu dip chi phi chinh stra, bién tap va phat
hanh nghién ctu. Tuy nhién, nhitng khoan
phi nay c6 thé kha dit do, dac biét 1a doi véi
cac t6 chirc co ngan sach han ché. Két qua 1,
mo hinh nay da phai d6i mét voi su chi trich
ngay cang ting vi han ché quyén truy cap vao
nhimg cong trinh nghién ctu va ngudn tri
thirc quy gia, nhét 13 d6i véi nhitng c4 nhan
khong c6 kha nang chi tra.

3. TRUY CAP MO TRONG XUAT BAN
HQC THUAT
3.1 Khai niém vé Truy cap Mé

Cac mo hinh ding ky tra phi chi phdi
xuat ban khoa hoc vao cudi thé ky 19 va dau
thé ky 20, nhung ching bat dau dbi mat voi
nhiéu thach thirc hon. Khi c¢6 nhiéu hoc gia
va t6 chirc xuat hién, chi phi dé truy cap céac
an pham khoa hoc tré nén qua cao ddi voi
nhiéu nha nghién ctu va cong chung. Piéu
nay dan dén sy khoi dau ciia phong trao Truy
cdp M6 (Open Access - OA) vio dau nhiing
nam 2000, tap trung vao viéc lam cho nghién
ctru dé tiép can va co chi phi hop 1y hon, ciing
nhu chia sé két qua nghién ctru rong rai hon.
Phong trao OA c6 moéi lién hé chit ché véi su
phat trién cia internet, tao diéu kién cho viéc
truy cép thong tin phd quét toan cau.

Truy cdp mé 1a qua trinh cung cip thong
tin hoc thuat cho cong ching ma khoéng cé
bat ky han ché nao nhu rao can vé tai chinh,
phap 1y, hodc cong nghé. Céch tiép can nay
khac véi cach thuc truy cap nghién cuu
truyén thong, trong d6 nguoi ding phai tra
tién dé dang ky doc tap chi hodc cac bai
bao, nghia la chi nhitng ngudi c6 kha ning
chi tra mé&i o thé tiép can dugc voi nghién
ctru. Peter Suber, mot nguoi ung hd manh mé
phong trao OA, cho ring OA dem dén kha
ning cho bt ctr ai ¢6 két ni internet déu cd
thé tu do doc, tai vé va chia sé cac bai bao
nghién ctru (Suber, 2012). Sdng kién Truy
cdp Mo Budapest (Budapest Open Access
Initiative) dinh nghia OA 1a viéc cac két qua
nghién ctru ¢6 thé dugc truy cap khong gi(’yi
han trén internet, nghla 1a moi nguoi co thé tyr
do truy cap, tai xudng, sao chep, phan phdi,
in 4n, tim kiém hodc lién két dén toan bd noi
dung ctia cac 4n pham nay. OA gitip cho cac
nghién ciru duoc nhidu nguoi biét dén va bai
bao dé dang tiép can hon. Nho dé, khoa hoc
phat trién nhanh va cac qubc gia c6 thé hop
tac véi nhau hi¢u qua hon (2002).

Viéc xuat ban hoc thuat theo cach cii
thuong gidi han viéce tiép can céac nghlen ciru
bang cach ap cac mirc phi cao, yéu cau ngudi
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doc hodc to chie phai tra tién. M6 hinh OA
chuyén chi phi nay, con goi 1a phi xir Iy ding
bai (article processing charges - APCs) sang
cho cac nha nghién ctru khi ho ndp cong trinh
khoa hoc vao céac tap chi OA. Vé co ban,
chinh phu hay cac t6 chirc tai trg nghién ctru
s& phai tra nhitng chi phi nay, hd tro tryuc tiép
cac nha khoa hoc trong cong tac nghién ctru
ctia ho. Didu nay c6 nghia 1a mot phan cta
tién tai tro dd danh cho viéc xuét ban OA.
Nhitng khoan phi nay, dugc thanh toan khi
ban thao dugc chép nhén nhim phuc vu cho
cac cong tac xuét ban.

Sau khi tim hiéu vé cac khai niém vé OA,
chung ta s& di sdu vao viéc ap dung thuc té
cia cac khung cap phép dbi voi loai hinh
OA naiy. Creative Commons (2023) khing
dinh muyc ti€éu chung la thac déy su lan téa
va tiép can kién thirc rong rai hon di lién két
chit ché giita OA va céac gidy phép Creative
Commons (CC). Céc gidy phép CC cung cap
mot tiéu chuan théng nhat cho ca nhan va to
chtrc dé cho phép nguoi khac sir dung cac
san pham tri tué trong pham vi cua ludt ban
quyén. C6 sau loai gidy phép CC chinh, mdi
loai c6 nhitng quyén va gi6i han riéng.

Gidy phép CC BY (Ghi nhin) cho phép
su dung, sao chép, chia sé¢ va chinh stra tac
pham v&i didu kién nguoi ding phai ghi nhan
tac gia gbc. Cac bai bao tu luu trir thudng sir
dung gidy phép nay.

Gidy phép CC BY-NC (Ghi nhin-Phi
thwong mai): tuong tuy nhu CC BY, nhung
cAm moi hinh thuc st dung cho muc dich
thuong mai.

Gidy phép CC BY-SA (Ghi nhin-Chia sé
twong dwong) yéu cau ngudi khac phai chia
sé nhirng sang tao méi cia ho theo cung diéu
khoan gidy phép dé doi 1y nhimng quyén duoc
dé cap nhu trén gidy phép CC BY.

Gidy phép CC BY-NC-SA (Ghi nhin-Phi
thuwong mai-Chia sé twong dwong) tuong tu
nhu CC BY-NC, nhung yéu cau nguoi khac
phai chia sé nhiing sang tao méi cua ho theo
cung diéu khoan gidy phép.

Gidy phép CC BY-ND (Ghi nhin-Khéng
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phat sinh) cho phép nguoi khac st dung va
chia sé tac pham cuia tic gia, nhung ho khong
duogc phép chinh sira hay thay d6i no dudi bat
ky hinh thtre nao.

CCO (Khéng giiv bdn quyén) cung cap
su tu do hoan toan d6i voi ban quyén va cac
quyén lién quan, cho phép moi ngudi tiép can
tac phdm cua tac gia ma khong co bat ky gisi
han hay nghia vu ghi nhan nao.

3.2 Cac loai hinh xuit ban Truy cip mé

Tac pham “Open Access” cta Suber
(2012) cung cdp mot cai nhin tong quan chi
tiét vé cac loai hinh xuit ban OA, bao gdm:
Gold 0A (Truy cdp mé Vang, xuit ban trén
cac tap chi OA), Green OA (Truy cip mo
Xanh, tg luu trr bai bdo trong céc kho luu
trit), Hybrid OA (Truy cdp mé Két hop 1a cic
bai bdo OA trén céc tap chi dang ki tra phi).
Ngoai ra, con c6 Bronze OA (Truy cdp mo
DPéng) duoc dé xuit 1an dau boi Piwowar va
cac cong su (2018), hodc Diamond OA (Truy
cdp mo Kim cwong) dugc gidi thi¢u boi cac
tap chi ctia nén tang xuat ban khoa hoc phi loi
nhuan Scipost (Scipost, 2024).

3.2.1 Truy cdp mo Vang (Gold OA)

Gold 0A d¢ cap dén nhiing bai bao co thé
dugc cong chung dé dang truy cap ma khong
c6 bat ky han ché nao ngay khi chung vira
dugc xuat ban. Nhitng bai bio nay thuong
dugc phat hanh trén cac to bao tuan thu theo
md hinh OA, noi ma chi phi duoc tac gia hoac
co quan chu quan cia ho thanh toan thong qua
phi xtr Iy dang bai hoic bang phuong thirc hd
trg tai chinh ndo d6. Chang han cc nha xuét
ban nhu MDPI, BMC, PLoS, Frontiers, va
Hindawi d6ng gop mot phan 16n cac an pham
theo dinh dang nay.

3.2.1 Truy cdp mo Xanh (Green OA)

Green OA xuit hién khi céc tac gia tu do
chia sé tac pham cta ho bang cach luu trix
chung trong cac kho luu tri, ch‘fmg han nhu hé
théng luu trtr ctia vién hodc thu vién chuyén
nganh sau khi xuit ban trén mot tap chi dang
ky tra phi. Tac gia can biét cach str dung cac
nén tang luu trix, bao gdm k¥ thuat tai tai liéu
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1én, dién thong tin va ndm 16 cac diéu khoan
ban quyen cua tap. chi noi tic pham duoc xuat
ban, dé dam béo rang viéc tu luu trir khong vi
pham bat ctr quy dinh nao. Mot s6 tap chi co
thé cho phép tu luu ban thao, ban xem trudc
va ban hoan chinh cua bai bdo. Tap chi co
thé yéu cau thoi gian cho (embargo period)
trude khi tac gia dugce phép cong khai ban sao
1€n kho Iuu tr&r. C6 nhitng kho luu trir chuyén
biét cho cac linh vuc cu thé, chang han nhu
bioRxiv cho sinh hoc va SSRN cho khoa hoc
x4 hoi.

3.2.3 Truy cdp mé Két hop (Hybrid OA)

Hé théng hoat dong dua trén mé hinh
Hybrid OA cung cap cho cac tac gia sy linh
hoat trong viéc chon lya phuong thuc xuét
ban. Vi duy, cac tac giad gui bai bao nghién
ctru cho Tap chi Nature c6 thé chon giira hai
md hinh xuat ban: (1) dang ky tra phi truyén
thong cho phép ngudi doc dang ky thué bao
hodc mua I¢ tirng bai bao néu muon truy cap,
va (2) md hinh Gold OA, trong do céc tac gia
hodc nha tai trg cia ho trd mot khoan phi xur
ly ding bai dé lam cho bai bao c6 thé dugc
truy cap mién phi (Nature, 2020). Nha xuét
ban Wiley cling cung cap cho cac tac gia hai
tiy chon cach thirc xuat ban nghién ctru cia
minh, dong thoi cling hd trg qua trinh chuyén
d6i tir hinh thirc xuit ban truyén thong sang
OA (Wiley, 2024Db).

Trong khi Gold OA cung cap quyen truy
cap khong gidi han d6i véi tat ca cac an pham
nghién ctru, con Hybrid OA chi cung cap
quyén truy cap mién phi gidi han d6i véi mot
s6 4n phadm OA nao d6 trong mot tap chi chi
yéu hoat dong theo mo hinh ding ki tra phi
truyén thong. Hybrid OA cung cép cho tac gia
nhiéu lua chon linh hoat hon, nhung cling bi
chi trich vi “thu phi hai 1an” bang cach tinh
phi cho ca tac gia (thong qua phi xur 1y dang
bai) va doc gia (thong qua phi dang ky mua
luot truy cép) cho ciing mot 4n pham.

3.2.4 Truy cdp mé Pong (Bronze OA)

Bronze OA 1a thuat nglr chi nhirng bai bao
duoc cong khai mién phi cho doc gia, do nha
xuat ban cung cap, nhung khong c6 giay phép

OA 10 rang. Theo Garcia Costas va Leeuwen
(2020), 10a1 h1nh Xuét ban nay khong dap ung
cac yéu cau vé ban quyén can thiét d&é duoc
phan loai 1a OA, do d6 khong dam bao viéc
truy cap mién phi vinh vién. Vi du vé Bronze
OA 1a arXiv.org, noi cac nha nghién cuu ty
dang tai ban thao trude khi xuat ban 1én mot
kho Iwu trir cong khai mién phi.

Green OA va Bronze OA gidng nhau ¢ chd
déu cho phép moi ngudi doc bai bao mién
phi. Piém khéc biét quan trong 1a Green OA
khuyén khich cac nha nghién ctru tu luu trir
bai viét cia minh va thuong duogc nha xuit
ban hay tap chi cho phép stir dung lai ndi dung
mot cach 1o rang. Trong khi do, Bronze OA
la do tac gia tu dang tai ma khong thong qua
kiém duyét nén viéc st dung lai thong tin co
thé bi han ché. Néi cach khac, Green OA 1a
mot ngudn tham khao dang tin cdy, bén vimg
va chét lugng cao, trong khi Bronze OA chi 14
mot cach chia sé thong tin khong chinh thirc,
c6 thé thiéu kiém soét vé chit luong va do tin
cay.

3.2.5 Truy cdp mo Kim cwong (Diamond
0A)

Diamond OA (Truy cdp mo Kim cwong),
con duogc goi tén khac 1a Platinum OA (Truy
cdp mé Bach kim), 13 m6 hinh xut ban mién
phi cho cé tac gia va doc gia, khong thu phi
cho qua trinh xuit ban hay truy cap tai liéu.
Mo hinh nay thuong duoc hd trg bai cac t6
chure, tap doan nghién ctru hodc quy chinh
phu.

Xuat ban Diamond OA khong thu phi xir
ly dang bai mang lai sy cong bang, dac biét
cho cac nha nghién ctru dén tir cac khu vuc
kinh té kho khan. SciPost va Thu vién Nhén
vian Mo (Open Library of Humanities) 13 hai
vi du vé nén tang Diamond OA. Cac to chuc
va co sO giao duc hoc thuat quan 1y céc tap
chi SciPost va cung cap hd tro tai chinh toan
phan. Piéu nay dam bao rang tac gia hay doc
gia khong phai tra bt ky chi phi nao (Scipost,
2024).

3.3 Phén bo ciia cac loai hinh Truy cip mé

Garcia, Costas, va Leeuwen (2020) di tién
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hanh phén tich cac tép tin xuat ban khac nhau,
tap trung vao kha nang truy cdp mo cua céac
san pham nghién ctru tir 963 trudong dai hoc
trén toan thé giéi. Phan tich nay da xac dinh
1.881.193 trong tong s6 4.620.666 tép tin da
xuit ban 1a OA. Bang 1 va Hinh 1 trinh bay
su phan bd cua cac an pham OA duogc phan
loai khac nhau. Sé luong bai viét Green OA
1a 1.479.111, tiép theo 1a 623.577 bai thudc

Gold OA, 374.867 bai thuoc Bronze OA va
301.758 bai Hybrid OA. Tuy nhién, c6 mot
su chong chéo dang ké giita hinh thirc Green
OA véi cac loai OA khac duoc dé cap O trén.
63% céc 4n pham Hybrid OA ciing nam trong
tap hop Green OA, trong khi dbi véi cac an
pham Bronze OA, ty 1¢ tring véi Green OA
14 63%. Con ti 1¢ tring 1ap véi Green OA cua
Gold OA 1a 81%.

Bang 1: Phan b6 4n pham theo cac loai m6 hinh OA (Garcia, Costas & Leeuwen, 2020).

Loai hinh $6 lwong 4n phim giAlé( &)};ﬁn tram cua tong g;in(log/ol)ip voi Green
Green OA 1.479.111 77 -

Gold OA 623.577 33 81

Bronze OA 374.867 20 45

Hybrid OA 301.758 16 63

Luu y: Cot "Trung lap véi Green OA" hién thi ty 1& ciia mdi loai OA khac nam trong tap hop
Green OA.

oroen Hybrid
OA

Hinh 1. Phdn bé ciia céc logi hinh OA (Garcia, Costas & Leeuwen, 2020)

Sd lugng bai bao dugc xuét ban trong cac
tap chi Gold OA di ting dang ké tir 340.130
vao nam 2011 1én 834.134 vao nam 2018,
tang 145% trong vong 8 nam (Garcia, Costas
& Leeuwen, 2020).

3.4 Qua trinh phat trién cia xuit ban Truy
caAp mo&

Cubi thé ky 19 va dau thé ky 20 chung
kién su gia ting dang ké vé s6 luong cac nha
nghién ctru va co s gido duc, khién cho cach
thirc xuat ban khoa hoc phai thay doi. Fyfe
va cong sy (2017) cho rang vao nhing nim
dau thap nién 1960, mé hinh xuét ban truyén
thong chu yéu dua trén viéc doc gia ding ky
trd phi; cac co s¢ gido duc phat hanh tap chi
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khoa hoc, con ¢4 nhan va té chtc tra phi ddng
ky dé co dugc quyén truy cap vao ban in va
sau ndy la ban dién tir (Suber, 2012). Cac
tap chi khoa hoc thuong dugc dang ky thué
bao boi cac truong dai hoc, vién nghién ciu
va thu vién. Ca nhan cac nha khoa hoc, nha
nghién ciru va ngudi dung khac c¢é thé dang
ky mua tap chi va thudong cé gia cao hon so
v6i khi dang ky thué bao boi td chirc (Tenopir
& King, 2000). Nguoi khong dang ky thué
bao c6 thé mua céc tai lidu riéng 1&, thuong
voi gia kha cao (BJOI’k & Solomon, 2013)
Diéu quan trong can luu y 13 nganh xuét ban
khoa hoc da trai qua nhiing thay d6i dang ké
trong nhu’ng ndm gan day do su ra doi cua cac
md hinh xudt ban méi va cong bd trén nén
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tang ky thuat s0. Tuy nhién, nhiéu phLIO’ng
phap truyén thdng truy cap thong tin van ton
tai ddng thoi véi cac phuong phap hién dai,
da dang hon trong viéc chia sé kién thirc khoa
hoc.

Vao dau nhitng ndm 2000, phong trao OA
bit dau ndi 1én do chi phi cong bd nghién
ctru khoa hoc ting cao va han ché vé quyén
truy cap do bi quan 1y boi cach thirc xut
ban truyén théng (Budapest Open Access
Initiative, 2002) va xu huéng xuat ban khoa
hoc OA gin lién v6i sy phét trién cta internet
(Laakso et al., 2011). Viéc xuét hién cua OA
vao thoi diém d6 khong phai 1a ngdu nhién, boi
internet da tao ra nén tang can thiét dé OA tro
nén kha thi. Theo Noorden (2014), vao nam
1991, Paul Ginsparg da sang lap kho luu trix
truc tuyén arXiv.org, dugc xem la mdt budc
dot pha trong viéc cong bd nghién ctru ma,
danh dau su ra doi ctua phong trao OA. Tuy
nhién, xuit ban OA d6i mit v6i nhiéu thach
thire, cha yéu lién quan dén tranh chép ban
quyén va chat lugng bai viét. Trong thap ky
tiép theo, s6 lugng tap chi OA ting dang ké,
dugc minh ching boi sy ra doi cia Danh
muc cdac Tap chi Truy cap Mo (Directory
of Open Access Journals - DOAJ) vao nam
2003 (Bjork, 2011). Trong nhirng nam 2010,
cac co quan tai tro va to chirc bt dau yéu cau
cac nghién ctru vién dang tai két qua nghién
cuu cua ho trén céc tap chi OA (Lariviére et
al., 2018).

Phong trao OA tiép tyc phat trién manh mé
v6i cac sang kién nhu Ké hoach S (Plan S)
vao nam 2018, khuyén khich cac nha khoa hoc
cong bd cac bai bao ctia minh dudi dang OA
ngay lap tirc (Else, 2018). Gan day nhét, dai
dich COVID-19 da cho thay tim quan trong
cua vi¢c chia sé nghién ctru nhanh chong va
cong khai, khién nhiéu nguoi ung ho OA hon
(Tavernier, 2020). Sy tién trién nay phan anh
mot xu thé thay doi co ban trong cong bd hoc
thuat, nhdn manh tinh d& tiép can, minh bach
va dan chu hoa tri thirc. Vao nam 2023, Gold
OA di xuit ban khoang 12,54 tri¢u, tuong
duong 38% tong s bai bao, bai tong quan va
bai bao cao hoi nghi trén toan thé gidi, giup

ching c6 thé duoc truy cap nhanh chéng va
cong khai (STM Association, 2024).

Tuy nhién, m6 hinh "tac gia tra phi" trong
OA, dac biét thong qua viéc ap dung rong
rdi phi xtr Iy ddng bai, di din dén nhimg
thach thire dang ké trong bdi canh xuit ban
hoc thuat. Cac “nha xudt bin/ tap chi sin

» (predatory publishers/ journals), von
uu tién 191 nhudn hon la tinh trung thuc hoc
thuat va thyuc hién rat it hoac khong thong qua
quy trinh binh duyét cling nhu gidm sat bién
tap, da loi dung triét d& mo hinh OA (Beall,
2012). Su léch hudng nay so voi triét 1y ban
dau ctia OA thé hién méi lo ngai trong su phat
trién cua cong bd hoc thuat. Hon nira, sy xudt
hién cua cac "tap chi gid mao" thuong c6 tru
sO tai cac qudc gia nhu An D9, Bangladesh
va Pakistan, tinh phi APC rat thip va khong
duoc kiém duyét ham luong khoa hoc déy du,
dan dén sy gia tang cua cac nghién ctru kém
chét luong (Shen & Bjork, 2015). Nhitng lua
chon xut ban gia thap, thuong 1a tap chi bay
hoac tap ch1 gid, thu hat cac nha nghién cu‘u
tu cic qubc gia dang phat trién, noi ngudn
von cho nghién ctru con han hep. Thuc trang
nay 1a bién tuéng cia mé hinh OA va can
phai duoc xtr Iy dé bao vé tinh liém chinh cua
xuét ban hoc thuat.

3.5 Nhirng vu diém va bét cip ciia md hinh
xuat ban Truy cap Mé&

3.5.1 Uu diém ciia mé hinh xudt bin Truy
cap Mo

a. Tiép can nhanh chéng, tién bo va ¢y manh
hop tac:

Truy cap mé gitip cho moi nguoi dé dang
tiép can cac nghién ctru hoc thuat hon, vi nd
loai bo nhitng rao can nhu chi phi truy cép,
d6i khi ca phi dang bai. Moi ngudi c6 thé
truy cap vao cac két qua nghién ctru mot cach
mién phi, chi can c6 két ndi internet. Didu
nay thuc diy viéc phat tan thong tin mot cach
binh dang, cho phép cac t6 chirc va khu vuc
dia 1y khac nhau dén gan vdi cac nghién ctru
(Suber, 2012). Nguoc lai, cac md hinh xudt
ban truyén théng thudng han ché quyén truy
cap thong tin, chi cho phép nhiing nguoi thué
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bao co du kha tai chinh dé mua géi dang ky
hoac tung bai bdo riéng 1€. Nhung trd ngai khi
tiép can thong tin gy ra nhidu kho khin cho
cac nha nghién ctru va cong chung, dac biét la
cac nha khoa hoc hoic té chtrc c6 ngudn ngan
sach khiém ton. Bang cach dua bai bao dén
cong ching ngay sau khi cong b6, OA thic
day viéc lan truyén nhanh chéng cac két qua
nghién ciru. Sy nhanh chong nay c6 thé thuc
day sy lan truyén y tudng va thuc day tién bo
khoa hoc (Budapest Open Access Initiative,
2002). Ngoai ra, OA cling nang cao su hop
tac qudc té vi thuc day cac nha nghién ciru tir
nhiéu co s&, dic biét 1a nhiing noi tai chinh
han ché, tham gia va dong gop vao cac cude
nghién ctru hoc thudt trén toan cau béng cach
loai bo céc rao can truy cap (Suber, 2012).

b. Tang cwong dp noi bdt va tam anh hwéng

Céc bai bao OA thudong c6 d6 ndi bat va
anh huéng cao hon vi moi nguoi dé dang truy
cap vao dé doc chiing ma khong can mat phi.
Nhiéu nghién ciru cho thdy cic bai bao OA
nhén dugc nhiéu lugt doc va tham khao hon
so voi nhitng bai bao dugc truy cap sau khi
phai thanh toan cac khoan phi. So véi cac 4n
pham dugc cong bd trén tap chi ding ky tra
phi, cac bai bado dang trén tap chi OA dugc
tim thdy d& dang hon, s luong doc gia va sb
luong trich dan ciing cao hon. Piéu nay co
nghia 13 cac bai bao OA duoc biét dén nhidu
hon va cé tac dong 16n hon trong cong dong
hoc thuat (Piwowar et al., 2018). Nguoc lai,
cac bai bao trén cac tap chi dang ky tra ph1
it c6 kha nang duoc biét dén rong rdi va tim
anh huong han ché hon. Khi kha ning tim
thdy ctia mot tap chi giam, didu nay cé thé
lam giam chi so tac dong clia tap chi va vi thé
ctia nd trong cong dong khoa hoc (Elsevier,
2021).

3.5.2 Nhirng bit cdp ciia Truy cdp mé
a. Rao can tie phi xw ly dang bai

Viée truy cdp mé phu thudc vao cac phi xir
ly déng bai do tac gia hodc cac to6 chuc cua
ho chi tra 1a mot thach thirc 16n. Viée ap dung
cac khoan phi nay c6 thé tao ra ganh ning tai
chinh dang ké va c6 thé can tr¢ kha ning ctua
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cac nha nghién ciru khong du diéu kién tai
chinh dé c6 thé dugc cong bd cong trinh khoa
hoc chét luong trén cac nha xuét ban hoic tap
chi uy tin (Piwowar et al., 2018).

b. Lo ngqi vé chit lwong

Bén canh génh nang tai chinh tr phi xur
1y dang bai, mot vin dé dang lo ngai khéc 1a
chét luong ctia mot sb tap chi OA (Piwowar
et al., 2018). Mic di OA di gop phan dan
chu héa viéc xuat ban khoa hoc, giup tiép
can nghién ctru rong réi hon va thuc day hop
tac qudc té, nhung nd cung kéo theo su xuat
hién cta “cdc nha xudt bin/tap chi sin méi”
nhu da dé cap ¢ trén. Cac nha xuat ban va tap
chi nay thuong khong quan tam dén dao dirc
hoc thuat va lgi dung mé hinh OA dé kiém
loi nhuén, gay anh huong tiéu cuc dén uy tin
ctia cac cong trinh nghién ctru duge xuat ban.
Chung thuong yéu cau tra trude “phi xtr 1y
hodc “phi xuat ban” ma khong co quy trinh
binh duyét nghiém ngat hodc binh duyét so
sai. Hau qua la phat hanh cac nghién ctru kém
chét luong hodc gian 14n, gay anh huong dén
tinh liém chinh cua tai liéu khoa hoc. Sy gia
tang cua cac tap chi sin moi da lam x6i mon
niém tin vao hé théng OA. Piéu nay khién
cac nha nghién ctru kho phan biét gitra tap
chi OA uy tin va tap chi sin mdi, dan dén
lang phi thoi gian va tai nguyén (Anderson,
2023). Uy tin cta nha nghién ctru c6 thé bi
anh huong néu ho giri bai bio cho mot nha
xudt ban/tap chi san moi, dic biét néu nghién
ctru d6 bi phat hién l1a khong dang tin cay. Cac
nha nghién ctru ciing ¢ thé bi thiét hai vé tai
chinh do da tra phi xir ly dang bai cho cac
tac phdm ma sau d6 ciing khong duoc 1ap chi
muc vao co s& dir liéu hodc trich dan.

c. Thach thikc lién quan dén hé tre tai chinh
va khd néng ton tai liu dai

Mot van dé quan trong lién quan dén viéc
duy tri va 6n dinh 1au dai ctia cic 4n pham OA
dén tir cac nha xuat ban. Khong giéng nhu
cac tap chi truyén théng dua trén mo hinh
dang ky tra phi thuong c6 co so ha tang 6n
dinh va hd tro tai chinh tir cic nha xuit ban
16m, nhitng tap chi OA hoat dong trén quy mo
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nhé phu thudc vao ngudn thu phi do tac gia
chi tra, co thé gip khé khan trong viéc dam
bao ton tai lau dai. Didu nay co thé dan dén
viéc mot sd lugng dang ké cac nha xuét ban
OA phai dong ctra, khién cac bai bao khong
thé truy cap duogc sau mot thoi gian dugc
cong bd.
3.6 Su khac biét trong xuit ban Truy cip
m¢ gitra cac linh vuce va dia ly

Tinh hinh xudt ban OA c6 sy khic biét
dang Kké gitta cac linh vuc hoc thudt khac
nhau, tir khoa hoc xa h¢i va kinh & dén khoa
hoc tu nhién. Phan nay s€ di sau phan tich sy

khac biét trong quy trinh xuat ban OA giita
cac nganh hoc thuat, d@)ng thoi xem xét cac
yéu t6 nhu s6 lugng tap chi va nha xuat ban
trong giai doan tir nim 2000 dén nam 2019,
cling nhu phan b xuat ban OA giira cic ving
dia 1y trén thé gioi.
3.6.1 Sw khdc biét trong xudt ban Truy cdp
mao giira cdc linh vuc

Béng 2 thé hién chi tiét vé su phan b ctia
cac tap chi OA theo cac nganh tir nam 2000
dén 2019, cho thiy muc do 4p dung OA khac
nhau gitra cac linh vuec.

Béng 2. Phan bd cac tap chi OA theo linh vuyc tir nam 2000 dén 2019 (Kim va Park, 2021)

Linh vue/ Nganh 2000 2010 2019

Khoa hoc xa hoi 5,6% 10,4% 19,9%
Ngh¢ thuat va nhéan vin 4,8% 8,3% 17,6%
Kinh doanh, quan 1y va ké toan 2,5% 5,6% 12,4%
Kinh té hoc 2,8% 3,0% 17,3%
Tam 1y hoc 2,2% 8,5% 15,6%
Khoa hoc than kinh 20,5% 20,5% 26,5%
Vat 1y va thién van hoc 8,8% 8,8% 14,1%
K thuat 4,6% 4,6% 11,9%
Khoa hoc may tinh 4,1% 2,6% 9,2%
Téng cong 4.3% 6.4% 15.5%

Pé 1am rd hon nhimg xu hudng nay, mot
biéu d6 thanh (Hinh 2) dugc xdy dung dé thé
hién dir liéu mdt cach tryc quan, cho phép
phan tich so sanh sy pho bién va ting trudng
cua cac tap chi OA theo thoi gian. Hinh 2
thé hién xu huéng xuat ban OA trong nhiéu
linh vuc khac nhau & ba nim khac nhau. Moi
thanh dai dién cho mdt linh vuc khac nhau,
va do dai cua céc thanh tuong Gng voi ty 1€
s6 luong cac cong trinh xuit ban OA trong
mot nganh nao do trong cac nim duoc dé cap.
Mobi mau sic dai dién cho mdt nganh khac
nhau. Thanh tron biéu thi cdc nganh Kinh
té - Khoa hoc Xa hoi, thanh soc biéu thi cac
nganh Khoa hoc Tu nhién.

Nhin chung, xu hudng cho thiy su gia
tang dang ké vé xuat ban OA theo thoi gian
trong tat ca cac linh vuc, v6i cac nganh Khoa
hoc Tu nhién thuong cé ty 1¢ 4p dung cao hon
so v&i cac nganh Kinh té - Khoa hoc Xa hoi

trong giai doan tir nam 2000 dén 2019.

Nam 2000, ty 1é xuat ban OA trong céc
nganh Kinh té - Khoa hoc X hoi noi chung
kha thap. Vi dy, nganh Tam 1y hoc c6 ty 1&
xudt ban OA 1a 2,2%. Nam 2019, c6 su gia
tang dang ké, don cir nhu nganh Khoa hoc
Xa hoi tang tur 5,6% ndm 2000 lén 19,9%
va nganh Tam ly hoc tang 1én 15.6% sau hai
muoi nam. Mt khac, cadc nganh Khoa hoc Tu
nhién c6 diém khéi dau cao hon vé xuit ban
OA. Vi du, ty 1€ cta nganh Khoa hoc Than
kinh nam 2000 va 2010 la 20.5% va tang 1én
26.5% vao nam 2019. Ty | 1é cua nganh Vat ly
va Thién van hoc ting gan gip doi tir 8.8%
trong 10 nam dau tién cia giai doan nay lén
14.1% vao nam 2019, cho thdy sy thay doi
nhanh chéng cia linh vuc nay ddi véi viée
xuit ban OA. Nganh Khoa hoc may tinh bét
dau voi 4.1% trude khi giam xudng 2.6%
muoi ndm sau do va tang 1én 9.2% vao nam
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2019, cho thay su bién dong twong ddi 16n so vai cac nganh Khoa hoc Ty nhién khac.
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w000 I 15%
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Hinh 2. Xu hwéng xudt ban truy cdp mo theo linh viee (2000-2019)

3.6.2 Sw phin bé trong xudt ban Truy cdp
ma giita cdc vang dia ly

Hinh 3 thé hién phan b dia Iy ctia cac
bai bdo OA trong ba ndm va 9 linh vuc hoc
thuat dugc trich tir nghién ctru cia Kim va
Park (2021). Do thi thé hién xu hudng ting
truong lién tuc trong tat ca cac loai hinh OA,
cho thay su chap nhan ngay cang cao dbi véi
cac an pham thé loai nay.

4. XU HUONG HIEN TAI VA TRIEN
VONG CUA TRUY CAP MO

Hién nay, ngay cang c6 nhiéu truong dai
hoc dang cong bd cac luan an tién si dudi
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dang dién tir va mdt $6 truong da thiét lap
thoa thuan véi cac nha xuat ban dé dam bao
viéc cong b kip thoi va luu trén kho luu trit
trong thu vién cua hg. Céc thoa thudn xuét
ban nay gitp ning cao kha ning tim kiém va
canh tranh cia céc nha nghien ctru (Cordon-
Garcia et al 2013) Nhiéu to chuc tai trg
cling yéu cau rang cac nghién cru ma ho hod
trg phai duoc xuét ban theo hinh thirc OA dé
dam bao riang két qua nghién ctru c6 thé duoc
cong chung tiép can (Piwowar va cic cong
su, 2018). Tiéu chi nay phu hop véi muc tiéu
t6i da hoa viéc phd bién va lan téa tim anh
hudng cta cac nghién ctru. Cac phuong phap
xudt ban truyén thong thuong khong dat duge
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nhitng myc tiéu nay, do d6 anh hudng dén kha
ndng canh tranh cua cac nha nghién ctru trong
viéc nhén tai trg trong twong lai hoac tuan thu
cac yéu cau clia quy tai tro (Suber, 2012).

Trong nhitng ndm gan day, co su thay doi
dang ké vé viéc tai tro va cong bd nghién
ctru hoc thuat, ddc biét 1a vé chi phi xuat ban.
Chi phi xuat ban trén cac tap chi va hoi nghi
qudc té uy tin co thé rit cao (Laakso & Bjork,
2012). Piéu nay da trd thanh rao can cho
cac nha khoa hoc va cac co s¢ nghién ctru
& nhimg qudc gia c6 ngudn luc han ché. Dé
dam bao su phd bién rong rii ctia nghién ciru
khoa hoc, nhiéu co so, chéng han nhu cac vién
nghién ctru, truong dai hoc, doanh nghiép, da
thanh 1ap quy dé tai tro chi phi xut ban cho
cac tap chi OA.

Céc to chic tai tro nghién ctru hoc thuét
tai Viét Nam dang tich cuc khuyén khich ca
nghién ctru khoa hoc co ban va ing dung, dac
biét 14 trong viéc hd tro cac nha khoa hoc tré
phat trién. Bén canh cac t6 chirc hang dau

trong nudc nhu Quy Khoa hoc va Cong nghé
Quéc gia (NAFOSTED) va Vién Han lim
Khoa hoc va Cong nghé Viét Nam (VAST),
con ¢6 cac ngudn tai trg nudc ngodi nhu
Quy Newton (Anh), Quy Aus4Innovation
(Uc), Co quan Hop tic Quéc té Nhit Bin
- JICA (Nhdt Ban) va Chwong trinh hoc
bong Marie Sklodowska-Curie Actions
(Chiu Au). Mot trong nhung phuong phap
dang dugc sir dung la cung cap tai chinh dé
bu dép chi phi xtr 1y dang bai lién quan dén
viéc xuat ban két qua nghién ctru trén cac tap
chi uy tin. Vuong Quan Hoang (2019) cho
biét nhiéu t6 chirc Viét Nam da thiét 1ap cac
chuong trinh khuyén khich xuat ban quéc té,
dac biét 1a nhting tap chi dugc 1ap chi muc
trong WoS va SCOPUS. Ho Manh Tung va
cong su (202 1) cho biét trong khi tién thuong
ctia mot sO to chire ¢6 thé cao hon phi dang
bai thong thuong, thi nhiéu co s¢ khac chi
cap mot phan dé trang trai va tac gia co trach
nhiém chi tra phan con lai.

100%
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- 0%
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3 W 48 —
0% ' —
10% o —t— =
0% ' ! -
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== CHiUPH 5% 65% 8%
== TRUNG DONG u, 50% 6%
o pNGAU | 5% 1% 9%
T 13 2% | 0%
= TiY AU 5% 12% 0%
== BAC MY 1% % 1%

Hinh 3. Phdn bo tong thé cdc bai bdo truy cdp mé & nhitng khu viee trén thé giGi tir nam
2000 den 2019 (Kim va Park, 2021)
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Nhiéu tap chi va nha xuit ban uy tin da
thiét 1ap nhiéu chuong trinh dé hd trg cac nha
nghién ctru dén tir cac qudc gia co thu nhap
thdp, dang chiu anh hudng cua chién tranh
hoac thién tai cling nhu tap trung nghlen clru
vao cac chu dé mang t1nh cap thlet dac biét
1a trong thoi ky khéan cép toan cau. Cac chinh
sach nay thuong bao gém viéc mién hodc
glam phi APC. Vi du, Research4Life, mot
d6i tac gitra cac to chirc cong lap va tu nhan &
Lién Hop Qudc dem dén co hoi nang cao chat
lugng gido duc va nghién ctru khoa hoc trong
cac linh vuc y té, néng nghiép, moi truong va
nhiéu linh vuc khac (Research4Life, 2023).
Nha xuit ban PLOS (2023) thong bao ring
néu mot bai bao nam trong nghién ctru duoc
tai tro chinh (50% trd 1én) bai mot to chire tai
cac nuoc thuoc Nhom A cua Research4Life,
thi viéc xuét ban trén tap chi PLOS s€ duogc
mién phi. Céc tic gia dang lam viéc tai cac
nudc thudc Nhom B cua Research4Life, bao
gdm Viét Nam, s& dugc giam gia xuat ban
trén tap chi xudng con 800 d6 la My. Trong
nhiing truong hop dic biét, chang han nhu
dai dich COVID-19 vura qua, mdt s6 nha xuét
ban, bao gdm Springer Nature, New England
Journal of Medicine, Elsevier va Wiley, da
ban hanh viéc mién tam thoi phi APC dong
thoi chuyén tat ca cac cong bd lién quan dén
COVID-19 sang trang thai OA. Cac khoan
mién giam nay nham muc dich hd tro cic nha
nghién ctru va thuc day viéc phd bién thong
tin quan trong lién quan dén dai dich.

Diém chu ¥ nita 13 ban ghi nhé Nelson,
mot chi thi ciia Nha Trang yéu cau cac nghién
ctru ma chinh phu tai trg phéi duoc cong bd
rong rai ngay lap tirc, dang vap phai su phan
d6i tir cac nha xuét ban hoc thuat va mot so
nha 1ap phap. Ho lo ngai rang viéc ndy s& anh
huong dén ban quyén, giy xdo tron nganh
xuét ban va giy thiét hai vé tai chinh cho
nganh xuét ban hoc thuat hién dang tri gia 19
ty USD cuia nudc nay. Tuy nhién, ban ghi nhé
Nelson cling nhan duoc sy ung ho tur nhiéu ca
nhan va thu vién. Vi¢c thuc hién ban ghi nhé
Nelson du kién sé& c6 hiéu luc vao nam 2026,

loai bo thoi gian cho 12 thang theo nhu quy
dinh hién hanh’ (Palmer, 2024).

Mot xu hudng dang lo ngai la viéc cac tap
chi OA tu'ng co uy tin lai chuyén sang hoat
dong kiéu sin moi sau mot vai niam hoat
dong. Nhitng tap chi nay thuong bat dau bang
viéc tuan thu cac quy trinh phan bi¢n nghiém
ngit va duy tri cac chuan muc dao dirc trong
xuat ban dé xay dung danh tiéng va thu hut
cac tac gia. Tuy nhién, theo thoi gian, ho co
thé bat ddu wu tién viée tbi da hoa lgi nhuan
hon 1a duy tri cac tiéu chuin cao vé chit
luong va su liém chinh. Diéu nay c6 thé dan
dén sy suy giam vé tiéu chuan va gay ton hai
cho cong déng khoa hoc. Mot vi du lién quan
1a viéc Wiley mua lai Hindawi, mot nha xuét
ban OA vao nam 2021. Trong khi ban dau
Hindawi dugc cong nhan nho gin két véi OA
va quy trinh phan bién chit ch&, nhung nhiéu
bé bdi dd xuat hién trong quy trinh xuét ban
ciia ho nhitng nim gan day. Cac cudc diéu
tra da phat hi¢n ra nhitng truong hop cé su
thoa hiép trong binh duyét, bao gdm viéc thao
tung quy trinh bién tip va chip nhan cac bai
viét chat luong thap. Piéu nay cubi cung dan
dén quyét dinh cua Wiley 1a ngimg st dung
thuong hiéu Hindawi (Wiley & Sons, 2021)
va dong ctra 19 tap chi hoc thuat cia Hindawi
do van nan vé cac “xudng san xuat bao khoa
hoc”, st dung cong nghé tri tu¢ Al dé viét
bai, v& hinh minh hoa thiéu chuédn xac vé mt
chuyén moén khoa hoc va cac vi pham khac
vé tinh liém chinh hoc thuat (Claburn, 2024).

Viéc mot tap chi tirng c6 uy tin tr¢ thanh
tap chi san mdi co thé gay phuc tap cho viée
danh gia n6i dung da duoc xuat ban trude do.
Viée xuét ban trén mot tap chi chat luong sau
d6 tro thanh tap chi sin mdi c6 thé anh huong
dén danh tiéng ctia mot nha khoa hoc, nhung
muc d¢ thiét hai phu thudc vao nhiéu yéu t6.
Néu mot nha nghién ctru xuat ban két qua ciia
minh trén mot tap chi danh tiéng ma khong
biét vé su suy giam uy tin sau d6 cta no, cong
dong khoa hoc thuong xem xét tinh hubng
nay bang su cam thong.

* Quy dinh thoi gian cho 12 thang la sau khi mot nghién ciru dwoc tai tro boi chinh phu hoan thanh, cdac nha xudt ban c6 thé
lwa chon khong cong bo no ra cong chung trong vong 1 nam dé thu phi truy cdp tir nguoi doc (Palmer, 2024).
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5. KET LUAN

Viéc xuit ban truy cap mo, tirng dugc xem
la mdt hoat dong dac thu va gap phai su phan
dbi tir nhiéu nha nghién ctru, nhung hién nay
da duoc chép nhan rong rai nhu mot phén
thuong nhat cia qua trinh nghién ctru (Shaw
va Barker, 2023). Cac nha nghién clru ngay
cang chon xudt ban cac bai bao theo hudng
OA do himg thti ¢4 nhan hon 1 cam thay bi
bét budc phai lam nhu vay, cho thiy mot xu
huéng gia ting vé sy tham gia tich cuc d6i
voi OA.

Diéu can nhan thirc 13 khong phai tat ca
cac tap chi OA déu la cac tap chi san moi voi
chét lugng khoa hoc kém. Nhiéu tap chi OA
c6 uy tin va dong gop quan trong cho cong
ddng khoa hoc. Cac nha nghién ctru co thé
bdo v€ ban than va nang cao dd tin cdy cua
cac bai bao khoa hoc béng cach nhan dién
nhitng rai ro do cac tap chi sin mdi gy ra
va chon cac nha xuat ban OA uy tin. Khi ndp

Thong tin tac gia:

ban thao nghién ctru, cac tac gia nén trénh xa
nhiing tap chi hay nha xuat ban sin moi va
gia mao dé giam thiéu bat ky t6n hai nao den
danh tiéng khoa hoc ctia minh va kién tri xuat
ban cong trinh ctia minh qua cac kénh dang
tin cdy. Viéc chu dong minh bach vé van dé
nay c6 thé mang lai loi ich vé sau.

Thudc do thuc sy cua truy cdp mo l1a anh
huong cu thé ma mod hinh nay mang lai cho
thé gioi. Sy xuat hién cia md hinh OA 1a can
thiét dé giup do nhimg ngum lam nghlen cuu,
g6p phan nang cao chat lugng cudc sdng cia
con nguoi va chii dong giai quyét nhitng thach
thirc cdp bach ma hanh tinh ching ta dang
phai d6i mat. Mic du viéc cong bd nghién
ctru chat luong cao duoc truy cip mién phi
1a rat quan trong, nhung chi chimg nay thoi 1a
chua di. Chung ta con phai dam bao rang mo
hinh OA cho phép cac nha khoa hoc tao ra tac
dong manh mé¢, thuc déy suc sang tao va cudi
cung xay dung mot tuong lai tot dep hon cho
thé gi6i hoc thuat.

ThS. Nguyén Lé Uyén Minh, Thu ky Toa soan cta Tap chi Khoa hoc Trudong Pai hoc
Phan Thiét - Giang vién Khoa ngoai ngtt, Truong Pai hoc Phan Thiét, tinh Binh Thuan, Viét
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Céc tac gia da xac nhan khong co tranh chap vé 1gi ich do1 voi bai bao nay.
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TOI UU HOA HE THONG PIEM DANH SINH VIEN SU DUNG CONG
NGHE NHAN DANG KHUON MAT

P4 Thi Kim Dung'*, Huynh Ngoc Tuén', Lé Ngoc T1', Lé Trung Thanh?

!Khoa Céng nghé théng tin, Triecong Pai hoc Phan Thiét
2Phong Té chire hanh chinh, Truong Dai hoc Phan Thiét

Tém tit: Dua vao nhu cau chuyén doi so hién nay trong nha truong thi hé théng nhdn dang
khuén mat dé diém danh sinh vién mét cach tw dong dong vai tro quan trong. Hé théng nay
ghi nhédn sw hién dién, thoi gian vao va thoi gian ra cua sinh vién nham thay thé cho viéc
diém danh thii cong nhu hién tai. Trong bai bdo nay, nhém tdc gia nghién cieu viéc phdt hién
va nhan dang khuon mat dwoc thuc hién bcing mé hinh FaceNet két hop MTCNN (Multi-task
Cascaded Convolutional Networks hay Mang than kinh tich chdp da nhiém), ham Triplet loss,
ky thudt cai thién hinh anh GANs va su dung cdc thu vién trong ngoén ngir ldp trinh Python va
CSS. Nhém nghién civu da xdy dung dwoc hé thong diém danh tir co sé dit liéu hinh dnh cia
sinh vién, gitip cho giang vién khéng con mdt thoi gian dé diém danh va rat thudn tién trong
viéc theo doi, théng ké chuyén can cia ting sinh vién trong sudt qud trinh hoc tdp tai truong.

Tir khoa: nhan dang khuon mat, hoc may, Open CV, Python

1. GIOI THIEU

Diém danh truyén thong bang cach goi tén
tung sinh vién la mdt cong vi¢c thuong xuyén
cia mdi giang vién vao mdi budi 1én 16p, co
nhiéu Iic 1am mat thoi gian va nham 1an do
s0 luong sinh vién 16p qua dong. Dé tranh
nhitng van dé nay, mot hé théng nhan dang
khuon mit dd dugc dé xuét, hé thdng nay thay
thé hé thong truyén thong, thuc hién cac quy
trinh ¢ dang ty dong, gitip tiét kiém thoi gian,
tang hi€u qua, mang lai sy linh hoat va bao
mat. Bén canh do, viéc xac dinh khuoén mat
con nguoi la mbi quan tam cép bach, dac biét
trong viéc xac minh qua trinh di hoc cua sinh
vién. Hién nay cong nghé phat trién da tao
ra nhiéu cai tién c6 thé ap dung dé thay doi
phuong phap diém danh truyén thong. Dic
biét, cong ngh¢ hoc sau dugc sir dung dé nhan
dang khudén mit con ngudi duge phat trién,
cai tién va thu dugc két qua. Bai bao bao gdbm
cac ndi dung nhu sau: trong phan 2, chung
toi trinh bay co s& ly thuyét va cac phu:ong
phap nghién ctru; phan 3 mo ta mot sb két qua
nghién ctiru. Cudi cung, chung t6i trinh bay
két luan va hudng phat trién ciia nghién ctru.

2. CO SO LY THUYET VA PHUONG
PHAP NGHIEN CUU
40

2.1 Co s ly thuyét

Patil va cong su (2020) sit dung md hinh
mang than kinh tich chap (CNN), thu nhat
dé du doan cac diém chinh trén khudn mat
qua hinh anh, ¢6 20 diém chinh duoc vé& xung
quanh khuén mat va th hai 1a st dung moé
hinh CNN dé du doan khuon mat dua trén
cac ty 1€ va goc da tinh toan. Shubhobrata
va cong su (2018) da sir dung m6 hinh CNN
dé thu duoc cac dic diém chiéu thap vi hinh
anh duoc xir 1y trudc ¢6 chiéu qué cao dé bo
phan loai 1dy n6 lam dau vao tryc tiép. Dé
nhan dang khuén mat, ho da s dung thuat
toan Viola-Jones, sau d6 st dung trinh theo
ddi twong quan dé theo ddi khudn mit tir
khung hinh nay sang khung hinh khéc. Trong
bai viét nay, nhom tac gia da nghién ctru mot
) thong s6 nhu uéc tinh tu thé, do sic nét,
d6 phan giai va do sang. Vi tri dau duoc xac
dinh bang cach st dung goc cudn, hudng
va do cao ba gdc. Sau do, cach tiép can bao
gf‘)m tinh toan diém cudi cung dugc dit tén
la danh gia chat lugng khudn mit bang cach
gan trong sd cho timg tham s6 chuan hoa.
Edwin va cong su (2019) trinh bay viéc trién
khai hé théng giam sat dya trén nhan dang
khuén mat da camera thong minh, st dung
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thuat toan FaceNet va MTCNN trén Jetson
TX2. Hé théng di dong duoc dé xuét theo ddi
d6i twgng bang ID/vi tri camera cung véi ddu
thoi gian va ghi lai sy hién di¢én trong co s¢
dir li¢u. Indra va cong su (2020) trinh bay su
phat trién ctia hé thong diém danh sinh vién
sir dung cac mau nhan dang khuoén mit véi
dic trung Haarlike. Phuong phap nay khic
phuc sy cham tré cho giang vién va sinh vién,
ciing nhu giam thiéu kha ning gian lan trong
hé théng chdm cong. Sahu va Dash (2020)
cling sir dung dac trung Haarlike cung véi
md hinh Adaboost cho viéc nhan dang khuén
mat béng viéc phan vung da, hoat dong hinh
thai dé trich xuat cac viing ranh gi6i. Dya vao
cac nghién ctru va tinh thiét thyc thi rt can
mot h¢ thong diém danh sinh vién bang nhan
dang khuén mat khi tham gia 16p hoc, dam
bao nhanh chong vé thoi gian, tranh viée gian
lan trong diém danh, khong mét thoi gian cho
giang vién va rat dé dang trong viéc thong
ké, quan 1y sb lwong sinh vién vang hoc trong
tung mon hoc. Trong nghién ciu nay, dong
gop cla chung t6i bao gdm: (1) Nghién ciru
mo hinh FaceNet; (2) P& xuit mé hinh nhan
dang khudn madt sinh vién; (3) Xay dung tap
dir liéu anh méi StattenUPT cua sinh vién
truong Dai hoc Phan Thiét; (4) Thuc nghiém
xay dung ung dung nhan dang khudén mat dé
diém danh sinh vién da dé xuat dya trén tap
anh StattenUPT.

Pé nhan dang khudén mat chinh xac, ching
t6i két hop MTCNN va FaceNet. MTCNN
dugc st dung dé phat hién khuon mat va
léy duoc toa do chinh xac cua khuon mat.
Dua trén két qua do tim khuon mat, vi¢c
nhan dang khuon mat dugc thyc hién béng
FaceNet. FaceNet hoc truc tiép anh xa tir hinh
anh khuon mat d&én khong gian Euclide nho
gon, trong d6 khoang cach truc tiép twong
tmg voi phép do do tuong ddng cia khudn
mat. Sau khi khong gian nay dugc tao ra, viéc
nhan dang khuoén méat, xac minh va phan cum
c6 thé d& dang duogc thuc hién bing cac ky
thuat FaceNet dudi dang vecto dac trung.

2.1.1 Mang than kinh tich chdp da nhi¢m
(MTCNN)

Chung t6i tan dung ba nhiém vu dé huén
luyén MTCNN: phﬁn loai khuon mét/khf)ng
phai khuén mat, hoi quy hop lién két va xac
dinh diém mdc trén khuon mit.

- Phan loai khuon mat: Muc ti€u hoc tap
dugc déra nhu m6t bai toan phan loai hai lép
Pbi v6i mdi mau X, chang t61 st dung ton
that entropy chéo:

Llet =~(y"log(p,) + (1= y* )1~ log(p))(1)

Trong do, pi la xac suat do mang tao ra dé
cho bi€t mau x. la mot khudn mat,

v €{0,1} dau ra ctia cac nhan thyc té.

Hoi quy hop lién két: Pbi vai mdi cira s0,
du doan do¢ 1éch gitra ctra s6 do6 va gia tri thuc
té gan nhat. Muc ti€u hoc tap duoc xay dung
nhu mdt bai toan hoi quy va sir dung ton that
Euclidean cho m6i mau x.

¥ ()

Trong d6, 7 1a muc tiéu hdi quy thu dugc
tr mang va »;*1a toa do thuc té.

b Ab
Liov || ox __

Xac dinh diém mdc trén khudn mat:
Twong ty nhu nhiém vu hdi quy hop lién két,
phat hién diém méc trén khudn mit duoc xay
dung nhu mot van dé hdi quy va giam thiéu
t6n that Euclidean

J,

andmark 1\~ landmarky (landmark
Lt =yt — et | (3)

~ (landmark) 1 x A N .2 z
Trong dé, 5" 1a toa d6 cua diém moc
trén khuon mat thu dugc tir mang, y ™ 1a

toa d6 thuc té cho mau thi i.
2.1.2 M6 hinh FaceNet

FaceNet str dung mang tich chap sau dé trich
sut cac diém dic trung ctia guong mit nguoi
co trong anh (Anitha, 2020). Trong FaceNet,
qué trinh encoding cua mang CNN gitp ma
hoa bic anh vé 128 chiéu. Sau do6, nhiing
vector nay sé& lam dau vao cho ham Triplet
dé danh gia khoang cach giita cic vector.
FaceNet truc tiép dao tao du ra bang cach st
dung ham Triplet loss. Triplet bao gdm hinh
thu nho khu6én mat khép nhau va mot hinh thu
nhd khuon mat khong khdp nhau va muc dich
cua Triplet loss la tach cdp duwong khoi cap
am theo mot khoang cach. Nhitng hinh thu
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nho 1a cac phan cat khép kin ctia ving khuén
mit duoc thyc hién bang phép tinh tién va
n6 dua trén viéc nhiing Euclide mdi hinh anh
bang cach sir dung mang CNN. Mang duogc
dao tao sao cho khoang cach truc tiép L2 binh
phuong trong khong gian nhung tuong tng
v6i do twong dong cua khudén mat: khudn mat
cua cung mot ngudi c6 khoang cach nho va
khuén mdt cua nhiing nguoi khac nhau cé
khoang céch 16n. Puogc thé hién trong Hinh 1.

c:>c:>|:>

Hinh 1. Cdu triic mé hinh
2.1.3 Ham Triplet loss

Triplet
DEEP ARCHITECTURE 1

=.

Batch

Viéc nhung duoc thé hién bang f(x)eR’.
N6 nhiing mét hinh anh x vao mgt khong gian
Euclide d (dimensional-chiéu). Sy mat mat
nay duoc Welnberger va cong sy (2006) thuc
day trong b6i canh phan loai lang gleng gan
nhat. O day, Triplet Loss giam thiéu khoang
cach giita anh x* va anh x”, ca hai déu c6
cung dic diém va t6i da hoa khoang cach giira
anh x’ va anh x’. Diéu nay dugc hinh dung
¢ Hinh 2.

[l =!Il + <l = B, V(1 x!) € 7(4)

Trong d6, anh x/(a: anchor — neo), anh x”
(p: positive — duong), anh x(n: negative —
am), a la bién do duoc ap dung gitra cac cap
duong va am. 7 13 tdp hop tat ca cac bo ba ¢
thé c6 trong tap huan luyén va co6 sd luong N.
Su mat mét dang duoc giam thiéu sau d6 ham
loss sé€ la:

L=/ = GO =11/ D= S G +al.(5)

Negative
Ancho»r»f_ .9
*—_ [ ——

Anchor *.
Positive

LEARNING e
Negative

Positive
Hinh 2. Triplet Loss giam thiéu va t6i da hod
khoang cach
2.1.4 Cdi thién hinh dnh
Do chuyén dong cta sinh vién trong 16p
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hoc, hinh anh dugc camera ghi lai c6 thé bi
mo. Hinh anh c6 thé dugc cai thién bang cach
su dung GANS.

1=k(M)*+N (6)

Trong do: 1, 1a hinh anh bi bop meo, k(M)
dugc goi 1a hat nhan mo chua dugce xac dinh
b0’1 trudng chuyén dong M, I 1a hinh anh tiém
an sac nét, N 1a mot nhidu cong thém.

Nhin dang khuin mar
Thuye hién load
file Pickle

cach

Min Value
= M¢t vector

< Threshold r Bl

S

Hinh anh thu .
> i,
= =%
Hinh 3. M6 hinh nhdn dang cua chuwong
trinh

Céac budc hoat dong cua md hinh trong
Hinh 3:

Pau tién, s& c6 mot tap tin .pkl dé luu trix
dir liéu da duoc huan luyén 12 ma hoa vector
va thong tin cua céc sinh vién.

Thir hai, khi bat dau thuc hién nhan dang
khudén mit chuong trinh s& hién thi hinh anh
camera thu dugc ra man hinh chinh. Sau do,
tim kiém cac khuén mat c6 trong hinh anh ma
camera thu duoc.

Thir ba, cac khudén mat thu duogc tir camera
s& dugc trich xuat ra mot anh moi véi kich
thude 160x160. Tiép theo, ta s& st dung mo
hinh FaceNet dé ma hoa hinh dnh di duoc xtr
ly thanh mdt vector c6 128 gia tri.

Cubi ciing, md hinh s& iy gia tri vira duoc
ma hoéa dem di so sanh véi cac dir liéu cua
cac sinh vién c6 trong tap tin .pkl dé tinh
toan khoang cach cua cac khuén mat. Trong
truong hop hinh anh thu dugc tir camera voi
dir liéu da duoc huin luyén c6 ngudng tuong
dong thap hon so v6i mirc mic dinh thi ta s&
ly thong tin sinh vién cta dir lidu da duoc
huén luyén. Sau do, xuét ra man hinh camera



The University of Phan Thiet Journal of Science (UPTJS) - Vol.2, Issue 4 September 2024. ISSN: 3030-444X (12 pages)

v6i két qua 1a duge mot hinh chir nhat xung quanh khudn mit va phia trén c6 thong tin sinh
vién cu thé la ma sinh vién va tén sinh vién.
2.1.6 Théng tin ciia mé hinh nhén dang gwong mdt bang FaceNet

Theo nghién ctru cta Sandberg (2017), ching t6i thu thap dugc thong sb hinh va biéu dd so
sanh cua cac mo hinh dugc thé hién & Bang 1 va Hinh 4. Dya vao nhiing thong s6 nay ching
toi thay mo hinh FaceNet c6 do chinh xac cao va ty I¢ sai thap nén chon mo hinh nay dé xay
dung hé thong diém danh sinh vién.

Bang 1. Thong s6 cua cac mo hinh hién nay

Do chinh xac Ty 1€ sai
Mo hinh Recall
(Accuracy) (Error Rate)
FaceNet ~98.5% trén LFW dataset | Rat cao (thudng trén 0.97) | Rat thap (dudi 1.5%)
DeepFace ~97.35% trén LFW dataset | Cao (trén 0.95) Thép (khoang 2%)
OpenFace ~96.5% trén LFW dataset | Trung binh (khoang 0.94) | Cao hon (khoang 2.5%)
VGGFace ~98% trén LFW dataset Cao (trén 0.96) Thép (khoang 1-2%)
S0 sanh DO chinh xac gilka cée md hinh So sanh Recall gidra cac md hinh So shnh Ty W sai gilra céc md hinh
§ i H
] © 10
: FaceNet Doop¥ ace OpenFace VGGFace ’ b Dasoreoe S b " FaceNet DespFaca  OpenFace  VGGFaco
Phuomg phap wromg phap Phuomg phap

Hinh 4. Biéu do so sanh ciia cdc mé hinh

2.2 Phuong phap nghién ctiru
2.2.1 Tao co so dir li¢u

Dé co thé xay dung ung dung diém danh sinh vién ta can xay dung cic bang dir liéu can
thiét cho tng dung gdom thong tin sinh vién va mt bang dé c6 thé thuc hién luu trir dir liu
diém danh sinh vién va loc dir li¢u tir cac dir liéu ma ta thu thap dugc tir viéc nhan dang khuén
mat

Bang 3. Bang SinhVien

Truong Kiéu dir liéu Rang bugc Ghi chi
MaSV Char(10) Khoa chinh Ma sinh vién
TenSV Nvarchar(100) Tén sinh vién
GioiTinh Bit Gidi tinh
Ngaysinh Datetime Ngay sinh
Email Varchar(100) bia chi Email
SDT Char(10) S dién thoai
DiaChi Nvarchar(200) bia chi
MaKhoa Char(10) Khéa ngoai Khoa cua sinh vién
MaLop Char(10) Khoa ngoai Lép cua sinh vién
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Bang 4. Bang Stattendance

Truong Kiéu dir liéu Ghi chu
MaSv Char(10) Ma sinh vién
TenSV Nvarchar(100) | Tén sinh vién
Time Bit Thoi gian khi ng dung nhan dang dugc khuén mat
Std date Datetime Ngay diém danh khi img dung nhan dang dugc khuon mit
Trang thai diém danh dwa vao thoi gian ma (mg dung nl}én
Attendance Varchar(100) dang dugc khuon mat voi 2 trang thai 1a “Absent” = “vang
mat” va “Present” = “cd mat”
Bang 5. Bang Khoa
Truong Kiéu dir liéu Rang bujc Ghi chu
MaKhoa Char(10) Khoa chinh Ma khoa
TenKhoa Nvarchar(100) Tén khoa
Bang 6. Bang Lop
Trudng Kiéu dir liéu Rang budc Ghi chii
MaLop Char(10) Khéa chinh Ma 16p
MaKhoa Char(10) Khoa ngoai Ma khoa
GVCN Nvarchar(100) Giang vién chu nhiém

2.2.2 Thwe hign hudn luyén tdp div ligu méu
cho tirng sinh vién

Viéc thu thap dit liéu dé huan luyén cho
mo hinh s€ dua vao thu muc 16n chira cac thu
muc con dugc gan nhan 1a ma sinh vién ctua
ting sinh vién thé hién & Hinh 4. Bén trong
cac thu muc con s€ 1a cac hinh anh dai dién
cho ma sinh vién da dugc gan nhan cho thu
muc d6. Cu thé hé thong diém danh sinh
vién, mdi sinh vién duoc chup tir 50 dén 100
birc anh nham tao ra mot tap dir li¢u da dang
cho qua trinh huén luyén mé hinh nhan dang
khuon mat. Cac buc anh dugc thu thap voi
cac yéu t6 sau:

Géc dd: Cac birc anh bao gdm nhiéu goc
d6 khac nhau, véi uu tién cho goéc chinh dién
dé dam bao mo hinh c6 thé dat hi¢u qua cao
nhat trong viéc nhan dang.

Piéu kién anh sang: Cac birc anh dugc
chup trong nhiéu diéu kién anh sidng khéc
nhau dé mo hinh c6 kha ndng hoat dong tot
trong cac di€u kién anh sadng thay doi.

2.2.3 Quy trinh thu thdp dir liéu

Chuin bi tip dir li¢u: Chung t6i da thuc
hién chup 50 dén 100 anh mdi sinh vién. Cac
44

anh phai dam bao duoc chup tir nhiéu goc do
khac nhau, vu tién goc chinh di¢n. Cac géc do
khac bao gém nghiéng trai, nghiéng phai, tir
trén xudng, va tir dudi 1én.

Luu trir cac dir liéu di thu thap: Luu tat
ca cac burc anh ctia mdi sinh vién vao thu muc
riéng biét. Tén cua thu muc s€ dugc dat theo
ma sinh vién dé dé dang quan 1y va tra ciru.

Quan Iy va kiém tra chét lwgng dir liéu:
Xem x¢t va loai bo cac anh bi mo hodc khong
dat yéu cau. O budc niay mo hinh pre-train
ctia FaceNet da hd trg bo qua cac anh mo va
khong du yéu cau.

2.2.4 Thwe hi¢n trién khai hudn luyén di
liéu:

Pau tién, chuong trinh s& bt ddu huin
luyén dit liéu bang cach truy cép vao thu muc
16n va doc ting hinh anh c6 trong cac thu
muc con da dugc gan nhan.

Thir hai, chuong trinh s& bat dau cit khuon
mat tir hinh anh d6 va can chinh lai b?mg cach
sir dung aligned face va cudi cung la resize
hinh anh khuon mat thu duoc véi kich thude
can thiét cho nhan dang khuén mat cua mo
hinh FaceNet (160x160).
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Thr ba, ta luu dit 1iéu anh sau khi xir 1y va
ma sinh vién dai dién cho ting dit liéu anh lay
duoc tir nhan cia cac thu muc da dugc gan
nhin dé bat diu huan luyén.

3. KET QUA NGHIEN CUU

File chtra dit liéu anh duoc doc va chuyén
doi thanh cac vectors nhing (embedding

vectors) theo quéa trinh da md ta. Nhitng vectors
nay s€ dugc nhap vao mo hinh FaceNet da
dugc hudn luyén trude (20180402-114759.
pb). Sau khi qué trinh xir Iy hoan tat, két qua
s& dugc luu vao mot file maéi (classifier.pkl)
su dung thu vién pickle. File nay s€ dugc st
dung cho myc dich nhan dang khuén mat. Két
qué thu dugc nhu Hinh 5.
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Hinh 5. Dir liéu két quad thu duoc sau khi xur Iy

XuanTrung

Hinh 6. Két qua nhdn dang khuén mdt cia chwong trinh sau khi hudn luyén
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Két qua ¢ Hinh 6 cho thdy h¢ thong nhan
dang dugc ba sinh vién co6 trong anh trén va
cac sinh vién con lai van chua duoc hun
luyén dir li¢u nén s& khong nhan dang guong
mat.

Sau khi thu thap va xa ly dir li€u, ta ap
dung mang than kinh tich chap dé phat hién
va nhan dang khuon mat cua tung sinh vién.
Hinh anh sinh vién dugc 1ay tir camera rdi luu
cac thong tin nhu ho tén, 16p, gid vao, gio ra,
...vao file excel.

2/1/2024 present

Tiép theo, nhom nghién ctru thuc hién loc
dir liéu tr cac dir liéu da thu duoc sau khi
thyc hién nhan dang guong mit bang cach liy
thoi gian dau tién, chinh 14 thoi gian vao ciia
sinh vién va thoi gian cudi cing 14 thoi gian
ra cta sinh vién dé luu vao bang Stattendance
da duoc tao.

Cubdi cung, xudt dir lidu tr bang
Stattendance va thu duogc két qua 1a thong tin
dit liéu diém danh dugc thé hién rd ¢ Hinh 7.

K13THOOOQS58 Tran Thu Van 21:36:15  3/1/2024 present
K13THOO0058 Tran Thu Van 21:36:21  3/1/2024 present
K13THOOOQS8 Tram Thu Van 21:36:26  3/1/2024 present
K13THOO0058 Tran Thu Van 21:36:32  3/1/2024 present
K13THOOOQS8 Tran Thu Van 21:36:38  3/1/2024 present
K13THOOO058 Tran Thu Vén 21:36:40 3/1/2024 present
K13THO0O0S58 Tran Thu Vén 21:36:47  3/1/2024 present
K13THOOO0S8 Tran Thu Vén 21:36:48 3/1/2024 present
K13THO0058 Tran Thu Vén 21:36:55  3/1/2024 present
K13THO0058 Trin Thu Vin 21:36:56  3/1/2024 present
K13THOO0O058 Tran Thu Vén 21:36:58  3/1/2024 present
K13THOOO0S8 Tran Thu Van 21:37:00 3/1/2024 present

Hinh 7. Dit liéu thu dwoc sau khi nhdn dang guwong mat dé diém danh

K13THO0057 Lé Ngoc Tu 22:49:40

K13THODQS57 L& Ngoc Ta 22:49:41  2/1/2024 present
K13THODO057 L& Ngoc Tu 22:4941 2/1/2024 present
K13THODQS7 L& Ngoc Ta 22:49:41  2/1/2024 present
K13THO0O057 L& Ngoc Tu 22:4942 2/1/2024 present
K13THO0057 L& Ngoc Tu 22:49:42  2/1/2024 present
K13THODO057 L& Ngoc Tu 22:4943  2/1/2024 present
K13THO0053 D& V&n Xudn Trung 21:29:11  3/1/2024 present
K13THOO0053 D& VAn Xuéin Trung 21:2821  3/1/2024 present
K13THO0053 D& Vin Xuén Trung 21:29:23 3/1/2024 present
K13THOO0053 D& Van Xuén Trung 21:29:33 3/1/2024 present
K13THO0053 D& Van Xuén Trung 21:29:37 3/1/2024 present
2L Y P o e oy 13017 04

23055 /17208 oo S e 213327 11/2004 et

n:3:02
21:31:04
21:31:14
21:31:19
1:31:20
21:31:26
21:31:35%
1:31:37
21:31:43
21:31:52

3/1/2024 present
3/1/2024 present
I1/2024 present
3/1/2024 present
3/1/2024 present

TE K1ITHOOOSE Lé Nhdt Truimg
78 KIITHOOOS6 Lé Nhdt Trutmg
) KIITHOOOS6 Lé Nhjt Truimg
1 KIITHODOSS Lié Nhit Trume
1 K1ITHOOOSE Lé Nhjt Trutmg
3/1/2024 present 3 K1ITHOOOSE L NOdt Trudmg
3/1/2004 present g4 KIITHOOOSE L& NN Trusbmg
VU204 present g5 K1ITHOOOSS L& NI Trurtmg
3/1/2024 present 5 K1ITHOOOS6 L& Nhjt Trnimg
3/1/2004 presert g7 KLITHOOOSE L& Nhdt Trusdmg
11:3428 W1/2004 present
21:34:30  3/1/2004 prevent
1:34:36  W1/2004 present
21:3445  W/1/2014 present
113449 3/1/20M prevent
11:34:51 3172024 present
21:34:53 W1/2004 present
I1:3455  W/1/2024 present
31/2024 present
3/1/2024 present
V1/2024 present
W1/2024 prevest
31/2024 present
W1/2024 present

1:33:34
1:33:42
3349
1:33:57

M0

06
:34:10
3412
1:34:20
13424

U204 present
3/1/2024 present
3/1/2024 present
3/1/2024 present
3/1/2024 present
3172024 present
U024 present
3/1/2024 present
3/1/2024 present
3/1/2024 present

B mmom o s

-4

| K1ITHOOOS6 Lé Nhjt Trunimg
| K13THOOO56 Lé Nhjt Trudmg

K13THOOO%6 L Whdt Trurimg

K1ITHOOOS6 L& Whit Trunimg
| K1ITHOOO56 Lé Nhit Truimg
K13THOOOS6 Lk Nhdt Trrbmg
K1ITHOOOS L& Nhjt Trindmg
K13THO0OS6 Lé Whit Truomg
K13THOOOS6 Lé Nhjt Trrdmg
! K1ITHOO0%6 LE Nhjt Trndmg
| K1ITHODOS6 Lé Nhjt Trurimg
| K1ITHOOO56 Lk Nhit Truimg
0 K13THOOOSE Lé Nhit Trbmg
1 K1ITHOOO56 Lé Nhit Triimg

113503
21:35:11
113518
113523
21:35:26
21:35:34

4 A B C D E F

1 M3 sinhvién  Tén sinh vién Thisi gian vio  Nghy Trgng théi Théi gian ra

2 K13THOO057 L& Ngoc Td 22:4%:26  2/1/2024 Present 22:49:43
3 K13THOOO56 L& Nhjt Trudmg 21:32:20 3/1/2024 Present 21:35:45
4 K13THO0053 DS Viin Xuln Trung 21:29:11  3/1/2024 Present 21:32:11
5 K13THOO0058 Trlin Thu Vin 21:35:55 3/1/2024 Present 21:39:33

Hinh 8. Dit liéu diém danh sinh vién

Giao dién mo cua hé théng duoc xay dung
tir cac nht nhan, bén dudi duoc chia thanh 5
nut thé hién rd ¢ Hinh 8, mdi nut thuc hién
cac chirc nang nhu sau:

Nt sinh vién: Dan dén giao dién quan 1y
sinh vién va cho phép nguoi dung thuc hién
thém, xo6a va sua dir liéu thong tin cua sinh
vién.

Niit nhian dang: Din dén giao dién nhan
dang guong mat va thuc hién nhan dang
guong mit sinh vién va lién két nhin sinh vién
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nhan dang dugc véi ma sinh vién trong co so
dr li€u; sau cung, ghi lai thong tin thoi gian
diém danh cua sinh vién vao tap tin Excel.

Niit diém danh: Dan dén giao dién diém
danh sinh vién, doc dir li¢u tur tap tin excel
sau khi nhan dang guong mat, loc dir li¢u
thanh dit liéu diém danh chinh thic cho mbi
sinh vién va luu thong tin diém danh vao co
s& dir liéu, xut tap tin excel sau khi da loc
dir li¢u (theo 16p, theo khoa) hodc khong co
diéu kién.
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Nt train dir liéu: Thyc hién tro dén thu
muc dataset chira cac anh dir liéu va thuc hién
train dit liéu bang mo hinh pretrain sin co ciia
facenet sir dung cho nhan dang guong mat.

i =
TRUSNG DA HOC PHAN THIET = S

o
COMG MGHE THOMNG TN = 1

Piém Danh Sinh Vién Bang Nhan Dang Khudn Mat

Hinh 9. Giao dién hé thong nguoi diing

Nut thoat: Thoat hoan toan khdi chuong
trinh mdt cach nhanh chong.

Ngoai ra, ta co thé thong ké hodc trich
xut dit liéu diém danh cta sinh vién theo
tén, 1op, khoa, ... Trong Hinh 9 va Hinh 10,
ching t61 thuc hién truy xuét cc sinh vién
thudc “Khoa Cong nghé Thong tin” va thude
16p “K13THO1”. Ung dung duoc phét trién
dua trén nén tang nghién ciru dugc xay dyung
bang phan mém PyCharm, ngén ngi lap trinh
Python va giao di¢én than thién véi nguoi s
dung Do d6 ngay céa nhiing ngu0’1 khong co
nén tang may tinh ciing c6 thé dé dang sir
dung.

4 A B C D E F
1 Ma3Esinhvién Tén sinh vién Thoigianvao Ngay Trang thai Thaoigianra
2 NgocTu Lé Ngoc Tu 22:49:26 2/1/2024 Present 22:49:43
3 NhatTruong L& Nhat Trudng 21:32:20 3/1/2024 Present 21:35:45
4  XuanTrung D6 Van Xuan Trung 21:29:11 3/1/2024 Present 21:32:11
5 ThuVan Tran Thu Van 21:35:55 3/1/2024 Present 21:39:33
Hinh 10. Két qua xuw ly dir liéu co diéu kién theo lop
M3 sinh vién  Tén sinh vién Théi gian vao  Ngay Trang thai Khoa Lop Théi gian ra
K13THO0057 Lé Ngoc Td 22:49:26  2/1/2024 Present  Cong Nghé Théng Tin  K13THO1 22:49:43
K13THO0053 DS Vin Xudn Trung 21:29:11  3/1/2024 Present  Cong Nghé Thong Tin  K13THO1 21:32:11
K13THO0056 Lé Nhat Trweong 21:32:20 3/1/2024 Present  Cong Nghé Thong Tin  K13THO1 21:35:45
K13THO0058 Tran Thu Van 21:35:55 3/1/2024 Present Cong Nghé Thong Tin  K13THO1 21:39:33
K14THO0062 ®©inh ThjLong 21:06:01 15/01/2024 Present Cong Nghe Thong Tin  K14THO1 21:09:39
K14THO0021 Tran Van Tuan 21:09:47 15/01/2024 Present Cong Ngh¢ Thong Tin K14THO1 21:13:21
E Cdng Nghé Thong Tin_attendance.csv 5/2024 9:09 PN XLS Worksheet B
A B C D E F G H
M3 sinhvién Ténsinhvién Thoigianvao Ngay Trang thdi Khoa Lép Thoigianra
K14THOO001 NguyenVanA 21:03:10 15/01/2024 Present Khoa Ngoai Nglr K14NNO1 21:05:54
Khoa Ngoai Nglt_attendance.csv 1/18/2024 7:21 PM XLS Worksheet 1KB

Hinh 11. Két qua xit Iy dit liéu theo Khoa

Theo két qua ¢ Hinh 10 va Hinh 11, dir
lidu c6 16p hodc khoa khac véi diéu kién truy
xuat dir liéu da duoc loai bo, chi luu lai théng
tin diém danh nhiing sinh vién thudc khoa
Cong nghé Thong tin va 16p K13THOL.

Céch thuc sir dung hé théng diém danh
trong thyc té cua nghién ctru:

Trién khai hé théng: Hé théng s¢ duoc
trién khai bang cach sir dung may tinh laptop

cua giang vién hodc may tinh tai phong hoc.
Nhiing thlet bi nay s& dugc két ndi vai cac
camera c6 san trong phong hoc dé thuc hién
viéc diém danh.

Quy trinh diém danh: Khi sinh vién budc
vao 16p, hé théng s tr dong nhan dang khudén
mat cua hg thong qua camera va so sanh voi
co s& dir liéu dé ghi nhan sy hién dién. Dit
liu diém danh s& dugc cap nhat va luu trir
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trong mot file excel. Giang vién c6 thé kiém
tra bdo cdo diém danh qua giao dién ngudi
dung cua hé thong.

4. KET LUAN

Trong bai b4o nay, chiing t61 da xay dung,
nghién ctru va phat trién hé thong diém danh
sinh vién, qua d6 giang vién c6 thé ghi nhén,
theo doi chuyén can, tra clu thong tin, cap
nhat sai sot, thong ké rat nhanh chéng va
thuan loi qua trinh di hoc cua sinh vién dudi
dang dién tu. St dung hé théng phén mém
gitp tiét kiém thoi gian va cong strc, dic

Thong tin tac gia:

biét voi nhimg 16p dong sinh vién. Hé thong
diém danh tu dong duoc xay dung nham han
ché nhitng khuyét diém cua cach diém danh
truyén thong. Ngoai ra, sy phat trién ciia giao
dién dd hoa gitp hé théng tré' nén rat dé su
dung va d& hiéu ddi véi tit ca nguoi dung
cin tuong tdc voi nd. Bén canh do, van con
mdt s6 han ché dbi véi nhitng sinh vién quay
nghiéng nhiéu, anh sang yéu va nhiing sinh
vién & xa camera thi hé théng nhan dang bi
nham. Trong twong lai, ching toi s& nghién
ctru thém cac phuong phap khac dé cai thién
nhitng han ché nay.

ThS. P6 Thi Kim Dung (* Tdc gid lién hé), Khoa Cong nghé Thong tin, Truong Pai hoc

Phan Thiét, tinh Binh Thuén, Viét Nam
Email: dtkdung@upt.edu.vn

ThS. Huynh Ngoc Tuin, Khoa Cong nghé Thong tin, Truong Pai hoc Phan Thiét, tinh

Binh Thuéan, Viét Nam

Email: tuanhn@upt.edu.vn

Lé Ngoc Ti, Lop K13THO1, Khoa Cong nghé Thong tin, Truong Pai hoc Phan Thiét, tinh

Binh Thuan, Viét Nam
Email: denva099@gmail.com
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OPTIMIZING THE STUDENTATTENDANCE SYSTEM USING FACIAL
RECOGNITION TECHNOLOGY

Do Thi Kim Dung"’, Huynh Ngoc Tuan', Le Ngoc Tu!, Le Trung Thanh’
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Vietnam

Abstract: Based on the current digital transformation needs in schools, the facial recognition
system for automatic student attendance plays an important role. This system is designed to
record students’entry and exit times, allowing for control over student attendance rather than
manual attendance. In this article, the authors study the detection and recognition of faces
using algorithms in FaceNet, the triplet loss function, the GAN image enhancement technique,
and libraries in Python and CSS programming languages. The group has built an attendance
system from the database of images of students created, helping lecturers no longer waste
time taking attendance and very convenient in monitoring and statistics of each student’s
attendance during the study process at school.
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BUOC PAU TiM HIEU LY THUYET KY HIEU HQC CUA ROMAN
JAKOBSON TRONG DICH THUAT

Buii Thi Ngoc Lan’, Nguyén Vuong Tuin
Khoa Ngogi Ngit, Truong Pai hoc Phan T hié't, tinh Binh Thudn, Viét Nam

Tém tit: Bai viét gioi thiéu vé viée xdc ldp mo hinh dwa ky hiéu hoc vao nghién cvuu dich thuat
dua trén Iy thuyét ciia Roman Jakobson. D6 chinh la dich ky hiéu (semiotic translation) ma
thwong dwoc biét dén qua tén goi “dich van héa” (cultural translation) hay “chuyén vi van
héa” (cultural transposition). Tir Iy thuyét tién phong ciia Ferdinand de Saussure va Charles
S. Peirce, moi lién hé gitta nghién ciru dich thudt (translation) va ky hiéu hoc (semiotics) dwoc
xem xét dén vao khodng tir cudi thé ky 19 dén dau thé ky 20. Chinh Saussure, dit la nguwoi
khéng theo 16i tiép cdn tir goc dd ky hiéu hoc, da gidi thiéu vai tro cia ky hiéu hoc (semiotics)
nhw mot nganh khoa hoc doc ldp va khai thac cac khia canh tw duy ky hiéu hoc ma khong dva
vdo cdu triic. Bai viét ciing dé cdp dén viéc Roman Jakobson (1959/1969) da uing ho huéng
tiép cdn nay va phat trién Iy thuyét dich ky hiéu vi ong cho rdang thuyét nay givip ich nhiéu trong
dich thudt nén ung dung ky hiéu hoc vao dich thuat dé dwoc hién thuc héa trong va thong qua
co chéph(f quat cua ky hiéu hoc va nguoc lai. Ong phdn dinh dich thuat theo ba logi hinh:
dich noi ngir (intralingual translation), dich lién ngir (interlingual translation) va dich lién ky
hiéu (intersemiotic translation). Pong thoi bdi viét ciing dwa ra nhitng wu va khuyét diém ciia
Iy thuyét nay ma da cé thé givip ich nhiéu trong dich thudt chdang han nhw nguoi ta cé thé sir
dung “mét tir khdc, it nhiéu dong nghia, hodc ding dén 16i néi vong”’ trong dich néi ngir. Sau
cung, bai viét nay la goi mo nén tang 1y thuyét cia dich ky hiéu cho nhitng ngueoi lam chuyén
nganh dich thudt hay cdc nghién civu sinh chuyén nganh dich thudt mot khdi niém ban dau vé
phwong phap dich thudt moi (dich ky hzeu) tr d‘o gzup cho dich thuat theo phong cach cii luon
bdm vao cdu triic ngén ngit gidi quyét dwoc van dé khéng thé dich (untransability) va ciing sé
thoat dwoc tinh trang kho dich (translation difficulty).

T khoa: dich ky hiéu, ky hiéu hoc, dich noi ngit, dich lién ngit, dich lién ky hiéu, Roman
Jakobson

1. GIOI THIEU cua tit ca nhimg yéu t6 nay dé cdu thanh noi
dung cua mot ngdn ngir hodc hé thong biéu
dat phi ngon ngtr, tor do cac phat ngdén dugc
hinh thanh. Piéu nay ciing déng nghia ngdn
ngir va cac hé théng biéu dat cia nod phai co
trudc mot phat ngon. Ké thira 1y thuyét cua
Saussure, cac nha ngdn ngit hoc cdu tric tim
cach mo ta to chirc tong thé cua hé thong ky
hiéu véi chirc nang nhu 13 ngdn ngi, dong
thoi ciing xac dinh nhitng cdu tric sdu va
phtc tap ndm bén duéi nhitng ciu trac ngdn
. ] ngir nhu mdi quan hé gitra cac thanh phan ca

Saussure (1976) dé cap dén vai tro phap hay t6 chirc van ban & dang viét, ghi
cua ky higu hoc nhur mot nganh khoa hoc do¢ 4 va ghi hinh. Tuy nhién, cach tiép can nay
lap. Theo Saussure, ky hi¢u hoc khao sat bat  thygng bi chi trich vi tach biét nhan thirc chu
ky h¢ thong ky hi¢u nao, bat ké ban chat va 13 v& viec van dung ngdn ngir khoi ciu tric
gioi han cua chung, chang han hinh anh, ¢t 3 dc biét 1a khong xét dén nhimg thay ddi
chi, am thanh... va nhiing lién két phurc tap  |igp tuc trong cdu trac ma thuong xem xét

Thoi gian gan day, “dich ky hiéu”
(semiotic translation), hay con duoc biét
dén véi tén goi “dich van hoéa” (cultural
translation) hay “chuyén vi van hoa” (cultural
transposition) dang dan dugc quan tim nhiéu
hon. Linh vyc nay xem xét mdi lién hé giira
nghién ctru dich thuat (translation) va ky hi¢u
hoc (semiotics), bat dau tir cudi thé ky 19 dén
dau thé ky 20 véi 1y thuyét tién phong cua
Ferdinand de Saussure va Charles S. Peirce.
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cAu triic ngdn ngit nhu 12 nhimng cau trac tinh.
Ngoai ra, y nghia ciia mot ky hiéu khong nam
& mdi quan hé cua nod véi cac ky hiéu khac
trong hé thong ngdn ngit ma nam & bdi canh
xa hoi cua viée su dung no.

Trong sé nhitng ngudi ung ho 16i tiép can
ky hiéu hoc, Charles S. Peirce da tién phong
khai thac cac khia canh cua tu duy ky hi¢u hoc
phi cau trac. Theo do, 1y thuyét chung vé ky
hiéu cua Peirce (1903) khong nhan manh dén
ky hi¢u hay hé thong ky hiéu nhung 1a méi
quan hé qua lai ba bén giita ky hiéu, dbi tuong
(object) ctia né (cung cip y nghia cho sy thé
hién ky hiéu) va nguoi dién giai (interpretant).
Ban than ngudi dién giai cling 1a mot loai ky
hiéu va c6 thé théng qua hanh dong cua chinh
minh, xac dinh mot nguoi dién giai mdi, hodc
tham chi mot chudi nhitng ngudi dién gidi
méi. Pay 1a cach ma y nghia cua mét ky hiéu
(déi tugng cua nd) dan dan dugc boc 16 trong
mot hanh dong ky hi¢u hoc (semiotic action):
ky hiéu dugc dich sang va biéu hién chinh
minh nhu mot ky hi¢u khac, tir d6 hinh thanh
mot dién giai twong duong hodc c6 1& 1a mot
phién ban gan véi y nghia chinh xac ctia nd
hon va ludn 1a mot cach dién giai huéng toi
tuong lai (Peirce, 1903). Pay la ly do tai sao
bat ky ky hiéu hoc nao vé ban chat déu 1a ky
hiéu hoc tinh tién véi nhimg nguoi dién giai
c6 nhiing “ban dich ky hi¢u” cua cac ky hiéu
c6 trude do. Viée dich di tir ky hi¢u nay sang
ky hiéu khéac va xdy ra gitra cac ky hi¢u nén
qua trinh ndy vé ban chat 1a giao thoa ky hi¢u.
Ve sau, 1y thuyét ky hiéu hoc cua Peirce dugc
tiép can nhu mot 1y thuyét tong quat vé dich
thuat va dich ky hiéu (bao gom dién giai ky
hi€u va tai san sinh ky hiéu) va thuong dugc
xem 13 nén tang va khuon kho cia cac nha ky
hiéu hoc theo truong phai Peirce. Theo do,
dich thuat dugc hién thuc hoa trong va thong
qua co ché pho quat ctia ky hidu hoc va ngugc
lai. Ngoai ra, dich thuat xuat hién & bat ct
noi nao chiing ta gap phai cac ky hi¢u va qua
trinh ky hiéu hoc, tic 1a trong sinh quyén cua
cac ky hi¢u (semiobiosphere) (Ponzio, 2000).

Chiu anh hudéng tu Peirce, Roman
Jakobson ciing cho rang y nghia cua bat ky

ky hiéu ngon ngit nao 1a sy chuyén dich ciia
no6 sang mot ) ky hiéu khac, dac biét 1a mot
ky hiéu “trong d6 né duoc phat trién day du
hon” (Jakobson, 1959). Trong tiéu luan noi
tiéng “On Linguistic Aspects of Translation”
(1959), Jakobson dua ra ba loai hinh dich ky
hiéu (tripartite divisions of translation): dich
ndi nglr (intralingual translation), dich lién
ngtt (interlingual translation) va dich lién ky
hiéu (intersemiotic translation), sé dugc thao
luén sau hon trong phan sau. Trong nhiéu thap
ky, ba loai hinh dich ky hi¢u cia Jakobson da
¢6 anh huong 16n va dugc cac nha 1y thuyét
dich thuat trich dan ciing nhu phat trién cho
Iy thuyét cua ho, chi yéu trong gi6i nghién
clru Au My.

Muc dich trudc tién cta nghién clru nay
la danh gid ba loai hinh dich ky hi¢u cua
Jakobson déng thoi lién hé véi cac thao luan
hoc thuat lién quan, tir d6 xac dinh 1o rﬁng ba
loai hinh dich thuat cta Jakobson c6 thé duoc
xem nhu 13 cac pham tru dich thuat (“chuyén
d6i ky hiéu”) ciing nhu cac phuong thirc dién
g1a1 ky hiéu hoc (hodc “giai thich ky hi¢u”).
Ké d6, budc dau kham pha nhing khia canh
kha di cta “dich ky hiéu” lién quan dén ba
loai hinh dich thuat ctia Jakobson trong boi
canh dich Anh — Vi¢t. Cac truong hop dich
thuat chu yéu duoc trich tir nhitng cach sir
dung tir ngir trong giao tiép thuong ngay va
céc van ban van hoc 1am vi du cu thé. Dé phat
trién hon nita ky hi€u hoc dich thuat, dac bi¢t
1a trong viéc két nbi 1y thuyét voi thuc tién
dich thuat, nghién ctru nay chon cach tiép can
ky hiéu hoc vin hoa 1am chu dé dé xay dung
Iy thuyét dich ky hiéu vé sau.

2. CO SO LY THUYET VA PHUONG
PHAP PHAN TIiCH

2.1 Co sé ly thuyét
2.1.1 Khdi niém vé dich ky hi¢u

Dich ky hiéu thuong dé cap dén viéc
chuyén d6i mot ky hiéu thanh mot hé théng
ky hiéu khéac. Cac ky hiéu c6 tinh chit lién ky
hiéu, nghia 1a chung chi duoc dién giai khi
duogc dich sang cac ky hiéu hodc hé théng ky
hiéu khéac. Y nghia khong dua trén mot tong
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hop don gidn ma dua trén su tuong tac lién tuc
giita cac ky hiéu cu thé (Redzioch-Korkuz,
2016). Do d6, can phai biét bdi canh tong thé,
bao gém ca nhiing rang budc va ranh gidi.
Céc nha nghién ctru thudc trudong phai Tartu-
Moscow xem do 1a “truong” (sphere) ciia qua
trinh chuyén d6i ky hiéu.

Noi tém lai, cac ky hiéu ngon ngir
trong mot van ban duoc hiéu 1a mot phirc hop
ky hi¢u hoc, bao gém cac ky hiéu dugc dich
(hay c6 dugc y nghia) trong van ban khi so
v6i cac hé thong ky hiéu hoc khac trong chinh
van ban d6 va ngoai van ban khi so vdi cac
hé thong ky hiéu khac hoat dong trong cac
ranh gidi lién quan. Ngoai ra, su chuyén d6i
ky hiéu nay xét vé ban chét 1 sy chuyén d6i
gilra cac ma van hoa.

2.1.2 Tinh twong dwong va vai tro cua dich
ky hiéu theo quan diém ciia Jakobson (1959/
1969)

Theo Munday (2009), tinh twong duong la
van dé quan trong nhat trong linh vuc nghién
ctru dich thuét. Van dé nay dugc thuc déy boi
cudc tranh ludn giita cac nha 1y thuyét dich
thudt va cac nha ngon ngir hoc g dung; nhiéu
nha ngdn ngit hoc it nhiéu bac bé khai niém
nay (ch:fmg han Snell-Hornby, 1988/ 1995;
Gentzler, 2001), trong khi nhitng ngudi khac
lai cho rang khai niém nay hitu ich trong viéc
hinh thanh nhitng khung 1y thuyét co ban cho
thuc hanh dich thuat gitra hai ngdn ngtr (vi du:
Baker, 1992 va Kenny, 1998). Theo vai nha
nghién ctru (chang han Nida va Taber (1974/
1982) va Koller (1989/ 1995), dich thuat ma
khong co sy tuong duong 1a vo 1y. Co thé dua
ra bang ching vé su can thiét cia sy tuong
duong trong dich thuat. Th nhét, cac dinh
nghia vé dich thuat chu yéu xoay quanh khai
niém tuong duong (vi du Catford (1965) va
Newmark (1983/1988)). Thtr hai, dich thuat
vé co ban 12 mét hinh thirc giao tiép, do do su
trong dwong giira vin ban ngudn va vin ban
dich 1a mot yéu cau thuc té. Tht ba, vin dé
vé kho dich (translation difficulty) va khong
thé dich (untranslatability) hau nhu lién quan
dén viéc tim kiém hinh thtrc thé hién su tuong
duong trong van ban dich (Yinhua, 2011).
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Khai niém tuong dwong da thong trj trong cac
thdo luan vé dich thuat trong sudt nhiing ndm
1960 va 1970 (Venuti, 2004).

Trong qua trinh nghién cltru nglr nghia
hinh thtrc va su twong duong vé nghia giita
cac ngon ngtr khac nhau, Roman Jakobson
da duc két nhiéu sy khac biét giita cac ngdn
ngir lién quan dén ky hiéu hoc. Ong cho rang
nghia (meaning) cta bat ky ky hiéu ngén
nglr (linguitic sign) nao (ma theo 6ng la
“tr”) co thé dugce coi 1a ndi dung dich thuat
(translation code) cua nhiing ky hi€u nay. Vi
du: tu ¢ ngu:cn doc than” (bachelor) c6 thé
duoc chuyen dich thanh mot ky hiu rd rang
hon, chang han nhu “ngudi chwa két hon”
(unmarried man). Jakobson phan biét ba loai
dich thuat lién quan dén ky hi¢u hoc nhu vay
la dich ndi ngtr (intralingual translation), dich
lién ngir (interlingual translation) va dich lién
ky hiéu (intersemiotic translation) (Jakobson,
1959/1969).

a. Dich noi ngir (intralingual translation):

Dich ndi ngir 1a viéc ghi dau va st dung
cic ky hiéu cua cing mot hé thdng ngon
ngit. Kiéu dich nay sir dung mot tir gin nghia
du & mtc d6 it hodc su dung 161 noi vong
(circumlocution) khi khong tim duoc tir dong
nghia. Jakobson goi y thém rang mdi ky hiéu
ngodn ngit (tirc 1a tr) nén duge dich bing su
két hop dbi Gmg voi cac don vi ma (code unit)
cu thé, vi du, “nguoi doc than” tng véi don
vi ma 1 “ngudi chua két hon”, “nguoi di ly
hon”. Trong dich ndi ngit, mot tir dong nghia
thuong duogc thay thé bang mot tir khac gan
nghia (near-synonym) hodc gan tuong duong
(nearly equivalent). Vi du, theo Jakobson,
“celibate” (nguoi qua duc) va “bachelor”
(ngudi doc than) c6 thé 1a nhing tir gin nghia
nhung chung khong phai 1a nhiing tir dong
nghia vi moi “celibate” déu 1a “bachelor”,
nhung khong phai “bachelor” nao cling la
“celibate”. Piéu nay ciing c6 thé ap dung cho
tiéng Viét. Mot truong hop dién hinh 13 “hi
sinh” va “thiét mang” 1 nhiing tir gan nghia
nhung chung khong phai 1a nhiing tir dong
nghia. Tir dau tién luén dugc dung dé chi cai
chét vi ly tuong nao do, trong khi tir sau ding
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dé chi mot cai chét khong thé ludng trude.
b. Dich lién ngir (interlingual translation):

Dich lién ngir dé cap dén Viéc thay thé mot
ky hiéu trong ngén ngit ngudn bang mot ky
hiéu thuéc mot ngdn ngir khac. O mirc do
dién dich nay, khong cé su ddi ung tron ven
gitta cac don vi ma, ban dich chi chuyén hoa
cac thong di¢p gilra hai ngdn ngtr chtr khong
dong vai tro tim ra su tuong duong gilra cac
don vi mi. Do d6, vé muc do dién dich gitra
cic ngdn ngit, cac thong diép sau khi dién
dich ¢6 thé duge xem 1a cach giai thich chi
gan nhu day du vé cac don vi ma hodc thong
diép trong ngdén ngir dlch Vi du, bén khai
niém vé cac loai “nudc cdt dira” trong tiéng
Anh khong c6 khai niém hoan toan twong
duong trong tiéng Viét: light coconut milk
(do béo tr 5 - 9%), coconut milk (d0 béo tir
10 - 19%), coconut cream (do béo 20 - 29%),
coconut cream concentrate (4o béo tir 29%
trd 1én). Nhin chung nguoi ta thuong kho tim
thiy su tuong dwong hoan chinh cho phan 16n
cac tur vung, cum tur va ménh dé trong da )
cac truong hop. Mot s6 cac tir vung pho bién
(vi du: yéu, ghét, choi, cuoi, v.v.) va mdt $6
cach dién dat cb dinh (vi du: “Trong c6 vé
hop véi anh d6”) c6 su ddi ing hoan chinh.
Vi dy “Trong c6 vé hop v6i anh do!” ¢6 thé
dugc dich sang tiéng Anh 1a “It’s right up
your street!”. Tuy nhién, mot s& cach dién
dat va tir vung khéc bi rang budc vé bdi canh
van héa, va do d6 cac tir ddi ing hoan toan
khong ton tai. Lay vi du cum dong tir “come
across” trong tiéng Anh khong c6 cach dién
dat twong duong trong tiéng Viét. Tuy nhién,
mot s cach dién dat mic du mang nhiéu su
rang budc vin héa nhung van c6 khdi niém
tuong duong trong cac ngon ngtr khac. Vi du,
mdc du thanh ngit “eat like a bird” nghe c6 vé
¢6 tinh rang budc vé vin hoa trong thé gidi
noi tiéng Anh nhung né dbi tmg hoan chinh
v6i thanh ngir “an nhu meéo” trong tiéng Viét.
c¢. Dich lién ky hiéu (intersemiotic
translation):

Dich lién ky hiéu dé cap dén viéc chuyén
do6i cac ky hiéu ngon ngir sang ky hiéu phi
ngon ngit. Trong ban dich loai nay, trong tam

duogc dat vao thong diép hon 1a tir ngit, diéu
nay dong nghia véi viéc mot van ban (ky higu
ngoén ngir) cod thé duoc dich sang mot loai
hinh biéu dat nao d6 khac (ky hiéu phi ngon
ngtt) nhu mot buc tranh hodc mdt bai khiéu
vil. Diéu nay ap dung cho cac loai van ban cu
thé, chang han nhu ban dich cac quang cdo.
Vi vy, dién dich lién ky hiéu ngu y mot kiéu
sang tao tir phia nguoi dich va do do, mot van
ban duy nhét ¢6 thé duoc dich mot cach sang
tao va khac bi¢t bdi nhitng ngudi dich khéc
nhau.

Tir goéc nhin cta minh, Jakobson nhan
manh rang sy ddi ung hoan toan gitta hai
mi ngdn ngit bat ky (tic 1a & pham vi tr) 1a
khong thé dat duoc. Ong khong coi viéc dich
thuat 1a khong thé nhung 6ng lap luin rang
¢6 nhitng han ché vé& ngdn ngir khién cho sy
tuong dwong hoan toan khéng thé dat duoc.
Céc tir vung thuan tiy 1a nhitng hién tuong ky
hiéu hoc phi cdu trac. Trude Jakobson, nhimng
nha cdu trac luan thuong cho rang y nghia
(signatum) khong nim & ky hiéu (signum)
ma nam & mot cau tric nodi tai do giac quan
thu nhan duoc, chéng han néu mét ai d6 chua
ting ngtri hay ném duoc phé-mat (cheese)
thi khong thé hiéu y nghia cua tir “cheese”.
Nhung Jakobson chéng lai quan diém nay
khi cho rang khong ¢ signatum néu khong
c6 signum. Y nghia cta “cheese” s& khong
thé ton tai chi nhd cam nhan cua gidc quan
ma phai can dén mot cdu triic bén trong cua
hé thdng ngdn ngit voi cac mdi quan hé va
quy luat. Dé tri nhan mot tur vung mai thi it
nhat mot nguoi phai co sin mot hé ngit vung
lién quan, va cai ma nguoi ta nhan thirc dugc
vé mot khai niém khong phai 1a toan bd khai
niém d6 ma la mot “ti€éu ban” (biospecimen)
cua khai niém do (theo dung tir cua Jakobson).
Chéang han néu chi vao mot con ché husky,
mot con cho Phu Quéc, mot con cho bi que,
hay con ché trui 16ng thi khong thé nao giup
nguoi ta hoc dugc tir “cho” (ma doi hdi phai
c6 mot qua trinh tri nhan trong dau thong qua
nhﬁ’ng so sanh, dbi chiéu toan bo nhitng vat
thé gidng véi “ch 5 va khac v6i “chd” dé hinh
thanh mot dau an tri nhan vé “chd”). Piéu nay

chua xét dén viéc mdi tir vung dugc noi ra
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khong chi phac hoa mot sy vat trong thé gidi
khéch quan, c6 khi con dé goi y, dé cam doan,
deé phi bang, v.v... (Jakobson, 1969).

Jakobson nhin manh cic ban dich noi
nglr va lién ngon ngu v6i cac ky hiéu bang
101 n6i 1am tham chiéu va it dé cap dén dich
thuat lién ky hi¢u hon. Trong dich thuat ndi
ngir, 6ng cho rang nguoi ta c6 thé sir dung
“mdt tir khac, it nhiéu déng nghia, hodc dung
dén 16i noi vong”, trich dan nhimg khac biét
tham chiéu gitra “celibate” va “bachelor” néu
trén lam bang ching dé chi ra rang sy twong
duong hoan toan trong dich thuat song ngfr,
nhu 6ng khang dinh, “thong thudong khong cd
su tuong duong hoan toan gitta cac don vi
ma, trong khi cac thong diép c6 thé dong vai
tro 13 sy dién giai day du vé cac don vi ma
hodc thong di¢p xa la”. Ngoai ra, 6ng canh
béo rang “khéng c6 tiéu ban ngdn ngit nio
c6 thé dugc khoa hoc ngdn ngit giai thich
ma khong dich céc ky hi€u cua néd sang cac
ky hi¢u khac cua cung mdt hé théng hoac
thanh cac ky hiéu ctia mdt h¢ théng khac”,
va “bat ky su so sanh ndo giira hai ngdn ngi
ngu y viéc kiém tra kha ning dich 1an nhau
ctia chtng; viéc thyc hanh rong rai giao tiép
lién ngon ngtr, dac bi¢t 1a cac hoat dong dich
thuat, phai duoc khoa hoc ngén ngir hoc giam
sat lién tuc” (Jakobson, 1959). Vé co ban,
chung ta c6 thé coi ba cach dién giai mot ky
hiéu bé“mg 161 ndéi cua Jakobson la mot cach
giai thich khac vé “hoat dong ky hiéu chan
thuc” va “hoat dong ky hi€u suy thoai” cua
Peirce (Gorlée, 1994).

Uu diém trong 1y thuyét ciia Jakobson 14
& chd 6ng cho rang co thé dich thuit bat ké
nhitng han ché vé vian hoa va ngon ngit vi moi
trai nghi€ém tri nhan déu co thé duoge chuyén
tai bang moi ngdn ngir du 1a bat toan. Nghia
la nadng lyc n6i mot ngdn nglr bao ham nang
luc n6i vé& ngdn ngit d6. Chung ta ludn can
nhing cudn tir dién song ngir dugc ddi chiéu
can than timg don vi ngdn ngir twong dwong
ca & bén trong 1an bén ngoai cac hé thong ¥
nghia. Thao tac “siéu ngdn ngi”’ nay cho phép
hi¢u chinh va tai dinh nghia lién tuc nhling tur
vung dang duoc str dung. Trén hét, 1y thuyét
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dich thuét cua Jakobson di dit nén tang cho
nghién ctru 1y thuyét dich thuat vé sau, vuot
ra khoi nhitng khuon khé truyén théng cu
trac luan.

2.1.3 Nhitng han ché trong Iy thuyét ciia
Jakobson va nhiing bo sung

Maic du cach phan chia ctua Jakobson dua
ra nén tang co gia tri cho ly thuyét dich thuat
lién quan dén ba cach dién giai mot ky hiéu,
cling nhu pha v su han ché tap trung qua
murc vao dich lién ngir thun tay & mot mic
ddé nao do, tr A6 mo rong pham vi va lam
phong phu thém linh vyc dich thuat nhung
dudi goc do nghién ctu dich thuat, cach tiép
can nay c6 mat s6 van dé. Quan trong nhét, vé
pham vi cua khai ni€ém, do thiéu dinh nghia
toan dién vé cac thuat ngir ¢t 16i nhu “ky
hi€éu” hoac “dich thuat” nén ranh gi¢i phan
chia gitra cdc pham trti trd nén kha mo hd. Vi
du, Munday (2009) dit van dé vé ranh gi6i
gitra dich ndi ngir va dich song ngir thong qua
vi du vé dich cac phuong ngit. Vi sy mo hd
nay, mot qua trinh trung gian giup chuyén hoa
tor y niém cua mdt nguoi dich thanh van ban
viét ciing khong duoc d& cap. Mot vin ban
ky hi¢u hoc (semiotic text) di tr mot y ni¢m
trong tAm tri nguoi dich dén mot vin ban viét
phat trién hon mang nhiing dic diém 13 rang
ctia sy bién d6i ky hiéu hoc theo nghia rong
nhu 1y thuyét cua Pierce. Cach phén chia ctia
Jakobson c6 vé chua phat trién tron ven vé
“cdc pham tru khong thé chi duoc truyén tai
trong mot bai trinh bay. Chung phai 16n 1én
trong tAm tri, dudi anh ning ndng bong cua
tw duy chdm chi, va ban phai c6 du kién nhan,
can mot thoi gian dai dé tra1 chin” cua Peirce
(1931): Vi vy, xét trong mbi quan hé ky hiéu
hoc gitra ky hiéu-ddi tugng va nguoi dién giai
(sign—object—interprétant), van ban trong qua
trinh dich khong chi bao gdm vin ban ngudn
va van ban dich ma con ca van ban trung gian
ma Munday (2009) goi la van ban do (virtual
text) dua trén ngdn nglr trung gian trong qua
trinh dién giai va van ban dich cudi cung dia
trén van ban do.

Tiép dén, dé giai quyét van dé khong thé
dich (untranslability), Jakobson da 4p dung
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khai niém nguoi dién gidi (1nterpretant) tu ly
thuyét ky hiéu hoc cuia Peirce, cu thé, y nghia
bi rang budc trong céc ky hiéu va mot ky hi¢u
lai bi han ché bai dbi tugng ciia né, tir 46 khai
niém ngudi dién giai kéo theo mot khai niém
tham chiéu y nghia. Tuy nhién, Jakobson da

stra doi pham vi tham chiéu logic va do do,
lam suy yeu cac moi quan he tham chiéu cua
nguoi dién giai it nhiéu lai mac phai pham tri
ky hi¢u nhi phan ctia Saussure (tirc 14 cai biéu
dat va cai duoc biéu dat), va bién sy lién quan
den tinh hudng try thanh mot tinh huong dugc
gan voi cac do’n vi ma véi tinh hudng 1a moéi
truong truc tlep cua hoat dong ky hiéu hoc.
Vi vay, 6ng da bo qua tinh hudng (situation)
ma mot ngir canh dé ky hiéu duogc dat vao va
s& tr¢' thanh nén tang dé xac dinh y nghia cua
véan ban dich va gitip cho y nghia cta ky hiéu
tr¢ thanh mdt chirc ndng ctia nglt canh kép
(Jakobson, 1959/1969).

Pé bd sung cho 1y thuyét cia Jakobson,
khai niém “truong” ndy da dugc mé rong dé
bao gém nhiéu loai hé thdng ky hiéu khac
nhau ngoai cac ky hi¢u 101 néi (Queiroz va
Daniella, 2015). Trudc nhét, Toury (1986) da
dé xuat su phan chia co ban thanh noi ky hiéu
va lién ky hi¢u, con ndi ky hi¢u lai dugc chia
thanh dich ndi ngdén nglr va lién ngdn ngir.
Cac 1y thuyét khac bao gdm nhiéu dang ky
hiéu hoc khac nhau, chéng han nhu Petrilli
(2003) cho ring dich thuat khéng chi lién
quan dén thé gidi con ngudi ma con 13 mot
phuong thirc cau thanh cua ky hiéu hoc. Xu
huéng dang dién ra ndy nhdm muyc dich mo
rong khai niém dich doc theo ranh gidi cua ky
hi¢u hoc. Thuat ngtr “dich ky hi¢u” da duogc
xem xét lai va mo rong dé bao gdm nhiéu
dang hé théng ky hiéu khac nhau.

Xu huéng bd sung thir hai tap trung vao
cac mbi quan hé ndi tai gitra ba loai hinh
dich cuia Jakobson va nhdn manh kha ning
tich hop va giao thoa. Lotman (2009) goi y
rang ba loai hinh dich thuét nay c6 thé dugc
coi nhu 1a mot hé thong phan cip ning dong
bén trong cua mot qué trinh dich thuat duy
nhit va 1a mot phan cua bat ky qud trinh giao
tiép nao. Torop (2011) nhdn thiy ring cac qua

trinh nay cting ton tai & cic mirc d¢ khac nhau
trong qua trinh dich thuat. Vi duy, dich lién ngir
co thé sir dung dlCh ndi ngir dé hiéu day du
vé& ngdn ngir nguon trong khi cac ky hiéu phi
ngon ngir co thé duoc str dung dé trinh bay
day du bang ngon ngtr dich. Torop (2007) 1ap
luan vé viéc sir dung ddng thoi ba loai hinh
nay trong nghién ctru dich thuét vi chiing nam
trong mot dy bao hudng ti su phdt trién lién
tuc cua mot ky hiéu. Cac loai dich ky hiéu,
chang han nhu dich noi/lién ngdn ngir va gura
cac ky hiéu, dd dugc méd rong dé bao gom
cac dang ky hi€u rong 16n vuot ra ngoai hoat
dong cta con nguoi. Ranh gioi giita cdc logi
hinh dich thudt nay bi phd vé, dong thoi chiéu
rong va chiéu sdu ciia viéc dich ky hiéu dwoc
mo rong.

2.2 Phwong phap phéan tich

Nén tang tir 1y thuyét Jakobson 1 cong
cu tw duy quan trong chwr khong phai cong
cu phirong phdp lugn dé thau hiéu vin hoa
hay “ky hiéu hoc van héa” khi viéc dién giai
ky hiéu dién ra trong cac khong gian va thoi
gian gan lién v6i van héa va mang ban sic
vin héa vuot qua nhiéu ranh gi6i khac nhau.
Trong nghién ctru nay, theo chung t61, dich ky
higu 1a viéc dién giai mot ky hi¢u dugc gi6i
han trong cac ddc tinh ciia ky hiéu, quy chiéu
chu quan cia nguoi dién giai va co ché van
hoa o cap do vi mé. Thu nhét, dic tinh cta
ky hi¢u phu thudc rat 1on vao dic diém ngir
dung cu thé cua nd. Bac dlem nglt dung nay
phu thudc rat 16n vao nhu cau giao tiép cua
ngudi dién giai, tir d6 quyét dinh nghia cua
mot don vi ngon ngir. Tiép theo, quy chiéu
chil quan ctia nguoi dién giai gan nhu c6 thé
lam khtc xa nhan thirc vé& d6i tuong khi da
chuyén qua nhiéu ranh gi6i van hoa, tir d6
quy chiéu cta chu thé dién giai quyét dinh
phan 16n dén cach hiéu va ca nghia cia mot
khai niém trong qué trinh giao thoa van hoa.
Cubi cung, khong gian vin hoa lién quan dén
su ciu thanh céc cdu trac dién ngdn tir trong
tac xa hoi.

Vi vay, dudi goc do ki hidu hoc, mot dbi
tugng duoc phan anh bang ngdn ngit theo
mot qua trinh chuyén tiép ky hi¢u doc déo
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va khong 13p lai. Nho do, khi doc mot ban
dich, nguoi ta ¢6 thé nhan biét dugc nguoi
dién gidi vi anh ta c6 “vin phong” riéng. Ban
dich s& chi 1 hinh thirc phan anh thé giéi
trong tAm tri ngudi dién gidi ma khong phdi
la ki hiéu néu né con thiéu tinh chu quan va
cam tinh ctia nguoi dién gidi d6. Nhan thirc
dugc didu nay, ching ta méi nhan ra sy phi li
trong nhiing quan niém hién tai c6 xu hudng
gan nhing dic diém cia ciu trac ngon ngi tuy
nhién nhu tinh chinh x4c, tinh nhét quén, tinh
hé thong... cho qua trinh chuyén dich vin
hoa dong thoi ciing 1a qua trinh dich thuét.

Diéu ndy c6 nghia 1a can tiép can ting
truong hop dich thuat dudi goc dd mot chinh
thé vin hoéa don biét trong pham vi ba gidi
han noi trén (nhung ba gidi han nay 1a nhirng
gidi han mé dén vo tan). Chung t6i ding
phuong phép phan tich cac khia canh chung
nhat cua dich ky hiéu thong qua céc hinh thirc
chuyén d6i van hoa lién quan dén ba loai
hinh dich thuat cua Jakobson voi ting vi du
thuc tién, cu thé va khong mang tinh dai dién.
Ciing can nhdn manh mot van dé nén tang cua
chuyén dich ky hiéu, d6 13 ngdén ngit chi 1a
mot sy kiém toéa tam thoi ddi v6i ¥ nghia. Co
lac ngdn ngir ¢d dinh ¥ nghia theo mot cach
cu thé, nhung no6 khong thé quy dinh y nghia
do phai duoc ¢ dinh chinh x4c theo mot cach
thire vinh vién.

3. KET QUA VA THAO LUAN

MJdi nén vin héa c6 cach nhin nhan thé
gii bang nhiing nguyén tic nhat dinh. Chang
han, vii try quan cua ngudi Viét Nam xem thé
gid1 1a mot phén mo rong cua chinh ndi tai
chung ta. Thay vi xem thé gi6i 1a “céi khac”
(the other) dbi 1ap voi “cai ta” (the self) nhu
tu tuong phuong Tay, chung ta cho rang con
ngudi va thién nhién 1a mot thé théng nhat
hai hoa (Tran Ngoc Thém, 2023). Nhiing y
niém vin héa trong tiéng Viét phong chiéu
vé thé gidi thuong mang tinh trai nghiém va
thé hién nhan thiuc tor géc nhin cd nhan nhu
trong cac thanh ngit “Thuong nguoi nhu thé
thuong than”, “La lanh dum 14 rach”, “Mot
con ngua dau ca tau bo ¢d”, v.v.
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Céc vi duy trén cho thdy y niém vin héa
phan anh cach chung ta ndi hién héa t chic
thé gii nhu thé nao va diéu nay doi hoi cach
thé hién phu hop trong dich thuat da vin hoa.
Vi mot ky hiéu van hoa thé hién “kién thic
ban dia” (Geertz 2000) ciia mot truong ky
hiéu thuéc mdt khong gian ¢ dinh nén khia
canh nhdn thirc doi hoi sy chuyén giao co
hé théng cac ky hi¢u. Khong gian nhan thic
nay khong thé dugc chuyén ddi néu khong
thiét 1ap dugc twong quan ky hiéu mot cach
¢6 hé théng. Do d6, dich ky hiéu khong chi
lién quan dén nhiing thuat ngir don 1¢ va ngir
canh ciia n6 ma con lién quan dén cac thuat
nglt quan hé trong mang ludi nglt nghia. Vi
du, nguoi Viét Nam thuong st dung cac tu
phai sinh gin lién véi hai thanh td trai nguoc:
“in” (an cudi) dé chi sy thy huong hoic tiép
nhan va “lam” (lam dam cudi) dé trinh bay
cac hoat dong tao tac hang ngay hudng ra thé
gidi, tir 6 tai cAu trac khong gian kién thirc
lién quan dén khia canh thuc tién cua cac hoat
dong nay. Noi mot cach dé hiéu, sy chuyén
d6i hé thong ky hiéu nhan thic lién quan dén
viéc tao ra khong gian kién thirc thong qua
viéc gidi han mot cach co hé théng cac thuat
nglt van hoa.

3.1. Dich ngi ngir (intralingual translation)

Dich ndi ngtr tr goc do ky hiéu hoc vé co
ban 1a mot kiéu chuyén ddi van hoa chi yéu
dwa trén su trong duong trong chudi biéu dat
theo quan diém cta Eco (2001). Phat trién
tir 1y thuyét cua Peirce, ong cho rang mot ky
hiéu duoc dién gidi bdi mot ky hiéu khic va
sau d6 lai dugc dién giai bdi ky hiéu thu ba.
Trong chudi biéu dat, méi nguoi dién giai déu
no6i thém diéu gi d6 vé cai duoc dién giai, lam
cho cai ving mat trd nén rd rang trong ban
dich.

Khong giéng nhu phuong thic phat trién
tir tién dé trong van hoa phuong Tay noi
nhitng ngudi ké thira thuong sé 1at nguoc mot
phuong thure trude do, van hoa Viét Nam céd
truyén thong 1au doi vé viéc giai thich noi ngi
xoay quanh mot tiéu diém vin hoa. Trong
Tiéng Viét, muc dich cua viéc chuyén ddi noi
ngit ndy co thé 1a do su chuyén dich dong am,
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dong nghia hodc sang tao theo phuong thirc
an du. Ly vi du vé su chuyen d6i van hoa
noi ngit cua tir “chinh kién” trong Tiéng Viét.
Ban dau, du nhap tir Tiéng Han, tor “chinh
ién” (BUIL) co6 thanh td “chinh” (L, chi viée
cai tri nhu “chinh tri’ ) két hop v6i “kién” (1)
mang nghia quan diém vé chinh tri”. C6 1&
tir dau thé ky 20, thanh t6 “chinh” (B) duogc
thay d0i vé nghia bang cach thay thé bang
thanh t6 “chinh” (IF, thé hién sy ngay thang,
quy pham) két hop vé6i “kién” (J) mang
nghia “quan diém cta chinh minh, kh()ng bi
1€ thudc hay anh huong boi quan diém khac
va dang dan trd nén phd bién trong giao tiép
thuong ngay (Van Huyén, 2022). Phu’O’ng
thirc chuyen doi ky hiéu néi ngir nay xét vé
ban chét 1a khong can thiét vi dd co cum tir
“chu kién” v6i nghia twong ty, va tham chi ¢6
18 vi sy xung khic dong am giira hai thanh t6
“chinh” vé&i nghia khac nhau nay ma Tir dién
Tiéng Viét ctia Vién Ngon ngit hoc (2018) da
khong dua truong nghia nay vao. Tuy vay,
khong thé phu nhan su chuyén dich noi ngir
da dan tré nén phd bién nay. C6 thé thay, ky
hiéu méi duogc tao ra tir ky hiéu hién c6 va co
thé con bao ton it nhiéu y nghia ciia ky hiéu
ban dau va dua vao mot dién giai mgi mé nhu
Cai (2000) trinh bay: “...ban dich ndi ngir
ty dién tién thong qua qua trinh ty bién doi
khong ngimg, tinh than cta nod tré nén tron
ven hon trong mot nén van hoa do chinh ngon
nglr cua no tao ra”.

Theo chung t61, viéc dich ndi nglr nay cé
thé giéi thich cho céc truémg hop ma ky hi¢u
ban dau di dugc bién ddi theo thoi gian ngay
trong mot ngdn ngit, dién hinh nhu viée tiép
nhan va sang tao trén phuong dién ngir nghia
ctia yéu t6 Han Viét noi trén.

3.2. Dich lién ngir (interlingual translation)

T gbe do dién gidi cua ky hi¢u hoc, ban
chét cua dich lién ngir 1a “mdi quan hé”: lién
hé gitra cac ky hiéu trong cac ngdn ngir khac
nhau dya trén sy so sanh, trong d6 tim théy
ca su khac biét va tuong dong. “Su twong
duong” trong nghién ctru dich thuat déu ham
¥ viéc cdu triic hodc tim ra nhitng mdi quan
hé thich hop gilta cac ky hi¢u. Do do, viéc

lga chon gilta cdc phuong phap dich khac
nhau (vi du dich theo nghia den, dich tuy do)
c6 nghia la ciu trac mot loai quan hé nao do
thay vi mdt loai quan hé khac. B¢ cling 1a su
bién chimg giita su khac biét va thong nhat
trén co s& mot yéu td chung thong nhét nhiing
khéc biét (Petrilli, 2009). Dich lién ngtr tim
klem su tuong du’O’ng trong su khac biét, bac
cau n6i hai h¢ thong thuat ngir & nhiéu cép
do khac nhau duogc cac ban dich khac nhau
nhan ra, chfmg han gén day nhat 1a cum tur
“tra xanh”. Pay 1a sy chuyén d6i van hoa
ndi ngir ngay tir trong bdi canh Tiéng Trung
va Tiéng Viét. Theo Tur dién Baike, cum tu
nay xudt phat tir “luc tra biéu” (&554k) cua
Tleng Trung, trong d6 “biéu” (Ig) chi * “di, gai
diém”. Sy két hop co vé vo 1y nay xuat phat
tir nhirg bé bdi lién quan dén nhing bu01 tiéc
tra thac loan ctia cac dién vién, nguoi mau tai
trién 1dm san pham thoi thuong cao cap “Hai
Thién Thinh Dién” tai Tam A, dao Hai Nam.
Sau d6, trong qué trinh chuyén dich ndi ngir
ban dau, bao chi va cu dan mang Trung Qudc
da dung cum tir mdi sang tao “luc tra biéu”
dé chi nhitng co gai to vé thanh thuan, ngay
tho nhung that chat dy thii doan va toan tinh.
Khi du nh@p vao Viét Nam, cum tur nady lai
tiép tuc dugc bién doi lién ngir dé chi nhiing
¢ gai wa moi chai, 16i kéo dan ong va pha
hoai tinh cam hay hanh phuc gia dinh cua ho
nhim dat duoc muc dich cua minh (Khanh
Linh, 2021). Dién giai lién ngit nhu vay lam
phong phu thém ¥ nghia khai niém cua thuat
ngit théng qua sy tu phat trién trong cac bdi
canh vin hoa khac nhau. Day ciing 1 tién d¢
phd bién cua dich thuat song ngit hién nay.

M&i ban dich lién ngir déu cb ging dat
dugc mot loai “twong duong” nao do6 du vé
mit ngit nghia hay khai niém, mot phan hay
toan dién. Dich lién ngilr cling tao ra su ddi
chiéu bdi canh van hoa gitra cac khai niém
trong qua trinh tiép nhan nhu xem xét trudng
hop “tra xanh” & trén, tir d6 thac dy cac
nghién ctru van héa so sanh. Van dé méu cht
cua dich lién ngir 1a tim kiém sy twong dong
voi nhéan thie vé sy khac biét voi hy vong
thau hiéu 13n nhau giira cac bdi canh van hoa
thay vi loai trtr hodac doc ton cach van dung
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mot ky hiéu. Dién giai lién ngit “ting cudng
hon nira tinh chét lién két va d6i thoai [...] va
gop phan g1a1 phong van ban khoi mot loai
hodc hé thong ky hiéu duy nhat” (Petrilli,

2010). Diéu nay ciing phan nao giai thich qua
trinh tao mai lién tuc cua mot ngoén ngtr thong
qua qué trinh tiép bién vin hoa.

3.3 Dich lién Kky
translation)

hi¢u (Intersemiotic

Dich lién ky hiéu 1a sy dién giai ky hiéu
trong sy giao thoa van hoa bang mot hé thong
ky hiéu khong dong nhét khac hay ‘tai tao tac
pham nghé thuat thanh mot hé thong ky hleu
riéng biét, tao ra mot bd suu tap phirc tap gdm
cac ky hiéu duoc két ndi v6i nhau” (Aguiar
va Queiroz, 2009). Tinh van dung sang tao
1a diém mau chét cua loai dich ky hiéu nay,
trong d6 ¥ nghia ban dau duoc sip xép va tai
tao trong mot hé thong y nghia mai.

Theo quan diém chung t6i, dich lién ky
hiéu ¢ day vugt xa dinh nghia cta Jakobson
khi 6ng cho d6 chi 1a “dién giai cac ky hiéu
101 n6i bang cac ky hiéu phi ngon ngi”. Thay
vao do, dich lién ky hi€u chi rdo modi quan hé
giita cac hé thong c6 ban chit khac nhau. Y
nghia méi dugc tao thanh bing cach “sang
tao cac mdi quan hé 6 cac cép do ky hiéu khéc
nhau” (Queiroz va Aquiar, 2015). Déi voi
phuong dién van hoéa, dich lién ky hi¢u tao
ra nhitng ¥y nghia méi vdi sy trg gitip cia cac
hé théng biéu dat khéc va trén co sé dich lién
ngdn ngit, vi du nhu viéc sir dung tiéng bodi
ctia cac dai tir Tiéng Phap nhu “vu” (vous),
moa (moi) va “toa” (toi) trong qua trinh sang
tac clia cac tic gia hién thuc phé phan dau thé
ky 20.

“. 0! Toa ma lai chiu dugc nudc thudc
dén Bia! The thi toa dién that!

- Khong! Chita bénh cdt ¢ long tin thudc,
toa phai hiéu thé nao 1a ty ky 4m thi méi duoc!
HEé tin 1a khoi, ma ong cu nha moa tin thudc
Thanh dén Bia 1dm.” (Vi Trong Phyung, 2023)

Trong bdi canh xa hdi Viét Nam dau thé
ky 20, vi¢c sit dung nhirng tiéng boi “moa”
va “toa” mang muc dlch giao tlep r0 rét.

Diéu nay thé hién wdc mudn, chu yéu cia cac
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tang 16p thuong luu trong xa hoi, x6a nhoa
di khoang cach vé tudi tac, dia vi, sy ddi lap
giita thanh thi va nong thon hay gitra 16i séng
méi va cii. V& phia nhiing nguoi thude giai
cAp thap, day 1a con dudng nhanh nhét dé cai
tao vi thé giai cép mot cach cd y thirc hoac
vo thire. Xét vé mat nay, day 1a biéu hién tich
cuc cua viéc dich lién ky hiéu. Tuy vay, su
dung tiéng bdi nhu trén ciing 1a mot phuwong
thirc tu tir dé cham biém, da kich mét cach kin
dao thyc trang van hoa trong bdi canh giao
thoa A — Au luc ban dau. Poan trich trén la
dién hinh cho su tron 1an van hoa trong do6
nguoi ta khong phan bi¢t duge Tay — Ta, moi
— cil, tit ca 1a mot sy hon tap khong dem dén
bat ky gia tri quan o rang va thiét thuc nao.
Ngudi ta mong mubn thoat duoc ganh ning
tor qua khir nhung khong du suc mang duoc
ganh ndng cua hién tai. Vi vy, ding trudc
mot thé gioi da ngir hdn tap nay, cac tic gia
cham biém d3 ton tai song song hai hé thong
ky hi¢u dac thu. Mot mat cac tac gid nay thoat
ra khoi tu duy cai chung 14n 4t cai toi ctia van
hoc trung dai dé tr d6 siéu vuot cha thé tinh
nham mang lai nhitng gia tri thim mi ca nhan
nhit dinh. Didu nay ciing thé hién mot cach
sang tao nhiing giao thoa van hoéa va tao ra
nhiing tac phdm ngh¢ thuat “xuyén vin hoa”.
Mat khac nhitng cam gidc ngao ngan, chan
chuong hay tham chi chan ghét nhiing thuc
trang xa hoi trong qua trinh giao thoa van hoa
ndy cling cho thdy duogc sy dut giy trong viée
nbi két giita cac truong ky hiéu khac nhau.
Qué trinh nay khong phai 14 két qua cta qua
trinh cudng buc vé vin hoa nhu hién tugng
song ngit trong van hoc trung dai Viét Nam,
noi ma tac gid chi c6 mot cai nhin, mot tam tu
nhit quan trong khudn kho ctia mot hé hinh
vin hoa doc ton. Co thé thiy cac qua trinh
thyc hanh dién ngdn nhu trén khong chi bao
gdém nhing gi thudng duoc xem 1a san phdm
hé thong cac ky hiéu (ngon ngir trong vin ban
va phat ngdén hay giao tiép bang hinh anh),
chung ciing bao gdm toan bo thyc tién xa hoi
c6 thé duoc ndm bit bang y nghia (Laclau va
Mouffee, 2001). Pong thoi, trong qua trinh
giao thoa gitta cdc ky hiéu nhu vay, mau thuin
ndi tai hodc mau thuan gilta cac ca nhan vira
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la sdn phém ctia dién ngon ky hiéu vira 1a yéu
t6 tao ra dién ngdn ky hiéu méi trong nhimng
béi canh twong tac cu thé.

Nhu Dusi (2015) 1ap luén, dich lién ky
hi¢u 1a “mot hinh thirc hanh dong” phtic tap,
khong phai 13 mot sy chuyén mi don gian
ma la mot sy kién xuyén van hda, nang dong
va chic nang. Trong dich thuat thuat ngir
van hoa, nguoi dich (theo nghia rong nhat)
st dung cac phuong tién khac nhau dé tao ra
mot doi séng mai lién quan dén ¥ nghia ngdn
ngtr, khai ni¢m va van hoa cua céc thuat ngir.
Nguoi dién giai vuot qua ky hiéu ban dau va
hinh thanh mot hé théng luan chuyén c6 tiém
nang tao ra cac hinh thirc van hoa madi chi
khong chi don thuan 1a dich thuat ciu trac
ngon ngtr.

4.KET LUAN VA HAM Y

Tu ba loai hinh dich thuat cia Jakobson,
chung t6i gi6i thiu so khai 1y thuyét dich ky
hiéu lién quan dén vin hoa. Trong d6, dich
ndi ngdn ngir ¢6 thé lam phat trién pham vi
nghia cua thuat ngir, kéo dai khong gian séng
ctia thuat ngit theo chiéu lich dai. Dich lién
ngir 1am thay doi va dwa ra mot su tuong
duong van hoa theo khuynh hudng ton trong
su tiép nhan ciia mot cong déng ban dia. Dich
lién ky hiéu 13 qua trinh giao thoa va bién d6i
van hoa xét trong su tiép nhan chi quan cia
mot chii thé van hoa du su tiép nhan d6 khong
lién mach hoic khép voi nhau. Nhin chung,
dich ky hiéu ciing chinh 14 dich vin hoa dé tir
do tao thanh mat loai hoat dong ky hi¢u dac
biét, trong d6 su chuyén do6i va dién giai ky
hiéu khong c6 diém ding ma chi ¢ thé tiém
can to1 nhitng ky hiéu madi vuot ra khoi sy

Thong tin tac gia:

tach roi giita noi dung van hoa va ciu triic
ngon ngur.

Xem xét mdi trong quan gitta ky hiéu hoc
va nghién ctru dich thuat c6 1€ quan trong
trong bdi canh thé gisi hién nay noi ma ngudi
dich thuong phai d6i mat véi nhitng van dé
cua su chuyén dich van hoa. Dich thuat hién
tai khong thé chi bi giéi han ¢ nhitng van
dé tuong chimg nhu rd rang nhat nhu sy sai
1éch cuia ban dich, ky vong hay quan diém ca
nhan cta dbi tuong muc tiéu ma phai xem xét
toi nhung van dé it o rang hon chang han
nhu cac van dé lién quan dén cdu trac quyén
luc, dic diém dién ngdn va hé tu tuong. Khi
dién giai mot hé thong ky hiéu, van dé dat ra
khong phai tim kiém diéu ma tac gia da noi
ma 13 nhimg diéu tac gia mudn néi voi nhimg
nguoi duong thoi cia minh. Nghia la, ban
chét cua dién giai ky hiéu khong phai bang
cach déi chiéu lién van ban mot cach cung
nhic vé mat cdu tric ngdn ngit ma bang su
thau triét thong qua tuong tugng vé ¥ nghia
cua cai dang duoc truy van. Sy da dang cua
dién giai lién ky hiéu 1a mot hinh thuc cua
chu nghia da nguyén, chi nghia quy wdc dién
hinh cua nghién ctru dich thuat hi¢n dai. Tu
do, thong qua d1en giai, chung ta c6 thé mo
rong tdm nhin vé truong ky hiéu, lam phong
pht ndi ham cua ndé ma khong 13y bat ky 16i
dién giai nao 1am tiéu chuan duy nhat. Piéu
nay cé thé duoc thuc hién tdt voi su tro giup
cua cac mo hinh ky hi¢u hoc khong ngung
bién doi.
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AN INITIAL VIEW OF INVESTIGATING ROMAN JAKOBSON’S
SEMIOTIC THEORY IN TRANSLATION

Bui Thi Ngoc Lan®, Nguyen Vuong Tuan

Faculty of Foreign Languages, University of Phan Thiet, Binh Thuan Province, Vietnam

Abstract: This article introduces a model for bringing semiotics into English-Vietnamese
translation research based on Roman Jakobson's theory. It is a semiotic translation known
by the name “cultural translation” or “cultural transposition.” Through the pioneering
theory of Ferdinand de Saussure and Charles S. Peirce, it examined the connection between
translation studies and semiotics around the late 19th and early 20th centuries. It is Saussure,
who is the first of many people not to follow the approach to semiotics, suggesting the role of
semiotics as an independent science, exploiting aspects of semiotic thinking, and not relying on
structure. This article also mentioned that Charles S. Peirce and Roman Jakobson advocated
for and developed the theory of semiotic translation (1959—1969) because of its helpfulness
in translation. Therefore, the universal mechanism of semiotics embodies the application of
semiotics to translation, and vice versa. Furthermore, Jakobson's research uncovered many
differences between semiological languages. Jakobson devides this form of translation into
three types of semiotic translation (tripartite divisions of translation): intralingual translation,
interlingual translation, and intersemiotic translation. This article delves into the advantages
and disadvantages of this theory, which can greatly aid in translation. For instance, it explains
how one can use “another word, more or less synonymous, or resort to circumlocution” in
intralingual translation. This article aims to introduce translation professionals or graduate
students majoring in translation to the initial concept of semiotic translation which is a helpful
solution to the problem of untranslability and translation difficulties compared to traditional
methods. It is very important to explore and learn this method to be able to innovate in the
English-Vietnamese translation industry and vice versa.

Keywords: sign translation, semiotics, intralingual translation, interlingual translation,
intersemiotic translation, Roman Jakobson
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RESEARCH ON THE RELATIONSHIP BETWEEN THE IMAGE OF THE
COUNTRY OF ORIGIN AND BRAND EXPERIENCE TO PRODUCT
PURCHASE INTENTION: A CASE STUDY AT VIETNAM NATIONAL
UNIVERSITY, HO CHI MINH CITY
Vo Khac Truong Thi', Nguyen Quang Trung?, Nguyen Ngoc Hoa Ky>"
'Office of Academic Affairs, University of Phan Thiet, Binh Thuan Province, Vietnam
’Faculty of Basic Sciences, University of Phan Thiet, Binh Thuan Province, Vietnam

Abstract: A strong brand not only focuses on improving the quality of products but also
ensures a clear origin of information. Therefore, this study proposes a new research model
related to product purchase intention, with a focus on psychological and behavioral aspects
of customers. Using a sample of 291 Gen Z students who are using cosmetics, this study
clearly demonstrates the influence of country of origin image and brand experience on product
repurchasing intention, through trust in the brand as an intermediary factor. In addition, the
study also proposes and discusses some practical applications in this field.

Keywords: brand experience, brand trust, country of origin, product repurchasing intention

1. INTRODUCTION

The socio-cultural characteristics, along
with economic activities, are deeply reflected
in the process of formation and development
of each ethnic group. Each stage is marked
by transformation. The process of national
construction and development has created
a unique image for each individual country.
Through production, developed countries
build for themselves a dynamic and
modern economic image in production for
themselves. Depending on their competitive
advantages, other countries establish a unique
and impressive image in the international
arena. This is a significant advantage that
companies and corporations to leverage
to enhance the value of their products and
attract customers. In addition, it is important
to examine the influence of popular cosmetic
brands’ national image on customer reviews.

Cosmetics have now become a crucial
part of beauty trends. Cosmetics appeal to
men and women. At the same time, cosmetic
manufacturers are focusing on enhancing the
experience of their products. Gen Z is the
generation that is here to shake the business
of beauty; they are all about creativity and
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meaningful living. This is considered a
critical determinant of cosmetic success; it
is important to consider and clarify whether
creating a good experience guarantees
customer loyalty.

2. LITERATURE REVIEW AND
RESEARCH METHODS

2.1 Literature review and research model
2.1.1 Country of origin

“Country of origin” is considered an
important factor that profoundly affects
customers’ purchasing decisions. It is
considered as subjective perception in
general and customers in particular about
a product through beliefs, concepts, or
expressions before and during the purchase
decision process. Dichter (1965) was one of
the first researchers on the “country of origin”
phenomenon, which led to fascinating new
ideas for the field of international marketing.
Nagashima introduced a more specific
concept of “country of origin” in 1970,
suggesting that a typical country’s image,
reputation, and stereotypes are assigned to
a product. Factors such as national features,
political and economic characteristics,



The University of Phan Thiet Journal of Science (UPTJS) - Vol.2, Issue 4 September 2024. ISSN: 3030-444X (7 pages)

history, and traditions shapes these image
of the nation Yaprak (1978) has shown that
both product characteristics and country of
origin characteristics influence customers’
purchasing intention. Han (1989) has also
demonstrated that customers use the national
image during product reviews and consider it
an important source of information.

2.1.2 Brand experience

According to Brakus, Schmitt, and
Zarantonello (2009), brand experience
is an intrinsic and subjective response
of the customer, involving feelings and
perception. In addition, the brand experience
encompasses reactive behaviors stimulated
by brand-related elements, which form an
intergral part of the brand identity process,
such as the packaging of the brand’s products
and the influence of environmental designs.
There are three types of brand experiences:
product experiences, shopping and service
experiences, and consumer experiences
(Brakus, Schmitt & Zhang, 2008).

Product experience occurs when customers
interact and come into direct contact with
the product, either through advertising or
live presentations. The shopping and service
experience manifests when customers engage
with the physical space or environment of
the service store, and take advantage of
exclusive policies during their interaction.
The consumer experience is defined as when
customers shop and use a product (Hoch &
Ha, 1986).

2.1.3 Brand trust

Brand trust can be defined as a
customer’s willingness to believe in a brand’s
capabilities and effectiveness (Chaudhuri &
Holbrook, 2001). It can also be understood
as customer confidence stemming from the
brand’s reliability and integrity (Chatterjee &
Chaudhuri, 2005). Brand trust is considered an
important intermediary factor in a customer’s
shopping behavior from the beginning of the
shopping process until after the purchase,
and it is also a major factor leading to a

customer’s long-term loyalty to a brand (Lau
& Lee, 1999).

2.1.4 Product repurchasing intention

Purchase intentions are individual
actions that tend to involve the purchase of
a particular product (Bagozzi, 1999). This is
completely different from attitude which is the
result of a series of assessments. “Intention”
is defined as the impulse in consciousness that
causes behavior (Eagly & Chaiken, 1993).
In simple terms, “repurchase intention” is
the intent to buy a product from the same
brand again. According to Park (2002), a
purchase intention refers to “what we think
we will buy”. Only at the level of experience,
depending on the context, can the intention to
repurchase the product also be considered the
intention to purchase it (Park, 2002).

2.1.5 Research model

There have been a lot of studies
related to the image of the country of origin
and brand experience, such as Nguyen Ngoc
Hien et al. (2019), Amina Merabet (2020),
Wibowo, Rizan and Febrilia (2021), and
Nugraha et al. (2024). Based on the previous
basic theory and selective inheritance of
relevant research, the model of country of
origin, brand experience, brand trust and
intention to continue repurchasing products
is proposed as follows:

Country of
Origin
H
3
Brand Trust

Brand
Experience
H4

Product
repurchasing
Intention

]

Figure 1. Proposed Research Model

H1: Country of origin has a positive impact
on brand trust.

H2: Brand experience has a positive
impact on brand trust.

H3: Brand trust positively has a positive
impact on product repurchasing intention.
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H4: Brand experience has a positive
impact on product repurchasing intention.

2.2 Research methods
2.2.1 Survey questionnaire

Survey questionnaires were used to collect
data for this study, with scales applied by
the previous authors. The questionnaire was
distributed to the study subjects in two forms:
online and paper. Online surveys used tools
such as Facebook and Gmail. The research
subjects are students studying at Vietnam
National University in Ho Chi Minh City and
using cosmetics. All surveys were distributed
and evaluated in a collaborative and voluntary
manner.

The study subjects received 350
questionnaires in total. However, only
291 responses were considered valid. The
process of eliminating 59 responses was
undertaken to weed out study subjects with
uncooperative or unserious attitudes and
behaviors. This removal was carried out to
ensure the objectivity and authenticity of the
data presented in the research paper.

2.2.2 Data analysis

Qualitative and quantitative research
methods are employed to refine the scale and
validate the relationship between factors.
The initial qualitative study aims to calibrate
scales and build questionnaires appropriate to
the research context. The main method is a
group interview to modify the scales. Next,
the authors completed the survey specific to
the research topic. To meet the requirements
of this paper, the data collected will be
analyzed using SPSS and AMOS software.
The data analysis process includes: data
encoding, descriptive statistics, reliability
testing, factor analysis, factor identification,
and linear structure modeling.

3. RESULTS AND DISCUSSION

3.1 Research results

3.1.1Statistics Describing the Characteristics
of Sample
68

Table 1. Data descriptive statistics

Frequency Percentage
Gender
Male 104 41%
Female 187 59%
Monthly income
Less than 5 million 209 71.8%
5-10 million 75 25.8%
11-20 million 6 2.1%
Over 20 million 1 0.3%

3.1.2 Variables Reliability Inspection
Table 2. Scale inspection results

No. Factor Encode Alplfa Conclude
coefficient

| | Country of Co0 0.811 Good
origin quality

p | Brand BE 0.737 Quality
experience

3 Brand trust BT 0.643 Quality
Product

4 repurchasing RP 0.761 Quality
intention

Scales undergo reliability testing to ensure
consistency.

This paper tested the consistency of the
scale using the Cronbach’s Alpha index. In
social science research, a common rule of
thumb for determining whether a scale is
good or not that the Alpha value in this paper
are greater than 0.6. This paper’s Alphas in
this paper are greater than or equal to 0.643
(for the brand trust factor).

3.1.3 Factor Analysis

Factor analysis should be applied in
this paper to assess aspects of the scale and
reduce the structural complexity of these
scales. The current data are suitable for
factor analysis when the Kaiser-Meyer-Olkin
(KMO) coefficient is 0.75 and the Bartlett
sphericity test is significant (p < 0.05). In this
analysis, the factor loadings are all greater
than 0.5 to show the practical significance of
the scale. Following the reliability assessment
of each scale and the factor analysis, the
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variables associated with each factor are
subsequently examined:

Country of origin: COO1, CO0O2, COO03,
CO04.

Brand experience: BE3, BE4, BES.
Brand trust: BT1, BT2.
Product repurchasing intention: RP1, RP2.

3.1.4 Confirmatory Factor Analysis

Confirmatory factor analysis allows the
theoretical structure of measurement scales to
be tested, examining the relationship between
the concept under study and other concepts
without being influenced by measurement
error.

Table 3. Confirmatory Factor Analysis Results

Index Standard Result
CMIN/df <5 1.903
CFI >0.9 0.954
TLI >0.9 0.935
RMSEA <0.06 0.056
GFI >0.8 0.948

3.1.5 Structural Equation Modeling

Using confirmatory factor analysis
is not enough for this paper to examine the
relationships in more depth, but we need
to clarify the relationships hidden in the

research model. Therefore, a linear structural
equation model is used to test and measure
the relationships and initial hypotheses. The
results are listed below:

Table 4. Model suitability testing results

Index Standard Result
Chi-square/df (y¥/df) < 2¥E <3 1.5

TLI >0.9*% 0.969

GFI >0.8% 0.962

CFI >0.9% 0.977

RMSEA <0.08%* 0.042

Table 5. Research hypothesis testing results
Hypothesis Relationships Estimation index P Conclude

1 + COO->BT 0.29 ok Accept
2 + BE->BT 0.38 oAk Accept
3 + BT->RP 0.23 ook Accept
4 + BE->RP 0.43 *xx Accept

Based on the linear structure model
running, the results received are consistent
with the basic requirements of the data
analysis method. In addition, all hypotheses
proved to be interrelated.

Chi-square=60.416; df=40, P=.020
Chi-square/df=1.610;

DGFI-.?GZ: TLI=.969; CFI=.977
RMSEA=.042

Fi_ii?

Figure 2. Structural Equation Modeling
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4. CONCLUSION

After analyzing data from 291 survey
responses  through statistical research
methods, the paper once again identified
factors influencing customer intent and
evaluations of the products they were
using. In particular, the study confirmed the
existence of the intermediate variable of
brand trust and assumed a positive influence
from two identified country of origin and
brand experience factors.

The previous authors' research and
this research paper’s findings indicate that
a variety of factors, including the product’s
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HINH ANH QUOC GIA XUAT XU VA VIEC TRAI NGHIEM THUONG
HIEU: MOT NGHIEN CUU CAC THUONG HIEU MY PHAM CUA
GEN Z TAI THANH PHO HO CHi MINH

V6 Khic Truong Thi!, Nguyén Quang Trung?, Nguyén Ngoc Hoa Ky>"

!Phong Quan Iy Dao tao, Truong Pai hoc Phan Thiét, tinh Binh Thudn, Viét Nam
’Khoa Co ban, Truong Pai hoc Phan T hiét, tinh Binh Thudn, Viét Nam
Tém tit: Mot thwong hiéu manh khong chi tdp trung vao viéc cdi thién chat luwong san phcfm
ma con phai dam bao nguon goc thong tin xuat xiwr ro rang. Do do, nghién ciru nay dé xudt mot
mo hinh maoi lién quan den y dinh mua sam san phdam, voi su tdp trung vao cdc khia canh tam
Iy va hanh vi cua khach hang. Sur dung mdau gom 291 sinh vién thuoc thé hé Gen Z va dang su
dung my pham, nghién cteu nay chi ra ro s anh huwong cua hinh anh quoc gia xuat xi va trdai
nghiém thu’o*ng hleu d6i véi y dinh mua sdam Idp lai san pham thong qua niém tin vao thu'ong

hiéu nhuw motyeu 16 trung gian. Ngodi ra, nghién civu ciing dé xudt va thao ludn vé mot sé iing
dung thuc tién trong linh vuc nay.
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NGHIEN CUU SU HAI LONG CUA KHACH HANG VE CHAT LUQNG
DICH VU MANG DI PONG VINAPHONE: TRUONG HQP NGHIEN
CUU TAI HUYEN TUY PHONG, TINH BINH THUAN

Vo Khic Trwong Thi', V6 Khic Truong Thanh?, Dwong Hong Chwong’, Lé Anh Linh?,
Nguyén Ngoc Hoa Ky5"

'Phong Qudan ly Dao tao, Truong Pai hoc Phan Tl hiét, tinh Binh Thudn, Viét Nam
*Trueong Pai hoc Phan T hiét, tinh Binh Thudn, Viét Nam
‘Phong Bdn hang 2, Trung tam Kinh doanh VNPT Binh Thudn, Viét Nam
‘Phong Té chirc Hanh chinh, Truong Pai hoc Phan Thiét, tinh Binh Thudn, Viét Nam
SKhoa Co ban, Truong Dai hoc Phan T hiét, tinh Binh Thudn, Viét Nam

Tém tit: Bai viét “Nghién ciru sy hai long ciia khdch hang vé chdt heong dich vu mang di
déng Vinaphone: Trieong hop nghién ciru tai huyén Tuy Phong, tinh Binh Thudn” nham muc
tiéu kham pha, xdac dinh va do lwong mire dé tac dong ciia cdc yéu té dén sy hai long cia
khdch hang doi véi chat eong dich vu mang di ddng Vinaphone tai huyén Tuy Phong tinh Binh
Thudn. Trong bai viét nay, ky thudt phan tich dinh lwong dwoc nhém tac gia sir dung dé khang
dinh lai thanh phdn va gid tri cia thang do. Két qua khdo sdt 240 ddp vién cho thdy cé bon
trong sdu yéu to dwegc phan tich c¢é tac dong tich cue dén sw hai long ciia khdch hang vé chat
lieong dich vu mang di déng Vinaphone tai huyén Tuy Phong, tinh Binh Thudn, bao gom: (1)
Dich vu khdch hang, (2) Gid cude dich vu, (3) Phwong tién hitu hinh va (4) Chat heong cude
goL.

Tir khéa: Binh Thudn, chat lwong dich vu, mang di dong Vinaphone, sy hai long cua khach
hang, Tuy Phong

1. GIOI THIEU phat song vao dau thang 12/2020. Ngoai ra,

tir thang 11/2018, Bo Thong tin Truyén thong

Trong nhitng nim gan day, nganh vién { : ;
trién khai chuyén mang gilr s, khach hang

thong di dong Viét Nam da trai qua nhiing thay

doi dang ké. Pu tién, dich vu 3G duoc cép
phép va chinh thtrc di vao khai thic vao ndm
2011 boi cac tap doan cung cap dich vu vién
thong nhu Viettel, Mobifone, VinaPhone, va
VietnamMobile. Pén nim 2016, cong nghé
4G dugc céc tap doan nay thu nghiém va
cung cap chinh thirc cho khach hang vao nim
2017 (Pinh Kiém va Tra Thi Thu Hoa, 2021).
Cong nghé 4G ra doi da lam thay d6i gan
nhu hoan toan hanh vi tiéu dung cua khach
hang va tiép dén cong nghé 5G di chinh thic

sau khi sir dung dich vu ctia nha mang nay,
néu khong hai long vé chét luong dich vu ¢6
quyén chuyén sang nha mang khac ma van
gilr nguyén s6 dién thoai. Vi vay, van dé dat
ra cho cic nha mang can phai xdy dung cic
giai phéap, chinh sach gitr chan khéach hang
hién c6 dong thoi thu hit khach hang tir nha
mang khac chuyén sang. Két qua tong két
kinh doanh dich vu di dong ctia Vinaphone
Tuy Phong giai doan 2018-2022 dugc trinh
bay tom tit nhu Bang 1 bén dudi.

Béang 1. Tom tit hoat dong kinh doanh dich vu di dong ctia Vinaphone Tuy Phong giai
doan 2018-2022

Chi tié Nam
rhed 2018 | 2019 | 2020 | 2021 2022
S6 lugng thué bao di dong 23.981 | 24754 | 26.763 | 25.890 27.018
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Doanh thu ban sim, the tra truoe | o3 | 5541 | 2783 | 2.679 2713
(ty dong)
Tong doanh thutat ca cac dich vu | 155 1y 108 | 4216 | 4127 4218
(ty dong)
Ty trong 590.37% | 61.85% | 66.01% | 64.91% |  64.32%

(Nguon: Bao céo ndi bo 2018-2022, Vinaphone Tuy Phong)

Két qua tong hop trong Bang 1 cho thay
dich vu di dong ctia Vinaphone dugc nguoi
dan st dung dich vu di dong trén dia ban
huyén Tuy Phong quan tam va su dung voi
su ting truong déu trong 5 nim gan day.
bay cling dugc xem la dich vy chu dao cua
Vinaphone Tuy Phong bén canh cac dich vu
vién thong khac mang lai ngudén doanh thu
16n nhit va sy canh tranh tot hon cho dich
vu di dong cua Vinaphone trén dia ban huyén
Tuy Phong. Nghién ctru nay dugc thuc hién
nham phan tich, danh gié su tac dong cua cac
yeu t6 va mirc do quan trong cua cac yéu to
dén su hai 10ng ctia khach hang vé chat luong
dich vu mang di dong Vinaphone tai huyén
Tuy Phong, tinh Binh Thuan. Théng qua do,
nghién clru s€ gitip ban lanh dao Vinaphone
huyén Tuy Phong, tinh Binh Thuan c6 co s¢
trong viéc hoan thién cac chién lugc kinh
doanh nham nang cao hon nita sy hai long
ctia khach hang dbi v6i chat luong dich vu
mang di dong Vinaphone trén dia ban huyén.

2. TONG QUAN CO SO LY THUYET
VA PHUONG PHAP NGHIEN CUU

2.1 Tong quan co sé 1y thuyét va mo hinh
nghién ciru

Trén co s¢ ly thuyét nén vé dich vu, chat
lugng dich vy, cdc mo6 hinh do luong chét
lugng dich vu ma dac bi¢t [a moé hinh do
luong chét lugng dich vu SERVPERF cua
Cronin va Taylor (1992). Su hai long cua
khach hang ciing v6i viéc tham khao cac bién
quan sat tir cac nghién ciru twong dong voéi
muc tiéu nghién ciru ciia dé tai dugc thyc hién
trude day trong cling nhu ngoai nudc, trong
do, cac yéu td chat lugng cude goi, sy thuan
tién, dich vu khach hang, chat luong truy cép
va phuong tién hiru hinh dugc ké thira trong
nghién ctru cia Babu va cong sy (2011), Dinh

Kiém va Tra Thi Thu Hoa (2021), Ton Buc
74

Sau va Lé Vian Huy (2014); yéu t6 con lai 1a
gia cude dich vy dugce tac gia ké thira trong
nghién ctru ctia Pinh Kiém & Tra Thi Thu
Hoa (2021) va Vo Thanh Hai & V6 Thi Thanh
Thuong (2017). Nhom tac gia xay dung mo
hinh nghién ciru 1y thuyét cho dé tai nay nhu
hinh sau.

Bién diéu tiét:
Giai tinh
Do tai
Hoc vén

Ngllé nghiép

Thu nhap

Chat lrong cude got

Su thuan tién

S hai long cia
khéach hang vé
chat lwong dich v
mang di déng
Vinaphone tai
huyén Tuy Phong,
tinh Binh Thuin

Gia cude dich vu

Chat hrong truy eap

Phurong tién hira hinh

[ Dich vu khach hang

Hinh 1. Mo hinh nghién cvru dwoc nhom tac
gid dé xudt

Mo hinh nghién ctru dé xuat cua dé tai
vé cac yéu t6 tac dong dén su hai long cia
khach hang d6i véi chét lugng dich vu mang
di dong Vinaphone tai huyén Tuy Phong, tinh
Binh Thuén, bao gém: chét luong cudc goi,
su thuan tién, dich vu khéach hang, gia cudc
dich vu, chit lugng truy cip va phuong tién
hiru hinh. Ngoai ra, bai viét con xem xét tac
dong cuia mot s6 bién diéu tiét nhu: gidi tinh,
d6 tudi, hoc van, nghé nghiép va thu nhép.
2.2 Phuong phap nghién ctru

Mdi quan hé giira cac nhan t6 duoc kiém
dinh dé hoan thién thang do bang phuong
phap nghién ctru dinh tinh cling nhu dinh
luong. Nghién ctru dinh tinh duogc thuc hién
bang cach phong van chuyén gia nham stra
dbi, b sung thang do do nhom tac gia dé xuat
cho phu hop véi tinh hinh thuc té. Nghién
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ctru dinh lugng dugc tién hanh bang viéc giri
va thu thap bang khao sat. D6i tuong khao sat
la khach hang st dung dich vu di dong cua
Vinaphone trén dia ban huyén Tuy Phong,
tinh Binh Thuan. Két qua thu vé duoc nhoém
tac gia chon loc dé loai bo nhitng bang khao
sat khong hop 18. Sau do, cac két qua hop 1¢
dugc dua vao phan tich dinh lugng. Trong
nghién ciru cta Hair va cong su (2006), d6i
v6i mo hinh phan tich nhan t6 khdm pha, kich
thuée mau toi thiéu 13 5 miu cho mot tham
sO can woc lugng. Trong nghién ctru nay, mo
hinh ¢6 7 thang do véi 25 bién quan sat, do

d6, ¢& mau tdi thiéu n = 5 x 25 = 125. Tuy
nhién, dé két qua dat dugc do tin cdy cao,
tong sb bang cau hoi khao sat duoc phat ra 1a
250 bang, két qua thu vé 1a 240 bang tra 15i
hop 18 va duge s dung dé lam dir liéu cho
nghién ctru.

Mo hinh nghién ctru 1y thuyét dugc khing
dinh théng qua phéan tich hdi quy da bién
ddng thoi thuc hién kiém dinh su khac biét vé
su hai 1ong cuia khach hang dbi véi chat luong
ctia dich vu vién thong Vinaphone tai huyén
Tuy Phong, tinh Binh Thuén theo tirng nhom
dbi twong khao sat.

3. KET QUA NGHIEN CUU VA THAO LUAN

3.1 Két qua nghién ciru

3.1.1 Thong ké mé ta dic diém ciia méu quan sdt
Bang 2. Thong ké mo ta

Thong tin mau Tansé |Ty1é % Tong %
. Nir 103 42,9
Gidi tinh 100
Nam 137 57,1
<30 tudi 61 254
Do tudi 30 — 45 tudi 120 50,0 100
> 45 tudi 59 24,6
Hoc sinh, sinh vién 23 9,6
‘ Can b, cong chirc 65 27,1 100
Nghe nghiép Nhan vién van phong 53 22,1
Doanh nhéan 64 26,7
Khac 35 14,6
Pho thong 36 15,0
Tfinh do hoc Trung cép, cao déng 77 32,1 100
van Pai hoc 107 44,6
Trén dai hoc 20 8,3
<5 triéu dong 42 17,5
510 triéu dong 105 43,8
Thu nhap 5 ; 100
10 — 15 tri¢u dong 78 32,5
> 15 triéu dong tro 1én 15 6,3

Két qua thong ké cia mau nghién ciru hién
thi trén Bang 2 cho thay:

Vé giéi tinh: Két qua cho thay gitra nam
va nit khong c6 su chénh 1€ch nhiéu, trong do,
nam chiém 57,1% va nir chiem 42,9%.

Vé d6 tudi: Do tudi chu yéu tap trung tir
30 dén dudi 45 tudi chiém 50% va dudi 30
tudi chiém 25,4% va tir 45 tudi tro 1én chiém
24.6%.

Vé nghé nghiép: Pa s6 khach hang str dung
dich vu mang di dong ctia Vinaphone dang la
can bg, cong chuc dang lam vi¢e tai cac co
quan hanh chinh nha nudc chiém 27,1%, ké
dén 1a doanh nhan chiém 26,7%, tiép theo 1a
nhan vién vin phong chiém 22,1%, sau d6 1a
céc khach hang cé nghé nghiép khac chiém
14,6% va cudi cung la hoc sinh, sinh vién
chiém 9,6%.
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V& trinh d hoc véan: Ty 18 cao nhat 1a dai
hoc (44,6%), tiép theo lan luot 13 trung cip
va cao dang (32,1%), pho thong (15%) va sau
dai hoc (8,3%).

Vé thu nhap: Pa phan cic khach hang co
thu nhap tir 5 dén dudi 10 tricu chiém 43,8%,

ké dén 1a cac khach hang c6 thu nhap dao dong
tir 10 dén dudi 15 triéu dong chiém 32,5%,
tiép theo 1a cac khach hang c6 thu nhap dudi
5 triéu déng chiém 17,5% va cudi cung la cac
khach hang c6 thu nhap tir 15 tri¢u dong tre
1én chiém 6,3%.

3.1.2 Thong ké mé td dic diém cua mau quan sat
Bang 3. Két qua kiém dinh chat lugng thang do

STT Thang do Bién Quan Sat bi loai H¢ s6 Alpha Két luan
1 Chat lugng cude goi Khoéng 0,83 Chit lugng tét
2 | Su thuan tién Khong 0,786 Chat luong
3 | Dich vu khach hang Khong 0,785 Chat luong
4 | Gia cuée dich vu Khéng 0,869 Chét luong tot
5 Chat lugng truy cép Khoéng 0,773 Chit luong
6 | Phuong tién hiru hinh Khong 0,857 Chat luong tot
7 | Su hai long Khong 0,837 Chat lugng tot

Nhu vy, gia tri o ciia cac yéu td trong nghién ciru nay déu dam bao do tin cay can thiét, voi
gia tri a nhd nhét 1a cta yéu td “Chét lugng truy cap” voi hé s6 a=0,773; gia tri o 16n nhét 1a
cua yéu td “Gia cude dich vu” véi hé sé o= 0,869. Heé sb tuong quan bién té)ng cla tat ca céac
bién quan sat déu 16n hon 0,3 nén déu dat yéu cau cua kiém dinh. Nhu vay, tat ca 7 thang do
do luong céc khéi niém nghién ctru da dugc kiém dinh dat do tin cay va phu hgp dé su dung

cho budc phan tich nhan t6 kham pha tiép theo.

3.1.3 Phén tich nhén té khdm phd (EFA)

Bang 4. Ma tran xoay nhan to ctia cac bién quan sat

Bién quan Bién dgc lap

Bién phu thudc

sat 1 | 2 | 3 | 4

| 5 | 6 1

1. Gia cudc dich vu (GCDV)

Su hai long (SHL)

GCDV1 0,846

SHL1 0,904

GCDV3 0,797

SHL2 0,866

GCDV4 0,791

SHL3 0,840

GCDV2 0,784

2. Phuong tién htru hinh (PTHH)

PTHH2 0,834

PTHH1 0,821

PTHH4 0,790

PTHH3 0,690

3. Dich vu khach hang (DVKH)

DVKH2 0,823

DVKHI1 0,776

DVKH4 0,700

DVKH3 0,622

4. Sy thuan tién (STT)

STT4

0,809

STTI

0,749

STT3

0,699
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STT2 | | | 0,650

5. Chét luong cude goi (CLCG)

CLCGI 0,847

CLCG3 0,822

CLCG2 0,805

6. Chét luong truy cap (CLTC)

CLTCI 0,831

CLTC3 0,769

CLTC2 0,767

Hé s6 KMO 0,861 0,705
Sig. 0,000 0,000
Eigenvalue 1,203 2,273
Phwong sai trich 68,708 75,751

Két qua rat trich cac bién trong Bang 4 dugc 6 nhén t6 doc 1ap, Eigenvalue ¢ gia tri la > 1,
phuong sai trich > 50% va Sig. = 0,00 (< 0,05) dat yéu cau khi phan tich nhan t6 kham pha. Tur
ma trdn xoay tai Bang 4, c6 thé thiy rang tit ca cac bién quan sat diéu c6 hé sb tai 16n hon 0,55.
Nhu vay, két qua phan tich nhan t6 kham pha cua dir li¢u dat dugc do tin cay vé mat théng ké.

3.1.4 Phén tich hoi quy tuyén tinh bji

Béng 5. Két qua phan tich hdi quy
H¢ s6 hoi quy chwa | HE s6 héi quy Kiém tra da cong
M4 hinh chuin héa chuén héa T Sig. ’tuyén ,
B bo léch Beta bo chﬁp H¢ so
chuan nhan bien VIF
Hing sb 0,232 0,173 1,343 0,180
F CLCG 0,050 0,025 0,089 1,990 0,048 0,798 1,253
F STT 0,027 0,035 0,037 0,761 0,447 0,693 1,444
1 |F DVKH 0,495 0,044 0,541 11,316 0,000 0,700 1,428
F GCDV 0,103 0,025 0,193 4,131 0,000 0,734 1,362
F CLTC 0,040 0,030 0,062 1,356 0,176 0,763 1,311
F PTHH 0,101 0,035 0,141 2,890 0,004 0,673 1,485

Két qua phan tich hdi quy ¢ Bang 5 cho thiy: hai thang do Sy thuén tién (F_STT) va Chat
luong truy cap (F_CLTC) lan luot c6 Sig. ctia kiém dinh t bang 0,447 va 0,176 > 0,05. Nghia
13, & do tin cay 95%, khong c6 mdi quan hé tuyén tinh gitra hai bién nay vdi su hai long cta
khach hang vé chat lugng cta dich vu vién thong Vinaphone tai huyén Tuy Phong, tinh Binh
Thuan. Bén thang do con lai bao gdm: Chat luong cudc goi (F_ CLCG), Dich vu khach hang
(F_DVKH), Gia cudc dich vu (FE_GCDV) va Phuong tién hiru hinh (F_PTHH) déu c6 Sig.
< 0,05 cho thiy céc thang do nay c6 anh huong dén su hai 10ng ctia khach hang ddi voi chat
luong dich vu mang di dong Vinaphone tai huyén Tuy Phong, tinh Binh Thuan. Tir két qua
phan tich trén, phuong trinh hdi quy tuyén tinh duoc viét nhu sau:

Sw hai long = 0,541*Dich vu khach hang + 0,141*Phwong tién hiru hinh + 0,193*Gia
cudc dich vu + 0,089*Chat lwgng cudc goi

Hé s6 Beta chuin hoa cua céac thang do Chét luong cude goi (F_ CLCGQG), Dich vu khach
hang (F_DVKH), Gia cudc dich vu (F_GCDV), Phuong tién hitu hinh (F_PTHH) lan luot
bang 0,089; 0,541; 0,193 va 0,141. Piéu ndy c6 nghia rang cac yéu to nay c6 quan hé tich cuc
dén sy hai long cua khach hang ddi voi chat lugng cua dich vu mang di dong Vinaphone tai
huyén Tuy Phong, tinh Binh Thuéan.
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Bang 6. Tém tit mo hinh

Méhinh | R R’ | Rehigu chinh | Sai b chuin woc tinh | DD
) Watson
i 0,792 | 0627 | 0618 033741 1471

a. Predictors: (Constant), F PTHH, F CLCG, F_CLTC, F_GCDV, F DVKH, F STT

b. Dependent Variable: F SHL

Trong Bang 6, R? hiéu chinh = 0,618, nhu vay, 61,8% thay ddi cua su hai long cua khach
hang d6i v6i chat lwong dich vu mang di dong Vinaphone tai huyén Tuy Phong, tinh Binh

Thuan duoc giai thich boi cac bién doc lap.
3.2 Thao luin két qua

Sau khi phan tich hoi quy va kiém tra sy pht hop ctia mé hinh, nhom tac gia dua ra két luan
veé muc dg tac dong cua cac nhan t6 doi véi bien phu thude trong Bang 7 bén dudi nhu sau:
Bang 7. Muc d6 tac dong

Nhan té Gia tri tuyét ddi Beta % Mirc d§ anh huwéng
CLCG 0,089 9,23 4

DVKH 0,541 56,12 1

GCDV 0,193 20,02 2

PTHH 0,141 14,63 3

Tong 0,964

Két qua trong Bang 7 xac dinh duoc 4
nhan t6 déu c¢6 anh huong cung chiéu dén sy
hai long cuia nguoi dan. Muc do tac dong cua
cac bién doc lap 1én bién phy thudc theo thi
tu tr manh dén yéu dan dya vao do lén cua
hé sé hdi quy chuin hoa Beta nhu sau: (1)
Dich vy khéch hang, (2) Gia cude dich vy,
(3) Phuong tién hitu hinh va (4) Chét lugng
cudc goi.

4. KET LUAN

Bai viét “Nghién cu sy hai long cia
khéach hang vé chat luong dich vu mang di
dong Vinaphone: Truong hop nghién ctru tai
huyén Tuy Phong, tinh Binh Thuan” nham
xac dinh va do luong mirc do tdc dong cua
cac yéu t6 tac dong dén sy hai 1ong cta khach
hang ddi voi chat luong dich vu mang di
dong Vinaphone tai huyén Tuy Phong, tinh
Binh Thuan. Dir li¢u khao sat dugc thu thap

Thong tin tac gia:

bang bang c4u hoi thong qua 240 khach hang.
Két qua nghién ctru cho thay bon yéu t6 tac
dong cung chiéu dén su hai 1ong cua khach
hang dbi voi chat lugng dich vu mang di dong
Vinaphone tai huyén Tuy Phong, tinh Binh
Thuan bao g@)m: (1) Chat lugng cudc goi, (2)
Dich vu khach hang, (3) Gia cudc dich vu
va (4) Phuong tién hiru hinh. Tuy nhién, voi
s6 mau chua that sy 16n va nghién ctu chi
thuc hién trén pham vi huyén Tuy Phong, tinh
Binh Thuan do d6 tinh khai quat hoa cia két
qua nghién ciru c6 thé chua cao. V6i nhitng
han ché néu trén, cac nghién clru sau can bd
sung va duoc thyc hién & nhiéu dia phuong
véi quy mo mau 16n hon, cac nha mang khac
hon va can duoc bd sung thém nhiéu yéu tb
khac bén canh 6 yéu t6 ma dé tai da phan tich
dé két qua nghién ctru dugc tong quat va day
du hon.
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Abstract: Research on “Factors Affecting Customer Satisfaction with Vinaphone Mobile
Network Service Quality: A Case Study in Tuy Phong District, Binh Thuan Province” aims
to discover, identify, and measure factors affecting customer satisfaction with Vinaphone
Mobile Network Service Quality in Tuy Phong District, Binh Thuan Province. The authors
use quantitative analysis techniques in this article to confirm the composition and value of the
scale. The survey results of 240 respondents showed that four out of six analyzed factors have
a positive impact on customer satisfaction about the quality of Vinaphone mobile network
service in Tuy Phong district, Binh Thuan province, including: (1) customer service, (2)
service charges, (3) physical facilities, and (4) call quality.
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ACCOMMODATION WHEN TRAVELING IN HAM TIEN, MUI NE
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Abstract: The study aims to identify factors affecting the intention to choose a homestay as
an accommodation when traveling in Ham Tien, Mui Ne. The explorary factor analysi model
is applied based on data collected from 250 tourists who intend to choose a homestay as an
accommodation,. The study s results show that there are five factors that influence homestay
intentions, with the strongest to lowest impact levels as follows: (1) tangible media (HH), (2)
social influence, (3) local culture (VH), (4) interest motivation (DC), and (5) price (GC).

Keywords: accommodation, homestay, intention, travel, Ham Tien, Mui Ne

1. INTRODUCTION

In recent years, homestays have become
one of the most popular styles of tourist
accommodation for young people. Currently,
staying at a homestay when traveling has
become a trend that is well-received by
many people. Some young people naturally
choose homestays as their prefferred form
of accommodation for every trip because of
the numerous benefits homestays provide.
Whether it is experience tourism, discovery
tourism, or resort tourism, homestays can
offer, even bring many additional benefits.

In Vietnam, Ho Chi Minh City, Hanoi,
and Da Nang are the three most developed
homestay markets. In Binh Thuan, the
homestay model is still quite new compared
to the big cities mentioned above. However,
in recent years, homestays have undergone
significant investment and developed unique
features.Homestays in Mui Ne and Ham
Tien are particularly well- known, and the
number of tourists choosing homestay as a
place to stay is also increasing. In addition,
the National Tourism Year 2023, "Binh
Thuan- Hoi Tu Xanh," with more than 200
unique and attractive cultural, sports, and
tourism events and activities, introduced and

promoted Vietnam’s tangible and intangible
cultural values and unique tourism products.
This event contributes to increasing tourists’
awareness ofBinh Thuan tourism. Therefore,
the authors selected the topic "Research
on the intention to choose a homestay as
an accommodation when traveling in Ham
Tien, Mui Ne." This study was conducted to
discover the factors that affect the intention
to choose a homestay as a place to stay
when traveling in Ham Tien, Mui Ne. As
a result, the authors propose some specific
implications to help businesses, individuals,
and households engaged in homestays in
better understanding the trend and customers’
needs, thereby enhancing the likelihood of
choosing homestays as an option for travelers
in Ham Tien, Mui Ne.

2. LITERATURE REVIEW AND

RESEARCH METHODS
2.1 Literature review and research model
Travel intention 1is defined as the

subjective likelihood that a client will or will
not perform certain actions related to a travel
service (Schiffman and Kanuk, 2009). Liu and
Jang (2009) define an individual’s intention
to travel as their level of commitment or

determination in travel activities. According
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to Lam & Hsu (2004), behavioral intentions
in tourism are motivational factors that help
develop travelers’ attitudes, leading to the
choice of a tourist destination. According to
Amir et al. (2015), a homestay’s behavioral
intention is to conside the destination and be
willing to recommend it to friends and family.

The rational action model (Fisbein and
Ajzen, 1975) shows that consumer trends
are the best predictors of consumer behavior.
Accordingly, behavioral intention is the
most important factor predicting consumer
behavior. Behavioral intentions are influenced
by two factors, including attitude and
subjectivity. To better understand and predict
consumer behavior in society, the theory
of rational action combines and arranges
the different components of attitudes in a
structure. This structure is based on two basic
concepts: consumer attitudes towards the
implementation of behavior and subjective
consumer.

One of the most influential theories of
human behavior intended behavior. Ajzen
(1991) developed this concept from the
theory of rational action. According to Ajzen,
behavior control is the third factor that
influences human intentions is. According
to Kotler and Amstrong (2004), consumer
behaviors are specific behaviors an individual
makes when making decisions to purchase,
use, and dispose of a product or service.

Based on the theoretical basis and relevant
previous studies, including: Truong Tri Thong
& Nguyen Thanh Tung (2021), Le Hoang
My (2021), Pham Thi Thuy Duyen (2021),
Agyeiwaah et al. (2021), Amir et al. (2015),
Gunashekharan & Anandkumar (2012), Hsu
& Huang (2010), and Agyeiwaah (2013),
the authors proposed the research model as
Figure 1.

Hypothesis 1 (HI). Tangible media has a
positive influence on the intention to choose
a homestay as an accommodation when
traveling in Ham Tien, Mui Ne.

Hypothesis 2 (H2). Social influence has a
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positive influence on the intention to choose
a homestay as an accommodation when
traveling in Ham Tien, Mui Ne.

Hypothesis 3 (H3). Local culture has a
positive influence on the intention to choose
a homestay as an accommodation when
traveling in Ham Tien, Mui Ne.

Hypothesis 4 (H4). Interest motivation
has a positive influence on the intention to
choose a homestay as an accommodation
when traveling in Ham Tien, Mui Ne.

Hypothesis 5 (H5). Price has a positive
influence on the intention to choose ahomestay
as an accommodation when traveling in Ham
Tien, Mui Ne.

Tangible media

H1

Social influence 0

as an accommodation

H3
Intention to choose a homestay ]

H4

Interest motivation s

Price

[
[
(o
[
[

Figure 1. Proposed Research Model

2.2 Overview of the history and
development of homestay
The history of homestay tourism

dated back to the early 1970s. In 1970, in
Malaysia, a local woman named Mak Long
established the “drifter enclave” of Kampung
Cherating Lama in Pahang, by a permanently
hosting “drifters” and providing them with
breakfast, dinner, and sleeping space in her
house (Hamzah, 1997). Essentially, pioneer
homestays are mostly located along the beach
and merely provide the backdrop for a typical
beach holiday.

In the late 1980s, Japanese youth
participated in exchange or fieldwork
programs, giving the homestay concept a new
dimension . Japanese youth stay with their
“foster families” and engage in community
activities. The Ministry of Agriculture has
since used the homestay as a catalyst to
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revive the rural economy in parallel with the
agri-tourism program.

The homestay tourism type appeared
in Vietnam more than 20 years ago. The
capitals of this form of tourism must first be
mentioned in the provinces in the Northwest,
such as Lai Chau, Lao Cai, Sapa, Dien Bien,
etc. Then, homestay spread to the Central and
Highlands, such as Quang Nam (Hoi An),
Hue, and Da Lat.

Initially, this type aimed to serve mainly
foreign tourists. When traveling to a
homestay, visitors will eat, sleep, and live
at people’s homes. In other words, tourists
will become family members, wearing
traditional costumes, doing daily tasks with
the homeowner, cooking together, etc. The
homestay type then developed strongly and
became popular because it brings a feeling
of closeness and comfort, helping tourists
understand traditional culture as well as the
personalities of local people. The demand for
this type of experience is growing, as not only
foreign tourists but also Vietnamese people
want to explore it. Therefore, the homestay
business model has developed strongly
recently.

According to data from AirBnB and
Homeaway (2019), the homestay business
market in Vietnam is growing “hot” with a
rate 0f 452% in the number of accommodation
supplies in 2017-2019. This figure far exceeds
the world average of 140% and puts Vietnam
in the top 10 largest homestay markets in the
world.

The homestay model is very suitable for
places with natural conditions, beautiful
nature, and have their own unique cultural
features. Vietnam is a typical countrythat
is  well-suited for homestay business
development. AirDNA’s report indicates
that in 2019, Hanoi had 14,429 homestays
in operation, the growth rate of the entire
market was 14% per quarter, and the average
room occupancy rate in the Hanoi homestay
market was 50%. However, since the end

of December 2019, when the COVID-19
pandemic appeared, homestay services have
had violent fluctuations. Thanks to the
application of pandemic prevention measures
and economic recovery policies, most
homestays and hotels across the country have
been operating and receiving guests again,
bringing many positive results. In 2022, the
number of international tourists to Vietnam
is estimated at 3.5 million (equal to 70% of
the target set at the beginning of 2022). The
total number of domestic tourists reached
101.3 million. The estimated total revenue
from tourists in 2022 (495,000 billion VND)
exceeded 23% of the plan, reaching 66%
compared to 2019.

According to the Department of Culture,
Sports, and Tourism, on the occasion of the
Lunar New Year of the Tiger 2023, the whole
province is estimated to welcome 140,000
visitors and stays (up nearly 65% compared
to 2022), with a revenue of about VND 310
billion. The majority of guests are domestic
tourists, mainly concentrated in the areas
of Ham Tien, Mui Ne, Tien Thanh, Phan
Thiet, La Gi, and Tuy Phong. According to
the Provincial Statistics Department, Binh
Thuan tourism activities continues to increase
steadily in the first four months of 2023.

Binh Thuan province’s beaches, in
general, and Mui Ne Beach, in particular, are
Vietnam’s most beautiful seaside paradises,
and having entered many tourism rankings in
the world. The tourism services in this area
are highly developed, boasting restaurants,
hotels, high-class resorts, amusement parks,
and even beautiful homestays that captivated
tourists. Although homestays in Mui Ne are
still relatively new compared to big cities,
they have received attention and investment
in facilities as well as service quality in recent
years. Homestays in Mui Ne are mainly
coastal houses designed to be simple and
close to nature. The important thing is that
these Binh Thuan homestays bring a sense of
relaxation, peace, and a cultural space with
the sea, the taste of the sea, and the smell of
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the sea. Homestays are mainly concentrated
near major roads such as Nguyen Dinh Chieu,
and Huynh Thuc Kang, making it convenient
for tourists to move.

2.3 Research methods

Qualitative and quantitative research
methods are used to adjust the scale and
verify the relationship between factors. The
authors conduct qualitative research to gather
the travelers’ understanding of the reasons
affecting this intention, calibrate scales
compiled from previous studies, to develop
questionnaires tailored to the study’s context.
The results of qualitative research will be
the basis for designing questionnaires for
quantitative research.

Quantitative research is carried out to
evaluate the newly developed scale and test
the theoretical model. The data was collected
by administering a direct survey questionnaire
to tourists intending to choose a homestay
as an accommodation when traveling in Ham
Tien, Mui Ne.

SPSS software will enter and analyzed
the collect data. . The authors use descriptive
statistical methods for statistical analysis,
analyzing the reliability of the scale through
Cronbach’s Alpha coefficient to verify the
scale value, multivariate regression analysis,
and accompanying necessary tests to assess
the influence of factors affecting the intention
to choose a homestay as a place to stay when
traveling in Mui Ne, Ham Tien.

3. RESULTS AND DISCUSSION
3.1 Research results

3.1.1 Sample descriptive statistics

According to Hair et al. (2006), in
exploratory factor analysis, the sample size is
determined by the minimum and number of
variables. The minimum is 50, ideally 100,
and the variable ratio is 5:1, preferably 10:1
or higher.

According to Green (1991), the sample
size used for regression analysis is determined
with the following formula: n > 50 + 5p (p is
the number of independent variables in the
model).

The research used exploratory factor
analysis methods combined with linear
regression. This study consisted of 25
variables, of which 1 was a dependent
variable and 5 were independent variables.
The minimum sample size is:

* EFA method: n =5 x 25 = 125.
* Regression method: n=50+5x 5="75.

Thus, the necessary sample size standard
that ensures accuracy must satisfy n > 125.
However, to ensure the best results,300
questionnaires were handed out, , and the
investigators received 270 answer sheets.
Upon reviewing the answer sheets, the
authors found 20 invalid tables, which were
either answered at the same level for all
question items or contained a significant
amount of missing information. As a result,
250 valid surveys were used to run the data
for the study.

Table 1. Data descriptive statistics

Sample information Frequency Percentage Total

Male 96 38.4

Gender 100
Female 154 61.6
Under 22 18 7.2

A 22-35 115 46.0 100
g 36-45 83 332
Over 45 years old 34 13.6
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Student 22 8.8
Public employees 57 22.8
Profession Officers 85 34 100
Business 74 29.6
Different 12 4.8
Under 4 million VND 18 7.2
From 4 to 8 million VND 63 25.2 1
Income From 8 to 15 million VND 108 432 00
Over 15 million VND 61 24.4
3.1.2 Variable Reliability Analysis
Table 2. Data inspection results
Variable .
No. Factor Code - Alpha coefficient Conclude
eliminated
1 | Tangible media HH None 0.895 Good quality
2 | Social influence DC None 0.878 Good quality
3 | Local culture VH None 0.841 Good quality
4 | Interest motivation XH None 0.890 Good quality
5 | Price GC None 0.865 Good quality
6 Intention to choosef a homestay YD None 0.878 Good quality
as an accommodation

After verifying variables by using Cronbach's Alpha confidence coefficient method, all
scales satisfied the evaluation criteria with a coefficient > 0.6 and a total variable correlation
> (0.3; none of the variables were excluded from the scale (Table 2).

3.1.3 Exploratory Factor Analysis
Table 3. Exploratory Factor Analysis Results

Independent variables Dependent variables
1 2 3 4 5 1
HH5 0.884 YD2 0.870
HH6 0.882 YD4 0.858
HH2 0.776 YD1 0.851
HH3 0.760 YD3 0.843
HHI1 0.734
HH4 0.724
XH4 0.905
XHS5 0.902
XH2 0.788
XH3 0.766
XHI 0.743
DC2 0.888
DC5 0.883
DC3 0.781
DC1 0.750
DC4 0.729
GC4 0.908

Variables
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GCs

0.905

GC2

0.754

GC3

0.742

GCl1

0.630

VH2

0.820

VH4

0.818

VH3

0.795

VHI1

0.752

KMO coefficient

0.778

0.836

Sig.

0.000

0.000

Eigenvalue

2.025

2.928

Extraction variance

67.914

73.201

The EFA result (Table 3) of independent variables shows that there are five factors
extracted at Eigenvalue with a value of 2.025 (> 1), satisfactory extraction variance of 67.914
(> 50%), KMO ratio of 0.778 (0.5 < KMO < 1), and Sig. = 0.00 (< 0.05). The rotation matrix
results show that all variables have a factor loading greater than 0.55. Thus, EFA maintains
consistency, and achieves statistical reliability. The results of EFA’s dependent variables also
show that they are consistent with the evaluation criteria of factor analysis methods.

3.1.4 Regression analysis

Table 4. Results of the regression analysis

Unstanda.rdized Standardized : Collinearity Statistics

B Coefficients Coefficients ¢ Sig.

Esrti i Beta Tolerance VIF

(Constant) | -0.927 0.264 -3.509 0.001
HH 0.362 0.053 0.319 6.799 0.000 0.878 1.139
DC 0.207 0.051 0.188 4.084 0.000 0.906 1.104
VH 0.234 0.052 0.216 4.493 0.000 0.838 1.194
XH 0.314 0.051 0.288 6.204 0.000 0.896 1.116
GC 0.186 0.050 0.173 3.730 0.000 0.901 1.109

Table 4’s significance level column (Sig.) shows the independent variables HH, XH, DC,
GC, and VH have Sig. <0.01. Thus, all independent variables meaningfully correlate with the
dependent variable with 99% confidence. All independent variables have a VIF coefficient <
2. Therefore, the model has no linear multi-additive phenomenon.
Table 5. Model Summary

Adjusted R Std. Error of the )
Model R R Square ) Durbin-Watson
Square Estimate
1 0.727a 0.529 0.519 0.45367 2.273

In Table 5, the adjusted R square is 0.519 (Test F, Sig. <0.01). Thus, independent variables
account for 51.9% of the dependent variable's changes, so establishing their statistical
significance with a confidence level exceeding 99%. The Durbin-Watson statistical value d
15 2.273 (1 <d < 3) so the residuals are independent of each other, and the independence of the
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residuals has been ensured, and there is no self-correlation in the residual.

Table 6. Variance Analysis (ANOVA)

ANOVA
Model Total squared Df Mean squared F Significance level
Regression 56.414 5 11.283 54.819 0.000b
1 | Residual 50.220 244 0.206
Sum 106.634 249

In Table 6, the regression model has Sig. = 0.000 < 0.01. Overall, there is 99% confidence
in the linear correlation between the independent variables and the dependent variable. As
a result, the given linear regression model is consistent with the actual data. The results also
show that there is no change in residual variance.
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Figure 2. A graph of the correlation between the squared residual variable and the

dependent variable
The line graph results of the USQUARE correlation show a straight line (linear correlation)

for the dependent variable (YD), indicating that there is no change in redundant variance.

3.2 Discussion

Table 7. Independent variables’s impact

Factor Absolute Value Beta % Position of impact
HH 0.319 26.94 1
XH 0.288 24.32 2
DC 0.188 15.88 4
GC 0.173 14.61 5
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VH 0.216

18.25 3

Sum 1.184

100

As shown in Table 7, based on the
value of the standardized coefficient Beta,
we determine the degree of impact of the
independent variables on the dependent
variable in order from high to low as follows:
(1) tangible media (HH), (2) social influence
(XH), (3) local culture (VH), (4) interest
motivation (DC), and (5) price (GC).

4.CONCLUSIONANDIMPLICATIONS
4.1. Conclusion

The study used a convenient sampling
method with a sample size of 250, using a
quantitative survey as a data collection tool.
After assessing reliability using Cronbach’s
Alpha, the scales were satisfactory. These
factors only explained 51.9% of the change
in intention to choose a homestay as an
accommodation when traveling in Ham Tien,
Mui Ne. This suggests that the study may not
have considered other relevant factors . The
results of research through SPSS have only
identified and analyzed five factors that really
affect the intention to choose a homestay as
a place to stay when traveling in Ham Tien,
Mui Ne. The level of impact on intention to
choose homestay as an accommodation when
traveling in Ham Tien, Mui Ne in order from
highest to lowest is as follows: (1) tangible
media (HH), (2) social influence (XH), (3)
local culture (VH), (4) interest motivation
(DC), and (5) price (GC).

4.2. Implications
4.2.1. Tangible media

In terms of the tangible media
factor, a homestay seeking to attract tourists
should possess the following factors: (1) the
homestay location is convenient for moving;
(2) the scenery around the homestay creates
a comfortable and friendly feeling; (3) the
interior design of the homestay room y is
beautiful; (4) the room equipment and items

are comfortable, easy to use, and adequate;
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(5) the homestay gives me a friendly feeling;
and (6) the facilities at the homestay are
always maintained regularly.

4.2.2. Social influence

When considering the social impact
factor, a homestay that aims to attract
tourists necessitates to include the following
factors: (1) watching advertisements about
homestays on social networks; (2) friends
and family who recommend homestays; (3)
learning homestay review responses on travel
forums; (4) viewing homestays on large
and reputable online booking websites; (5)
gaining knowledgeabout homestays through
Facebook travel groups, andcommunities
dedicated to homestay travel.

4.2.3. Local culture

In order to attract tourists, a homestay
should consider the following local cultural
factors: (1) Choosing a homestay will help
customers understand the culture at the
tourist destination; (2) Choosing a homestay
will help customers visit many unique and
beautiful scenery; (3) Choosing a homestay
that will help customers have unique and
unique experiences; (4) Choosing a homestay
will allow guests to enjoy typical local dishes.

4.2.4. Interest motivation

For the interest motivation factor, a
homestay aiming to attract tourists should

incorporate ~ the following factors: (1)
intriguing guests’ interest; (2) enhancing
guests’ satisfaction ; (3) promoting

relaxation among guests; (4) ensuring guests’
security for guests; and(5) fostering guests’
confidencein the future viability of homestay-
based accommodations.

4.2.5. Price

For the price factor, a homestay finding
solutions to appeal tourists must take into
account the following factors: (1) Reasonable
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homestay prices; (2) Offering a more cost- consistent with the price in its quality of
effective alternative to hotels; (3) providing service; (5) being suitable to the financial
a relaxing experience for guests; (4) being ability of guests in homestay pricing.
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NGHIEN CUU Y PINH CHON HOMESTAY LAM NOI LUU TRU KHI
PI DU LICH TAI HAM TIEN, MUI NE

V6 Khic Thuong', Lé Anh Linh?*, Lwong Hoai Trinh?
Truong Pai hoc Phan Thiét, tinh Binh Thudn, Viét Nam
’Phong T 6 chirc — Hanh chinh, T rwong Pai hoc Phan T hiét, tinh Binh Thudn, Viét Nam
3Phong Quan ly Dao tao, Truong Dai hoc Phan T hiét, tinh Binh Thudn, Viét Nam

Tém tit: Nghién ciru nham xdac dinh cdc yéu t6 tac dong dén y dinh hea chon homestay lam
noi luu tri khi du lich tai Ham Tién, Miii Né, Binh Thudn. Dua trén sé liéu thu thap cua 250
khdch du lich c6 y dinh chon homestay lam noi heu trii va dp dung mé hinh phén tich nhan té
khdm phd. Két qua nghién civu cho thdy ¢6 ndm yéu 6 tac dong dén ¥ dinh lira chon homestay
voi mirc do tac dong theo thir ty manh nhat ti thcfp nhat nhw sau: (1) Phuong tién hitu hinh
(HH); (2) Anh huong xa hoi (XH); (3) Van héa dia phwong (VH); (4) Péng co thich thii (DC)
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STUDY ON ONLINE SHOPPING INTENTION OF CONSUMERS ON
SHOPEE E-COMMERCE SITE IN PHAN THIET CITY
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Abstract: The objective of this study is to identify factors that influence consumers’ online
shopping intentions on the Shopee e-commerce site in Phan Thiet city. The study surveyed 250
consumers and applied an exploratory factor analysis model. The research results reveal four
factors that influence online shopping intentions on Shopee, ranked from highest to lowest as
follows: (1) social influence (XH), (2) benefit perception (LI), (3) interest-driven motivation

(TT), and (4) risk perception (RR).

Keywords: itention, online shopping, e-commerce, Shopee

1. INTRODUCTION

In recent years, e-commerce has no longer
been a strange concept in society or a new
field in Vietnam. The rapid advancement of
information technology and e-commerce
has been meeting the growing needs. In
particular, in the context of the COVID-19
pandemic, the e-commerce market is
becoming more exciting and the application
of digital technology 1is building new
distribution channels and becoming an
effective solution for businesses to overcome
difficulties, bringing new opportunities from
the market demand side on the basis of
changing consumers' buying habits, moving
from traditional buying habits to buying
via e-commerce (Ministry of Industry and
Trade Web Portal, 2021). Following the
development momentum of e-commerce,
a series of shopping channels emerged,
including Shopee, a popular e-commerce
channel.

Currently in the world and in Vietnam,
numerous theories and research models to
explain the factors affecting consumers'
92

intentions to shop online. However, there
are still limited empirical studies on factors
affecting consumers' intentions to shop on
the Shopee e-commerce site, especially in
Phan Thiet city, Binh Thuan province. This
study aims to identify factors that influence
consumers' online shopping intention on the
Shopee site in Phan Thiet city. The research
questions are as follows:

What factors affect consumers' online
shopping intentions on Shopee in Phan Thiet
city?

How do these factors affect the online
shopping intention of consumers on Shopee
in Phan Thiet city?

What measures can promote customers'
trust and intention to shop online on Shopee
in Phan Thiet city?

Based on the research results, the authors
propose some implications to improve the
efficiency of the Shopee e-commerce site.

2. LITERATURE REVIEW AND
RESEARCH METHODS
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2.1 Literature review and research model

According to Li & Zang (2002), online
shopping behavior (also known as online
purchase  behavior, Internet shopping
behavior) is the process of buying products
and services over the Internet. According to
Monsuwé et al. (2004), online shopping is the
behavior of consumers in shopping through
online stores or websites that use online
purchases.

The theory of rational action (Ajzen
and Fishbein, 1975) holds that the most
important factor determining a person's
behavior is behavioral intention. Behaviors
are the observed actions of the subject that
are determined by behavioral intentions.
According to rational action theory (TRA),
behavior must be clearly defined according
to the following four concepts: action, goal,
context, and time. This theory holds that
behavioral intention is the main driver of
behavior, while the two main determinants
of behavioral intention are human subjective
attitudes and norms. By examining subjective
attitudes and norms, researchers can
understand whether an individual has taken
the intended action.

Ajzen (1991) revised the Rational Action
Theory by adding a third premise of intention,
known as sensory behavior control, to
overcome the limitations of the TRA model
and extend the planned behavior theory model.
Opportunities and resources play a crucial
role in transforming behavioral intentions
into true behavior. Sensory behavior control
shows the ease of behavior, the presence
of challenging obstacles, and the impact
of controlling opportunities and resources
t on the actual behavior. Opportunities and
resources can be internal and external factors
for each individual, such as skills, abilities,
information, emotions, competencies, time,
situations, etc.

Based on the theoretical basis and
relevant previous studies, including: Wong
et al. (2024), Bacay et al. (2022), Bui Thanh

Trang and Ho Xuan Tien (2020), Tran Huy
Duc (2021), Nguyen Thi Ngoc Giau (2016),
Moslehpour et al. (2018), Sin et al. (2012),
and Javadi et al. (2012), the authors proposed
the research model as Figure 1.

| Benefit perception

| Risk perception

| Psychology Online shopping

intentions on

Shopee

| Interest-driven motivation

| Brand trust

| Social influence

Figure 1. Proposed Research Model

Hypothesis 1 (HI). Benefit perception
has a positive influence on online shopping
intentions on Shopee.

Hypothesis 2 (H2). Risk perception has
a positive influence on online shopping
intentions on Shopee.

Hypothesis 3 (H3). Psychology has
a positive influence on online shopping
intentions on Shopee.

Hypothesis 4 (H4). Interest-driven
motivation has a positive influence on online
shopping intentions on Shopee.

Hypothesis 5 (HS). Brand trust has
a positive influence on online shopping
intentions on Shopee.

Hypothesis 6 (H6). Social influence has
a positive influence on online shopping
intentions on Shopee.

2.2 Research methods

Both qualitative and quantitative research
methods are used to perfect the scale and
verify the relationship between factors.
Qualitative research is conducted through
expert interviews to refine and enhance the
authors’ proposed scale, ensuring it aligns
with real-world conditions.

There are three steps to take in order to
quantify the factors affecting dependent
variables:

» The accreditation of scales is based on
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practical data, specifically Cronbach’s Alpha
accreditation;

» Use the Exploratory factor analysis
(EFA) model to determine a measurement
model that is relevant to practice;

* Use regression analysis to determine the
influencing factors and the degree of impact
on the dependent variable.

The SPSS software supports all three
steps.

According to Hair et al. (2006), for the
3. RESULTS AND DISCUSSION

3.1 Research results

EFA model, the sample size is at least 5 x 30
(the total number of variables in the model)
= 150. The study selected a sample size of
250. The official quantitative study surveyed
consumers who currently use or intend to
use the Shopee site who reside in Phan
Thiet city. The authors collected the survey
sample using the non-probability sampling
method, targeting the survey audience based
on convenience. The scales are designed
according to the Likert scale with a scale
from 1to 5

3.1.1 Statistics describing the characteristics of sample
Table 1. Data descriptive statistics

Sample information Frequency Percentage %
Female 182 72.8
Gender
Male 68 27.2
Under 18 years old 35 14
From 18 to 25 years old 199 79.6
Age
From 26 to 35 years old 8 32
Over 35 years old 8 3.2
Under 3 million VND 163 65.2
From 3 to 5 million VND 42 16.8
Income
From 5 to 7 million VND 30 12.0
Over 7 million VND 15 6.0
Office worker 16 6.4
Worker 11 4.4
Profession Domestic 12 4.8
Student 205 82.0
Different 6 2.4

3.1.2 Variable reliability inspection

Table 2. Scale inspection results

No. Factor Variable eliminated | Alpha coefficient Conclude
1 Benefit perception (LI) None 0.902 Good quality
2 Risk perception (RR) None 0.840 Good quality
3 Psychology (TL) None 0.886 Good quality

94



The University of Phan Thiet Journal of Science (UPT]S) - Vol.2, Issue 4 September 2024. ISSN: 3030-444X (10 pages)

4 Interest-driven motivation (TT) | None 0.904 Good quality

5 Brand trust (NT) None 0.872 Good quality

6 Social influence (XH) None 0.877 Good quality
Online shopping intentions on .

7 Shopee (YD) None 0.901 Good quality

After verifying variables by using Cronbach's Alpha confidence coefficient method, all

scales satisfied the evaluation criteria with a coefficient > 0.6 and a total variable correlation >

0.3, none of the variables were excluded from the scale (Table 2). Exploratory factor analysis
methods continues to evaluate the degree of convergence of observed variables with respect

to the study components.

3.1.3 Exploratory Factor Analysis

Table 3. Results of Exploratory Factor Analysis

Variables

Independent variables

Dependent variables

3

4

1

LI6

0.789

YD2 0913

LI2

0.789

YD3 0.876

LI1

0.786

YDI 0.871

LI4

0.771

YD4 0.859

LI5S

0.767

LI3

0.685

TL4

0.807

TL2

0.797

TL3

0.784

TL6

0.776

TLS5

0.724

TL1

0.596

TT4

0.849

TT3

0.839

TT2

0.824

TTS

0.758

TTI

0.700

NT1

0.798

NT3

0.794

NT4

0.783

NT2

0.728

0.784

0.769

0.760

0.742

0.509

0.793
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XH1 0.750
XH2 0.743
XH4 0.598
KMO coefficient 0.902 0.838
Sig. 0.000 0.000
Eigenvalue 1.061 3.095
Extraction variance 69.869 77.387

The results of Exploratory Factor Analysis from Table 3 show that the KMO coefficient
1s 0.902 > 0.5, which demonstrates that the data is suitable. The model’s Sig. coefficient of
0.000 indicates a significant relationship between the variables. The extracted variance’s total
value is 69.869 (69.869%) > 50% and these six factors can explain 69.869% of the variation
of the data. All of the EigenValues coefficients of all are greater than one. The results of EFA’s
dependent variables also show that they are consistent with the evaluation criteria of factor
analysis methods. Therefore, Exploratory Factor Analysis results are reliable and can be used
for regression analysis in the next step.

3.1.4 Regression analysis
Table 4. Results of regression analysis

Urésgz?ffll;recﬂtz:d S(;ir:;rj;:j t Sig. Collinearity Statistics
B ESI:[r(:).r Beta Tolerance VIF

(Constant) -0.002 0.038 -0.052 0.958
LI 0.425 0.038 0.425 11.042 0.000 1.000 1.000
TL 0.072 0.039 0.072 1.878 0.062 1.000 1.000
TT 0.289 0.038 0.289 7.505 0.000 1.000 1.000
NT 0.336 0.039 0.333 8.657 0.000 1.000 1.000
RR 0.138 0.039 0.137 3.571 0.000 1.000 1.000
XH 0.493 0.039 0.493 12.813 0.000 1.000 1.000

Table 4’s significance level column (Sig.) reveals that almost all variables have a Sig. less
than 0.05, with the exception TL variable, whose Sig. (= 0.062) > 0.05, leading to its removal
from the model. Thus, the 5 variables LI, TT, NT, RR, and XH meaningfully correlated with
online shopping intentions on Shopee with 95% confidence (Sig. < 0.05).

All independent variables have a VIF of less than 10. Thus, the model has no linear multi-
additive phenomenon.

Table 5. Model Summary

. Std. Error of .
Model R R Square Adjusted R Square the Estimate Durbin-Watson
1 0.801a 0.642 0.633 0.60694712 1.769

In Table 5, the adjusted R Square is 0.633 (Test F, Sig. < 0.01). Therefore, independent
variables explain 63.3% of the dependent variable's changes, ensuring their significance at a
confidence level above 99%. The Durbin-Watson statistical value d =1.769 (1 <d < 3) means
the residuals are independent of each other and the independence of the residuals has been
ensured and there is no self-correlation in the residual.
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Table 6. Results of Spearman correlation test

ABSRES
Correlation Coefficient 1.000
ABSRES Sig. (2-tailed) .

N 250

Correlation Coefficient 0.005

LI Sig. (2-tailed) 0.940
N 250

Correlation Coefficient -0.095

TL Sig. (2-tailed) 0.136
N 250

Correlation Coefficient -0.076

Spearman’s rho TT Sig. (2-tailed) 0.229
N 250

Correlation Coefficient -0.198*

NT Sig. (2-tailed) 0.002
N 250

Correlation Coefficient 0.082

RR Sig. (2-tailed) 0.195
N 250

Correlation Coefficient -.034

XH Sig. (2-tailed) 0.596
N 250

Based on the results of Table 6; variables LI, TT, TL, RR, XH have a significance level
(Sig.) greater than 0.05. The TL variable has been eliminated in the regression coefficient test,
so we exclude TL. The NT variable has a significance level (Sig.) less than 0.05. Thus, the
Spearman test indicates that the residual variance remains constant if the variable NT, TL is
removed.

Through regression tests of the model, statistically significant variables include LI, TT, RR,
and XH.

3.2 Discussion
Table 7. Impact of independent variables

Factor Absolute Value Beta % Position of influence
LI 0.425 30.01 2
RR 0.137 9.68 4
TT 0.289 20.41 3
XH 0.493 34.82 1
Sum 1.416 100%

In Table 7, the results show the levels of impact in order of strongest to lowest: (1) social
influence (XH), (2) benefit perception (LI), (3) interest-driven motivation (TT), and (4) risk
perception (RR).
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4.CONCLUSIONANDIMPLICATIONS
4.1. Conclusion

The proposed research model
includes six elements: benefit perception,
risk perception, psychology, interest-driven
motivation, band trust, social influence along
with six hypotheses built. The study employed
a convenient sampling method, with a sample
size of 250, and utilized a quantitative survey
as a data collection tool. The research results
indicate four factors affecting consumers'
online shopping intentions on Shopee
e-commerce site in Phan Thiet city. The level
of impact on shopping intent in order from
highest to lowest is as follows: (1) social
influence (XH), (2) benefit perception (LI),
(3) interest-driven motivation (TT), and (4)
risk perception (RR).

4.2. Implications

Based on the research results of the
topic, the authors propose some implications
for improving the efficiency of the Shopee
site, as well as the retention and attraction of
more and more customers in Phan Thiet city.

4.2.1. Social influence

Shopee should prioritize the
management of word-of-mouth to encourage
consumers to share positive feedback about
the quality of services and products, as this
can effectively enhance your brand and
business image. Good management of word
of mouth will be an effective way to enhance
your brand and business image. In addition,
Shopee should focus on developing exclusive
programs for unions and organizations, as
well as customer promotions that reward
participants who refer others to participate.

4.2.2. Benefit perception

Author Information:

In addition to the general benefits of online
shopping, such as saving time and buying
products anytime and anywhere, Shopee
needs to create other separate benefits for
consumers in order to make the most of its
competitive advantages. It is necessary to
improve services and have more extensive
marketing campaigns so that consumers
realize the benefits of online shopping
services.

4.2.3. Interest-driven motivation

Shopee might emphasize special
promotions, membership or loyalty programs,
golden hour discounts, big winnings,
sweepstakes, point hunting, and free shipping
to captivate customers and encourage them
to shop online. This approach will increase
consumer interest, encourage exploration,
and encourage them to make purchases on the
Shopee site.

4.2.4. Risk perception

Shopeeneedstohavepoliciestoprotect
consumers as well as ensure the security of
personal information, create a secure payment
system. It is necessary to have an effective
security mechanism to prevent unauthorized
intrusion, ensure eclectronic transactions
as well as customer information are safe,
and create peace of mind. Shopee should
implement a policy that requires customers to
inspect their goods before receiving them and
to make payment upon receipt. Additionally,
it is necessary to develop and comply with the
process of canceling orders, returning goods,
and recording product reviews. Holding
sellers accountable for their products and
providing support to customers experiencing
dissatisfaction is particularly important.
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Tém tit: Muc tiéu ciia nghién ciru nay nham xdc dinh cdc yéu té anh hwong dén y dinh mua
sam trec tuyén ciia ngueoi tiéu dimg trén trang thirong mai dién tir Shopee tai thanh phé Phan
Thiét. Nghién citu tién hanh khao sdat 250 nguoi tiéu ding va dp dung mé hinh phdn tich nhén
16 khdam phd. Két qua nghién civu chi ra bon yéu té anh hwdng dén ¥ dinh mua sam truc tuyén
trén trang Shopee; mirc dé tac dong dén y dinh mua sam theo thi tw tir cao nhdt dén thap nhat
nhie sau: (1) Anh hwong xd héi (XH); (2) Nhén thire loi ich (LI); (3) Péng co thich thii (TT)
va (4) Cam nhdn rui ro (RR).
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MO HINH TOI PA HOA MUC PO THOA MAN VA LONG TRUNG
THANH CUA KHACH HANG
P6 Vin Phu
Khoa Quan tri Kinh doanh, Pai hoc Kinh té Tai chinh TP. Hé6 Chi Minh, Viét Nam

Tém tit: M6 hinh quan tri chién lege CE (Customer Experience) va téi da héa sw théa man va
long trung thanh ciia khdch hang, tir @6 gia ting doanh thu, ¢6 thé tom lai trong cum tir viét tt
don gian: DIRFT, tén day di la “Lam ding ngay lan dau” (“Do It Right For the First Time”).
DIRFT thuong la muc tiéu dwoc tuyén bo ciia moi té chire. Tuy nhién, bdt ké nhitng chu dich,
viéc dao tao va cac ngu&n lyec t6t nhdt, cac doanh nghiép van thuong that bai trong viéc lam
diing ngay lan dau. Tai d6 ton tai vai tro ciia dich vu chién hege trong trdi nghiém khéch hang,
cdi bao gom hai phan chinh: thiét ldp ky vong va chudn bi dé khdch hang sir dung san pham.
Néu trai nghiém ciia khdch hang khéng hoan hdo, sdp xép cdc twong tic cia khdch hang véi
quy trinh dich vu. Viéc thiét Idp ky vong va givip khdch hang thu dwoc nhiéu nhat tir san pham
ctia ban 1a ban chat cia dich vu khéch hang chién luoc.

Tir khéa: : khdach hang, long trung thanh, mé hinh, t6i da héa

1. GIOI THIEU Duéi day 1a bay xu huéng 1d rang, doi
khi mau thuan vé ky vong tong thé ma khach
hang c6 doi véi nhitng tuong tac voi doanh

nghiép, dac biét 1a vai bg phan dich vu:

Gi6i thiéu vé mé hinh va quy trinh nhan sy
sO trong trai nghi¢m khéach hang va ing dung
kinh doanh trong doanh nghiép.

. ) i i 1. Htra hen thuong hi¢u 10 rang
2. TONG QUAN CO SO LY THUYET .
2. Su minh bach

VA PHUONG PHAP NGHIEN CcUU

2.1 Gi6i thiéu mé hinh nhan sy dé phu hop 3. Su nhat quan trong viéc cung cap san pham

trai nghi¢ém khéch hang.
2.2 Phan tich SWOT va ung dung dir ligu.

2.3 Quy trinh t6i wu hoéa nhan sy trong
mo hinh trdi nghiém khach hang (customer
experience)

2.4 Pham vi ing dung thi diém va md rong.

..., QUY TRINH PHAN HOI

.@@

SUHAILONG
TOIDA CUA
KHACH HANG

Dich vu
khach hang

Lam diing Khuyén khich lié
an da lac va cung ci
b

Hinh 1: Céng thire téi da héa sw hdi long va
long trung thanh cua khach hang
102

dich vu

4. Sy d& dang tiép can va thuan tién trong tat
ca cac kénh lién lac

5. Phuong 4n giai quyét van dé ngay lap tirc
trong lan lién lac dau tién

6. Su cam thong chan thanh khi van dé xay ra

7. Su nhan thire va hiéu biét vé khach hang
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Bang 1: Tac dong cua trai nghiém vui vé 1én diém gi6i thiéu hang trén

Trai nghiém vui vé

Su gia tang ty 1¢ gi6i thiéu (Piém

hang trén)

Dich vu ngoai ky vong (khoa truong)

15%-17%

phai van dé hodc tan dung t6t hon san pham

90 gidy tuong tac than thién cta nhan vién 20%
Mdi quan hé ca nhan sau nhiéu thang 28%
Thong be:lo cho t6i vé san phém hoac dich vu méi ma 8%
toi c6 the thuc su su dung

Chu dong cung cép thong tin vé cach dé tranh gip 19%

Bang 2: Khung dich vu khach hang chién lugc

Muc ti€u, chltc nang va quy trinh hd trg cua hé théng dich vu chién lwoc

loi

Muc tiéu Tiép can Phan hoi Cung cip thong tin cho nhén su
Chtre nang Nhan thtre Phan hoi Nhan thuc khach hang
Thong tin dau vao Su hd tro ctia nhan vién | Béo céo
banh gia
Quy trinh 1. Tao dong luc 5. Panh gia 16. Luu trlr va khoi phuc
2. Tao diéu kién thuan 6. Diéu tra 17. San xuat s6 liéu thong ké

3. Binh hudng 7. Phan loai 18. Phan tich
4. Ghi chép 8. Gidi quyét Illzhfélrl)ng cép thong tin cho doanh
9. Xac nhéan va phbi hop | 20. Giao tiép chii dong
10. Theo doi
11. Quan tri chuyén mon
12. Tuyén dung va dao
tao
13. Phat trién
14. Chinh sach
khuyén khich
15. Khen thuong
I;Eiﬁila‘i[rém vén dé dugc NG Iuc khich hang f;,[i;(i:éiéhj; Sung thiét bi boi cip quan
Mirc do hai long Céc van d& dugc giai quyét

Ty 1€ nghi viéc cua nhan
vién

Tiéu chi toan
cau

Dé dang hop tac kinh doanh
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3.Liénhécia (—» Diéu [ 4. Theodsi *| 10. Theodsi 11. Dich vu khach
khach hang hudng Van dé hang
Mo ta
4 Mire d@6 nghiém trong
%f’:.“}h g 6. Nghien [ 8. Giai
utién . H
. . t
Hanh déng can thiét e e
9. Xacnhéan &
v » phéi hop
Chuyén tiép/ v
xely dacbist |
16. L trir &
: t it
7. Phan loai cau Ty i
néi cho phéan tich
v y
Pon vi phan héi Théngtin dé L, Téngthétb chire
khach hang phong tranh 19. Théng tin dau
12. Tuyén dung/ 17. Tao théng vao cho té chire
Daotao tin théng ke 20. Truyén théng
13. Phét trién 18. Phén tich chu déng
14. Coche
khuyén khich
15. Panh gia
1. Xay dung vin hoa
.| khuyen khich § thire
| 2. Cungcap kénh

Hinh 2: Luu do cdc hé thong quy trinh cho thdy moi lién hé cua 20 quy trinh

dich vu khach hang

Bang 3: Tom tat diem manh va diém y€u cua cac ngudn dir licu

Nguén dir liéu

biem manh

Diém yeu

Chi s0 van hanh ngi b

Céc giao dich va ban ghi hé thong
vé& viée doanh nghiép da lam gi va
khong lam gi téi/ cho khach hang.

DPang tin cdy véi quan ly va hitu ich
trong viéc giai quyét vén dé (theo mirc
d6 ma ching mé ta cac yéu td quan trong
véi khach hang) béi 1€ chung 1a cac dir
liéu van hanh.

Cung cdp quan diém han ché vé trai ng-
hiém khach hang chi dya trén khia canh
van hanh ma nguoi quan ly do luong
(chang han nhu 15i xuat hoa don, giao

hang mudn...).

Chi s6 chit lrgng ndi b
Dit ligu kiém dinh vé 15i
Dir li¢u quan ly cudc goi

Dit liéu tiép can dich vu

Cho phép xac dinh nguyén nhan lién lac/
vAn d& ban dau;

Cung cép thong tin vé murc do higu qua
cta tiép can va quy trinh dich vu.

Viéc danh gia thu cong ton nhan luc
thuong chi tap trung vao mtrc d6 tuan thu
kich ban so v6i cac van d& 16n hon phan

tich giong néi ton chi phi.

Lién hé va khiéu nai khach hang

Céc md ta tir quan diém cua khach
hang bao gdm cac ky vong va tinh
nang san phim;

La ngudn tét cung cép phan hdi

tich cuc cho nhan vién.

Rét tirc thoi va mang tinh mo ta trai

nghiém thuc té cua khach hang;

Cung cép nguyén nhan gbc r& va tac

dong cam xuc.

Dir liéu phan manh, khong mang tinh dai
dién va can dugc ngoai suy tdi danh muc
khach hang.
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Dir liéu giao dich di djng

Tuy ring dang trén da phat trién
nhanh chong, vé& ban chét gan nhu
tuong duong voéi lién hé¢ qua dién
thoai, khao sat va dit li¢u khiéu

nai thong qua cac kénh khac.

Gidng nhu dit liéu lién hé, rat tirc thoi;

Khdi lugng gia ting nhanh chong.

Do lugng thong tin han ché, thuong co
tinh mé hoa va khong day du

Khaio sat khach hang

Théng tin rong vé CE dya trén cac
cau hoi cu thé v& mdi quan hé va

cac giao dich cu thé.

Dit liéu c6 thé duoc du bao cho tap
khéch hang va thi truong (véi sé mu
pht hop), va cic do luong c6 thé so sanh

duoc lién tuc ¢o san;

Phan tich t6t nhat vé cac yéu t6 tac dong

1én long trung thanh.

Tén kém hon nhiéu va thudng it kip thoi
hon dir liéu tir cac chi s6 noi b va lién
hé khach hang

Phuong ti¢n truyén thong xi
hdi, danh gia va cong dong

Céc bai dang tai cong cong tur cac
phan khic nho trong téng danh
muc khach hang;

Théng tin tir cong ddng co thé bao
gdm nhiing thong tin sau sic tir
nhitng siéu nguoi dung.

Phan hdi rét kip thoi

Céc thanh vién trong cong ddng cung
chp nhitng théng tin va phan (g sau sic
cho cic d& xuit doanh nghiép

Théng tin khong day du va kho dé 1dy
thém thong tin chi tiét khac tir khach
hang;

Chit luong dir liéu c6 do bién dong.

Thong tin tir nhan vién

C6 thé 1a thong tin thoi gian thye
thong qua thu dién tr cling nhu
bang tu vin va cac khao sat 1on
hon.

C6 thé xac dinh cac qua trinh va nguyén

nhan c6 co so khach hang;

C6 thé dinh luong khéi lwong nd luc bi

lang phi vi van dé.

Khao sat thuong khong hudng téi dich
vu; nhéan vién khong dugc cung cip két

qué ctia thong tin t6i co ché phan hdi.

Bang 4: Pham vi khao sat CE

Muc dich khao sat

Pham vi tap trung cua khao sat

Khéo sat moi quan

Khéo sat giao dich

hé (trong toan bd
hanh trinh khach
hang)

Khao sat tinh canh
tranh (doi vai khach
hang hién hiru)

Nghién ctru thi
truong (dé thu hut
khach hang méi)

Khao sat co s&

Céc yéu t tac dong chinh, tinh cap bach vé kinh té va cac wu tién thiét lap.

Khao sat theo doi

Do luong tién trién so voi muc tiéu dat ra.

Khao sat dot xuét

Tra 101 nhitng cau hoi cu thé vé cac chti dé mdi xuat hién.

3. KET QUA VA THAO LUAN

Két qua theo dir liéu phan tich phan 2 va

4. KET LUAN VA HAM Y QUAN TRI

Nhan sy s6 va mé hinh trai nghiém khach

cac so0 liéu s¢€ diéu chinh theo mdi truong kinh  hang mang lai nhiéu loi ich vi mé va vi mo
trong chuyén doi s6 quoc gia hién nay.

doanh
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PHU LUC
SU TRUNG THANH KHACH HANG THUONG HIEU
* PT DB trung thanh khach hang:

_|—> Danh gid bén ngoai

Danh gia bén trong — Panh gia phat trién bén viing

Danh gia quan tri

1/ Panh gia bén ngoai (Cam quang) nhin nhan tir cac bén (trai nghiém va cac yéu té cdt 16i
cua thuong hi¢u)

Gié tri phan hdi cam xtic = Céc gidc quan goi nhé vé thwong hi¢u x phan ng tich cuc
X gia tri cam xuc

Thién cam khach hang = Trai nghiém khach hang x ky thuét xuit sic

1 5 8 10 11+
- —_ B —_— g
Phan cam l Thién cam
Vo6 cam
Su mong doi - dap tng Su thuc thi — theo ky vong
Sy dong cam K¥ thuat cong nghé tbi wu
Cam xuc Tinh kinh té - t6i vu cho khach hang
Su ton trong — lich sy van hoéa giao tiép Su thi diém
Su htra hen — Cam két 101 hia Su cong béng
Cam quan thuong hi¢u Mui vi déc trung
S Piém cham - trdi nghiém dich vu
S& hiru
P
Am thanh dgc trng |/ Cam nhan - dénh gia
: g
2/ Banh gia Quan tri

Khach hang trung thanh (tiéu dung)

Nhan sy trung thanh «———  Gia tri khach hang vuot trdi

]

Nha dau tu trung thanh Khach hang moi theo thuong hi¢u
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Danh gia bén trong

1/ Panh gia quan tri (Doanh nghi¢p 5 nam tré nén)

——— Khach hang trung thanh — tiéu ding ung hd San pham/ Dich vu (1+)
Gia tri KH Nha dau tu trung thanh (2+)
vuot troi Nhan sy trung thanh (1+)
——Khach hang méi thu hit boi thuong hi¢u (1+)
2 ) 3 s
Thuong hi¢u Thuong hi¢u Thuong hiéu
tiém nang tiéu chuan qudc té toan
phat trién cau

2/ Hi¢u qua long trung thanh khéach hang

San pham/Dich vu— Giai phap khach hang (2-2+)
Nhan dién thuong hiéu 3 chiéu (1+)

—— Khach hang trung thanh (2+)

Gid tri Vin héa thuong hiéu (2+) (Niém tin, chan thanh, d6i méi sang tao,

hoc tap va phat trién, tich hop ban sic DN)
Nhan sy (1+)

Chudi cung tmg va kénh phan phdi (2)

Pau tu thuong hiéu (1+)
* Piém chuan gia tri: 5+

San phém/ Dich vu — cai tién lién tuc (2+)
Nhan sy - DPoi ngi R&D, sale 2+
—— Khéch hang, PR (2+)

Su dau tu |

Cong ngh¢ 1+

Vin hoa va truyén thong 2+
) ) R&D (1+)
* Piém chuan gia tri: 6+

San pham/Dich vu — Giai phap khach hang (2+)

L. PR, cham soc khach hang (2-+)

Cac giai } )
phap thay Chudi cung ung — Kénh phan phoi 2+
the hop 1y Dinh vi (2+)

Van hoa Gia tri (2)

* Piém chuin gia tri: 5+
San pham/ Dich vu — cai tién lién tuc (2+)
Nhan sy - P61 ngli R&D, sale 2+
| Khach hang, PR (2+)

Do that
vong

Hinh anh - nhan dién thuong hi¢u: 1
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Muc cho phép 2+ -> 1+
Nhan dién — tiéu chuan SP/DV (2+)
Kha ning Gia tri khach hang méi (1+)
dip}} vi géc Vin hoéa lay thuong hiéu 13 trung tim (2+)
b e R&D (14) |
Truyén thong va hé thong kénh tich hop (online-offline) (2+)
. . Vi thé nganh (2+)
biém chuan gia tri: 5+
Yéu TB Kha tot Rat t0t R
30 60 90 110 130+

Chuan Chuan thuong
thuong hiéu || hi€u quoc te

Két luan: Giai thuong thuong hiéu vé long trung thanh
Khach hang gan dénh gia toan dién: Bén ngoai- bén trong- Quan tri - Yéu to phu kém theo
Giai thuong gom:

- Thuong hiéu dat murc tiéu chuan (10 DN)

- Thuong hiéu qudc té cac cap 1, 2,3 (5 DN)

- Thuong hiu toan cau va dinh gia tri toan dién (3DN)

Cép do6 thuong hiéu Tiéu chuan Qudc té Toan cau
Danh gia bén ngoai >9 15 20+
Danh gia quan tri >3 4 5+
Danh gia bén trong >90 110 > 130 -> 160

Téng

Thong tin tac gia:
TS. Db Vin Pha (*Tdc gid lién hé), Trudng Dai hoc Kinh té Tai chinh TP. H6 Chi Minh,
Viét Nam

Email: dophubrandmath@gmail.com
Ghi chu:

Céc tac gia da xac nhan khong c6 tranh chip vé loi ich dbi voi bai bao nay.
Thong tin bai bao:

Ngay nhdn bai: 22/03/2024

Ngay hoan thién bién tap: 16/08/2024

Ngay duyét dang: 20/08/2024
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Doglas Brown & Scott Wilson (2015), Thué ngoai tir A téi Z, Nxb Lao Pdng.

William J. Rothwell, Robert K. Prescott, Maria W.Taylor (2010), Chuyén héa ngudn nhan
luc, Nxb Kinh té Quéc dan.
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A MODEL FOR MAXIMIZING CUSTOMER SATISFACTION AND
LOYALTY
Do Van Phu

Faculty of Business Administration, Ho Chi Minh City University of Economics and Finance
(UEF), Viet Nam

Abstract: The acronym DIRFT, which stands for “Do right the first time,” encapsulates the
CE (customer experience) strategic management model, which aims to maximize customer
satisfaction and loyalty, ultimately leading to increased revenue. DIRFT is often the declared
goal of every organization. However, regardless of intentions, even with the best training and
resources, businesses often fail to get it right the first time. Therein lies the role of strategic
service in the customer experience, which consists of two main parts: setting expectations
and preparing the customer to use the product, and, if the customer experience is not perfect,
aligning customer interactions with the service process. Setting expectations and helping
customers get the most from your product is the essence of strategic customer service.

Keywords: customer, loyalty, model, maximize
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HOAN THIEN MOI TRUONG PHAP LY KHUYEN KHICH DOANH
NGHIEP KHOI NGHIEP SANG TAO NGANH DU LICH

Nguyén Duy Xuin'”,

Nguyén Hiru Hoai Chwong?

Khoa Ludt kinh té: Truong Pai hoc Phan T hiét, tinh Binh Thudn, Viét Nam
’Khoa Ky thudt Cong nghé, Truong Pai hoc Phan T hiét, tinh Binh Thudn, Viét Nam

Tém tit: Bai viét nay nghién citu vé moi triecong phap 1y khuyén khich khéi nghiép sdng tao
(KNST) hién nay tai Viét Nam doi véi nganh du lich (DL), nhat la giai doan hau Covid-19 va
trén co so thuc hién chinh sach cua Pang tur Van kién Pai hoi XIII. Tiwr do, dé xudt mot s6 ¥
kién nham cdi thién hé thong phdp ludt va thiee hién hiéu qua cdc quy dinh phdp ludt dp dung
cho cac doanh nghiép (DN) KNST kinh doanh nganh DL.

Tir khoa: DN khoi nghiép, nganh DL, moi truong phap ly

GIOI THIEU

Trong nhitng nim gan ddy du lich von
dugce xem 1a nganh kinh té khong khéi, miii
nhon va c6 nhiéu tiém ning, chiém ty trong
dong gop cao vao su phat trién kinh té tong thé
ctia dat nudc. Hon thé nira, nganh du lich phu
hop v6i xu hudng phat trién xanh, bén vimng.
Tuy nhién, nhitng ndm dich bénh Covid-19
vira qua, nganh nay phai d6i mit voi cac trd
ngai “try cot”, ma dién hinh 1a du lich thuong
gin v6i su di chuyén va trai nghiém, trong
khi chinh sach dong ctra, gidan cach xa hodi cua
Nha nudc ta nham phong chéng dich bénh
dién ra trong thoi gian dai. Sau khi dich bénh
Covid-19 dugc kiém soat, nganh du lich bét
dau khoi phuc trong tién trinh vuc day nén
kinh té n6i chung cua dat nudc ta dang phat
trién khong ngung. Van kién Pai hoi thir XIII
ciia Pang Cong san Viét Nam' dit ra yéu cau
“xay dung, hoan thién khung kho phap 1y, thir
nghiém co ché, chinh sach dic thu dé thac
day... khoi nghiép sang tao” nham “phat trién
va nang cao hi¢u qua hoat dong cua hé sinh
thai khoi nghiép d6i méi sang tao, 1y doanh
nghiép lam trung tdm”. Trén co s& co ché
quan diém chi dao cua Pang, cing véi tiém
nang phat trién ctia nganh du lich, méi truong

phap 1y khuyén khich khoi nghiép sang tao
nganh du lich 1a ndéi dung quan trong can
duoc hoan thién trudc boi canh hi¢n nay.

1. KHAI NIEM VA CAC PAC PIEM
CUA DOANH NGHIEP KHOI NGHIEP
SANG TAO NGANH DU LICH

Nghi dinh s 94/2020/ND-CP? da giai
thich tr nglr “Doanh nghiép khoi nghiép sang
tao”: “la doanh nghiép dwoc thanh ldp theo
quy dinh ciia phép ludt @é thuc hién y tuwong
trén co so khai thac tai san tri tué, cong nghé,
mo hinh kinh doanh moi va co kha nang tang
trivong nhanh”. Khai niém nay dugc quy dinh
trén co s¢ khai niém doanh nghiép nho va vira
khai nghiép sang tao tai Luat Ho tro DN nho
va vua 2017°: “Doanh nghiép nho va vira
khoi nghiép sang tao la doanh nghiép nho
va viea dwoc thanh ldp dé thuc hién ¥ tuwong
trén co so khai thac tai san tri tué, cong nghé,
mo hinh kinh doanh moi va co kha nang tang
truong nhanh”.

Theo quy dinh tai Luat Du lich 2017, kinh
doanh du lich gom 04 hoat dong kinh doanh.
Cu thé, (1) kinh doanh hinh thuc dich vu I
hanh: dugc mo6 ta 1a viéc xay dung, ban va
viéc to chire thyc hién chwong trinh du lich

'Van kién Pai hoi thu XIII cua Dang Cong san Viét Nam; xem thém tai: Lé Anh (2023) Tao hanh lang phap 1y riéng, dac
thu nham thuc day KNST. Céng thong tin dién tir Qubc ho1 Viét Nam. Truy cap ngay 17/4/2024 tu: https://quochoi.vn/tintuc/

Pages/tin-hoat-dong-cua-quoc-hoi.aspx?ItemID=77585.

2Can ctr khoan 2 Piéu 3 Nghi dinh s6 94/2020/ND-CP ngay 21 thang 8 nim 2020 quy dinh v&”“co ché, chinh sich wu dai ddi

véi trung tdm doi moi sang tao quoc gia”.

3Xem thém “khoan 2 Diéu 3 tai Luat H tro doanh nghi¢p nho va vira 2017.
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mot phan hodc toan bd cho khach du lich?.
C6 hai hinh thic dich vu 1t hanh Ia kinh
doanh dich vu phuc vu khach du lich ndi dia
(dugc goi 1a [ir hanh ndi dia); kinh doanh dich
vu phuc vu khéch du lich ra nudc ngoai va
khach du lich quéc té dén Viét Nam (duoc
goi 1a Iir hanh quéc t&°) ; (i) Kinh doanh van
tai khach du lich: 1a hoat dong kinh doanh
dich vu van tai chd khach du lich theo duong
hang khong, duong bién, duong thuy noi dia,
duodng sat, hodc duong bo tai khu, diém du
lich theo chuong trinh du lich; (iii) Luu tra
du lich: 14 cung cip dich vu cho khach tham
quan du lich vé luu tra bao gém nhiéu hinh
thire co sé Iuu tra nhu khach san, can ho du
lich (Homestay), biét thu du lich, tau thay
luu tra du lich, nha & c6 phong cho khach
du lich thué, nha nghi du lich, bai cam trai
du lich, cac co s¢ luu tra du lich khac; (iv)
Dich vu DL khéc: dich vu vui choi giai tri
(Team building), dich vu 4m thuc, dich vy thé
thao, dich vy mua sam (Shopping), dich vu
chdm soc suc khoe (Spa), dich vu thiét yéu
khéac phuc vu khéach du lich. Nhu vy, theo
quan niém cua ching toi, c6 thé hiéu “Doanh
nghiép khoi nghiép sang tao nganh du lich la
doanh nghiép duoc thanh lap theo quy dinh
ciia phdp ludt doanh nghiép, dau tw, du lich
va phdp ludt lién quan dé thuc hién y twong
kinh doanh du lich nhuw kinh doanh dich vu liv
hanh, van tai khach du lich, lwu tru du lich,
dich vu du lich khac trén co so khai thac tai
san tri tué, cong nghé, mo hinh kinh doanh
maoi va co kha nang tang truong nhanh”. Trén
co s0 do, Doanh nghiép khoi nghiép sang tao
nganh du lich ¢6 mot sb dic diém sau day:

Thir nhdt, Doanh nghiép — Khéi nghiép
sang tao nganh du lich phai 1a t6 chirc thanh
lap trén co so phap luat doanh nghi¢p, phap
luat du lich, phap luat dau tu va dap ung cac
diéu kién tdi thleu ctia nganh nghé ding ky
kinh doanh gan v6i hoat dong du lich. Cu thé:
4Xem thém khoan 9 Piéu 3 Luat DL 2017.
5Xem tai Diéu 30 Luat DL 2017.

“Xem tai Diéu 31 Luat DL 2017.
7Xem thém khoan 2 Diéu 45 Luat DL2017.
¥Xem tai Diéu 49 Luat DL 2017.

9Xem Diéu 54 Luét DL, tai Thong tu 06/2017/TT-BVHTTDL.

Mot 14, d6i véi kinh doanh dich vu lit hanh
noi dia phai can dap tmg yéu cau diéu kién: (i)
dap ung viéc ky quy kinh doanh d6i voi dich
vu lir hanh ndi dia; (ii) yéu cau dbi véi ngu’(n
phu trach kinh doanh cta doanh nghlep t6t
nghiép hé dao tao t6i thiéu 1a trung cap voi
chuyén nganh vé 1it hanh hoic chuyén nganh
khac nhung phai c¢6 thém ching chi nghiép
vu vé diéu hanh du lich noi dia. Ddi véi kinh
doanh Iir hanh qudc té can c6 trinh d6 cao hon
v&i nguoi diéu hanh kinh doanh: tot nghiép tir
truong cao dang chuyén nganh Iir hanh hodc
t6t nghiép chuyén nganh du lich nhung phai
¢6 chimg chi nghiép vu vé diéu hanh du lich
qudc té. Ngoai ra, doanh nghiép c6 von dau tu
nudc ngoai theo quy dinh cling ch1 duoc hoat
dong kinh doanh 1ir hanh quoc té trong truong
hop don khach du lich quoc té tai Viét Nam®.

Hai 13, ddi v6i kinh doanh dich vu van tai
khach du lich, chi thé kinh doanh can dap
g cac diéu kién kinh doanh vé van tai; dap
g cac yéu cau an toan va bao vé moi trudng
ctia phuong tién van tai; ngoai ra ddi véi cac
diéu kién ctia nguoi 1ai phuong tién van tai,
vé nhan vién phuc vu, cac tiéu chuan, chét
lugng phuc vu trén tung loai phuong tién van
tai can tudn thu theo quy dinh hién hanh’.

Ba la, d6i v6i kinh doanh luu tra du lich,
ngoai diéu kién vé dang ky nganh nghé kinh
doanh, co s& lu'u tra con phai dap ung quy
dinh diéu kién vé an ninh, trat ty, an toan vé
phong chay va chira chay, v€ sinh mdi truong,
an toan thuc pham theo quy dinh cua phéap
ludt hién hanh®; dong thoi, dap ung diéu kién
t6i thiéu vé co s& vat chat ky thuat dbi v6i loai
hinh dich vu phuc vu khach du lich.

Bén 1a, déi véi céc loai dich vu du lich
khac, can dap tmg cic yéu cau riéng cia timg
loai hinh dich vu dugc quy dinh tai Luat du
lich 2017 va ndi dung hudéng dan chi tiét trong
vin ban huéng dan thi hanh® ctia B§ Vin hoa
— Thé thao va Du lich.

Thir hai, Doanh nghiép — Khdi nghiép
sang tao nganh du dich dugc nha nuéc hod
tro chinh sach dac thu khi doanh nghiép kinh
doanh khong qua 05 nim ké tir ngdy doanh
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nghiép duoc hoat dong hodc trong truong hop
1a cong ty c6 phan thi phai thudc truong hop
chua thyuc hién viéc chao ban ching khoan ra
cong chung'®. Trong truong hop nay, Doanh
nghiép khdi nghiép (Startup) dugc hudng
chinh sach danh cho doanh nghiép vira va nho
bao gdm cac chinh sach vé hd trg cong nghé,
co s& wom tao, co s& san xuat, khu lam viéc
chung, hd tro thué va ké toan, hd tro tin dung
va cép bao lanh tin dung, ho trg mat béng san
xudt, hd tro phat trién thi trudng, dao tao, tu
van va phap 1y, chinh sach hd trg phat trién
ngudn nhan suy.

Thur ba, Doanh nghiép — Khoi nghiép sang
tao nganh du lich thuong gin véi ¥ tudng
kinh doanh méi, sang tao trén nén tang céng
nghé hi¢n dai, tién bo va co kha nang tang
trudong nhanh. Céach goi cua Doanh nghiép —
Khoi nghiép sang tao (DN KNST) cling phan
anh dac trung vé tinh sang tao, dot pha maoi
mé. Pay c6 thé xem nhu yéu td quyét dinh
su thanh céng cua Doanh nghiép!. Pdi véi
kinh doanh du lich va dac biét sau dai dich
Covid-19, hanh vi va théi quen cua khach du
lich c6 nhiéu thay d6i, nhu xu huéng tim hiéu
trudce cac dia danh du lich béng hinh thirc truc
tuyén hay truéc khi quyét dinh du lich; lan
song du lich truc tuyén véi cac nén tang dit
phong tryc tuyén bao gdém nhimng hoat dong
du lich mang ban sic dia phuong, hay viéc
xay du'ng nén tang thong tin truc tuyen sinh
dong vé du lich va van hoa giai tri, am thuc
v6i cong nghé AI'2...c6 thé cho thiy nhimg
y tudéng moi thich tng voi giai doan maoi
cua nganh du lich va ciia DN thuc hanh khéi
nghi¢p sang tao.

Thir tuw, Doanh nghi¢p — Khoi nghiép sang
tao nganh du lich phai d6i mit véi cac thach
thirc va rao can trong qua trinh thanh 1ap va
di vao kinh doanh khi kinh nghiém canh tranh
con yéu, cac tré ngai va rii ro trong bao hd
quyén s& hiru tri tué v6i ¥ tudng sang tao cia

10Xem Piéu 17 Luat HS tro doanh nghiép nho va vua 2017.

minh; cac k¥ nang trong quan 1y, van hanh,
tai chinh, va hiéu biét phap 1y con gi6i han.
Diéu nay ciing d& 1y giai khi dac thu cua loai
hinh Doanh nghi¢p — Khéi nghiép séng tao
thuong do nguoi tré tao 1ap. Tuy nhién, & géc
do khac, Doanh nghi¢p — Khoi nghiép sang
tao noi chung va nganh du lich noéi riéng c6
vu thé so véi cac doanh nghiép khac & su
nang dong, nang luc sang tao khong ngung,
biét cach tan dung duoc nhing phong cach
xu thé kinh doanh moi, tu d6 cho thdy tiém
ning tang trudng, phat trién manh.

2. BUC TRANH TOAN CANH VE MOI
TRUONG PHAP LY KHUYEN KHICH
DOANH NGHIEP - KHOI NGHIEP
SANG TAO NGANH DU LICH HIEN
NAY

Moi trudng hanh lang phap 1y khuyén
khich cac doanh nghiép khdinghiép nédi chung
va d6i v6i nganh du lich néi riéng 14 tong hop
cac van ban quy pham phép luat (QPPL) do
co quan quan ly nha nude ban hanh quy dinh
vé chinh sach khuyén khich, hd trg, phat trién
DN khoi nghi€p sadng tao nganh du lich.

Moi truong phap ly cho DN khoi nghiép
sang tao chinh la sy tac dong vao chu thé
kinh doanh bang phuong phap phap ly. Mot
mit gitp kiém soat, tao diéu kién cho Doanh
nghiép — Khéi nghiép sang tao gia nhap thi
truong; mat khac, gitp dam bao binh dang vé
dia vi phép 1y cta loai hinh doanh nghiép nay
trong hé sinh thai doanh nghiép, trong nén
kinh té n6i chung. Méi trudng phép 1y khuyén
khich Doanh nghi¢p — Khoi nghiép sang tao
nganh du lich c6 thé tiép can tir hai giai doan
cua doanh nghiép: giai doan thanh 1ap va giai
doan van hanh, hoat dong doanh nghi¢p. H¢
théng vin ban phap luat tao nén moi trudng
phap 1y khuyén khich Doanh nghiép — Khoi
nghiép sang tao nganh du lich c6 thé diém t&i
cac van ban phap 1y va ndi dung diéu chinh

'3 Thu Hién (2023). Hoan thién co s& phap 1y thuc ddy phat trién doanh nghiép nho va vira KNST. Tap chi Cong Thuong.
Truy cép ngay 18/4/2024 tur https://tapchicongthuong.vn/bai-viet/hoan-thien-co-so-phap-ly-thuc-day-phat-trien-doanh-

nghiep-nho-va-vua-khoi-nghiep-sang-tao-114068.htm

12Djéu Bao (2022). “Khéi nghiép DL sang tao trong bbi canh méi. Bao dién tir phap luat Viét Nam. Truy cap ngay 19/4/2024
tur https://baophapluat.vn/khoi-nghiep-du-lich-sang-tao-trong-boi-canh-moi-post455312.html
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chinh cua cac van ban phap ly dudi day:

Thir nhdt, van ban nén tang dau tién cho
hé thdng chinh sach ddi véi Doanh nghiép
— Khéi nghiép sang tao 1a Dé an “Hd tro hé
sinh thai khoi nghiép d6i méi sang tao qubc
gia dén nam 2025” (Dé an) cua Thu tudng
Chinh phu'®. P& 4an quy dinh chinh sach hd
trg d6i v6i DN khoi nghiép c6 kha ning ting
trudng nhanh dua trén khai thac tai san tri tug,
cong nghé, mo hinh kinh doanh md&i va DN
c6 thoi han hoat dong khong qua 05 nam ké
tir ngdy duoc cip Gidy chung nhan ding ky
doanh nghiép lan du. Pong thoi, Dé an ciing
dat ra muc tiéu va tim nhin dén nam 2030, hé
sinh thai khoi nghiép d6i méi sang tao qubc
gia duoc xép hang trong 15 hé sinh thai khoi
nghiép d6i méi sang tao mdi ndi cua khu vuc
Chau A - Thai Binh Duong.

Thir hai, Luat HO trg Doanh nghiép nho
va vira nim 2017 va cc vin ban huéng dan
thi hanh'*. Cac van ban trén quy dinh doanh
nghi¢p nho va vura khéi nghi¢p sang tao khi
thoa mén diéu kién thoi gian hoat dong khong
qua 05 nam va chua thuc hién chao ban co
phiéu ra cong ching s& duoc hudng 05 (ndm)
no6i dung hd tro bao gom:

Mot 13, hd trg dao tao, chuyén giao cong
nghé; hd trg mua sidm thiét bi tai co s san
xuét; hd trg doanh nghiép tham gia co sé vom
tao, khu lam viéc chung; hd tro phat trién,
hoan thién san phém moi, dich vu va cac mo
hinh kinh doanh méi®.

Hai 13, hd trg thyuc hién céac thu tuc ding
ky tiéu chuan, quy chuan k¥ thuat, do ludng,
chét luong; hd tro dao tao, tap huén chuyén
sdu vé quang ba, phat trién thuong hiéu; xuc
tién dau tu; tw van vé so hiru tri tu¢. Gid trj

hd tro tuy theo hop dong va co thé 1én téi
100%!.

Ba 13, hd trg vé thong tin, tuyén truyén,
xuc tién thuong mai, két ndi mang ludi khoi
nghiép sang tao va kéu goi dau tu tir cac quy
dau tu khoi nghiép sang tao'’. Gid tri hd tro
khong qua 50% gia tri hop dong voi gia tri tbi
da 12 100 triéu dong.

Bén 13, hd trg thuc hién thuong mai hoa
két qua nghién ciru khoa hoc (NCKH) va phat
trién cong nghé, khai thac va phét trién tai san
tri tu¢ thong qua chinh sach hd tro ti da 50%
nhung khong qua 100 triéu déng mdi nim
cho doanh nghlep d6i v6i gia tri hop dong tu
van tim kiém, lya chon, gidi ma va chuyén
giao cong nghé.

Nam 1a, theo tung thoi ky, Chinh phu quy
dinh viéc cap bu 13i suat d6i véi khoan vay
cua DN nho va vua khéi nghiép sang tao.
Viéc cép bu 1ai suit duoc thue hién boi cac td
chtre tin dung.

Thir ba, Luat du lich 2017, Luat Doanh
nghiép 2020 va Luat Dau tu 2020 cing cac
Nghi dinh huéng dan s& 1a co s& phap ly
trong dau tu, thanh 1ap DN va diéu kién hoat
dong kinh doanh du lich. Theo quy dinh, tién
dé dau tién 1a o chirc, c4 nhan kinh doanh
du lich nhu kinh doanh dich vu du lich, van
chuyén khach du lich, huéng din vién du
lich, du lich luu trt, dich vu du lich khéc
phai thanh 1ap doanh nghiép theo tung loai
hinh kinh doanh nhu Doanh nghi¢p tu nhan
(DNTN), cong ty trach nhi¢m hiru han (CTY
TNHH), cong ty ¢d phan (CTY CP), cong ty
hop danh (CTY HD). Hoat dong dau tu kinh
doanh trong nganh du lich déu 13 cac nganh
nghé kinh doanh cé diéu kién nhu cac yéu

13Quyét dinh s6 844/QD-TTg ctia Thii tuéng Chinh phil ngay 18 thang 5 nam 2016, duoc sira ddi boi Quyét dinh sb 188/QD